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@Fine condiment sets to the left, exquisite floor lamps and 
cuckoo clocks to the right—and mustache cups will be found in 
the rear 


@ The whole staff, proudly lined up in front of the new Kansas City 
store of the Jaccard Jewelry Co., just 50 years ago 


accards Marks Anniversaries 


One of America’s first families 


in jewelry this year has been observing the passage of an- 
other milestone in a long and honorable career of jewelry 
merchandising. 

Advertising announces the observance of the 50th anni- 
versary of the Jaccard business in Kansas City—and over 
100 years in Missouri. To be exact, 109 years. 

While Jaccard Jewelry Corp. is pressing the opportunity 
to capitalize on its golden anniversary in Kansas City, it 
is doing so in an unboastful way, as befits an establish- 


ous store of today 


ment of its years and prestige. 

“Our merchandising methods are extremely simple,” 
says Walter M. Jaccard, chairman of the board. “They 
are an absolute representation of merchandise; plain figure 
prices on tickets from which there is no deviation; regular 
terms, and every possible service and courtesy that can be 
extended to customers.” 

Mention of the anniversary has been made throughout 
the year in the firm’s daily newspaper advertising, all of 
which is created by members of the staff. The anniversary 
emblem, in gold, is used on the delivery truck, signs in 
the windows, and stickers for packages and mailing pieces. 
All merchandise is being delivered in gold-covered boxes. 

Numerous of the officers and employees have grown up 
with the store. Few jewelry stores in the country can ex- 
cel the personnel record of this institution. 

All of the officers of the company started as boys and 
came up through the ranks. The heads of all departments, 
and the most important sales people have all been asso- 
ciated with the business from 15 to 20 years. 

Albert R. Wintermote, vice-president, in charge of the 
diamond department, has been with the firm for 46 years; 
George G. Newman, treasurer, in charge of gold jewelry, 
has a record of 40 years, and Roy S. Latham, vice-presi- 
dent in charge of manufacturing and designing, has been 
with the firm for 29 years. 

This service record is quite understandable for the firm 


_has been following in the traditions of the French Hugue- 


not forebears of the present principals of the establish- 
ment. It has been the policy to select employees with care 
and then make them feel that they are part of a firm in 
which loyalty and honest service are recognized. 

(Please turn to page 43) 
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How Should a Jewelry Store Be Owned? 
(From page 29) 


each partner is limited to a fixed amount, so that no 
matter what debts the partnership incurs, one partne1 
cannot be held responsible for more than that amount. 
Statutes in many states provide for the formation of 
limited partnerships. Even a limited partnership, how- 
ever, does not avoid the other disadvantages incident to 
doing business as a partnership. 

Jewelers are certainly not to be criticized for wonder- 
ing, at times, whether there is any reasonably “safe” way 
of being in business. A jeweler can manage his sales and 
control his overhead expenses, but what can he do to 
protect himself against these lurking legal hazards that 
seem to spring from the very fact of business existence ? 

He can incerporate! ‘The most urgent and earnest 
advice that lawyers give to both “individual” and “part- 
nership” jewelers is to consider seriously the idea of 
incorporating the business. ‘The corporate form of doing 
business has just about everything in the way of legal 
and practical advantages. The officers, directors, and 
stockholders of a corporation cannot ordinarily be held 
personally liable for the debts and obligations of the cor- 
poration. ‘This means that a jeweler whose business is 
incorporated can legitimately keep his personal assets and 
affairs separate and distinct from his business. Business 
troubles of the corporation will not entangle his home 
and other personal possessions. 

Two or more jewelers going into business together as 
a corporation avoid all the legal “headaches” incident to 


7 
‘ 
4 


Unmounted Star Sapphires, 
ranging in colors from ex- 
quisite pale tones to deep 
blue—also mounted in clips, 
in cuff links, and in rings for 
men and women. 


608 FIFTH AVENUE 
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a partnership. ‘The corporation can be held liable for the 
acts of its officers and employes only to the extent of their 
actual or apparent authority. An unbusiness-like deal by 
a corporation officer or employe does not necessarily 
“bind” the corporation unless the person attempting t 
enforce the transaction against the corporation can prove 
that he had the power to make it. In partnership, a 
partner has full power to involve the partnership by the 
mere fact that he is a partner. 

Death of an officer, director or stockholder of a cor 
poration does not affect the ownership or operation of 
the corporation business. ‘The only change is that the 
stock in the corporation is owned by the dead man’s 
estate or heirs. ‘The stock does not have to be bought up 
by the remaining stockholders unless they want to do it. 

Does it pay to incorporate a local jewelry business? 
‘That’s something like asking whether it pays to carry fire 
insurance. 

The legal and financial perils which the corporate form 
of business ownership is designed to avoid, may never 
occur; but they can happen, and if they do, the “incor- 
porated” jeweler is prepared to meet them. A jeweler 
just going into business for himself or two or more 
jewelers setting up a joint enterprise should incorporate 
at the outset unless incorporation appears to be legally 
or financially impracticable. Similarly, an “individual” 
or partnership jewelry business should be changed over to 
the corporate form, if at all practicable, for the protection 
and peace of mind of all concerned. 

How much does it cost? In most cases, probably much 
(Please turn to page 39) 
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DIAMONDS_ 


Round, Emerald-cut and Marquise, in all sizes, available for 
your approval. All our stones are cut in our own factory. 





LOUIS GURFEIN & SON 


608 Fifth Ave. New York, N. Y. 


Western Representative 
GEORGE PILZER 
ANTWERP 31 North State St. SOUTH AFRICA 
76 Rue de Pelican CHICAGO, ILL. 76 Church St., Kimberley 
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How Should a Jewelry Store Be Owned? 
(From page 37) 


.s than jewelers imagine. Legal requirements and ex- 

nses incident to organizing a corporation vary accord- 

» to the statutes of the different states and according 
to the capitalization. The smaller the capitalization, the 
less the expense of incorporation, as a rule. Sometimes it’s 
heaper to organize a small corporation at low cost in 
Delaware and then “register” as a ‘foreign corporation”’ 
1 the state where the business is to be carried on. Dela- 
vare has very favorable corporation laws. And in most 
states, laws imposing heavy corporation taxes are directed 
for the most part at large corporations, not small ones. 

Because of the tremendous legal and practical advan- 
tages of the corporate form of business ownership, it’s 
well worth a jeweler’s trouble to look into the practical- 
ity and expense of incorporating his business. In any 
event, it costs nothing to inquire. 

However, “one-man corporations” must take the bitter 
with the sweet, as has been pointed out by J. S. Leidman, 
director of New York Chapter, National Association of 
Cost Accountants. If they want the advantages of a 
corporate form they must pay social security taxes on re- 
muneration to the sole officer even though he may be 
the sole stockholder, except for qualifying shares. It is 
immaterial that he fixes the amount of his salary and 
hours of employment and prescribes his own duties. A 
corporation, as a separate legal entity, is the employer 
and its officer is a taxable employe even though he is the 
owner of the business. 


Silver Lining for Cans? Federal Experts Develop 
New Uses for White Metal 

WaASHINGTON—Secking ways of opening a new mar- 
ket for substantial quantities of silver, a Bureau of Stand- 
ards research project, sponsored by a group of leading 
silver producers, has discovered that this metal is pre- 
eminently suitable for handling foodstuffs, beverages, and 
chemicals. Bureau of Standards experts report that the 
resistance which silver offers to such a variety of corrosive 
substances makes it the ideal material for lining cans, 
barrels and shipping containers. 

Study by members of the project, it is pointed out, 
shows that a real need exists for containers more re- 
sistant to chemical attack than is now available for can- 
ning quality products. The experts working on the 
problem believe that the possibility for developing such con- 
tainers for users of superior commodities is good and that 
the chances for substantially increasing the use of silver, 
whose present market lies primarily in the silverware and 
photographic industries, are favorable. 

The immediate job is to find methods for producing 
impervious thin silver coatings which offer the maximum 
of protection at minimum cost. An intensive study of 
this problem is already under way at the Bureau. If 
such a method is found, the public would benefit by ob- 
taining foods and beverages in a more wholesome condi- 
tion and an appreciable and constant demand for silver 
would produce a healthy economic reaction. 

Another field being scanned by the project is the possi- 
bility of using silver as an alloying element for increasing 
the strength or otherwise improving engineering alloys. 
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With IMPERIAL Cultured Pearls in your stock 
you can satisfy the most discriminating customer 
and be sure you are giving your customer pearls 
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Start 1939 With Throttle Open 
(From page 23) 

A subtle color combination would be a calendar ot 
medium blue outline with white pages set off by ribbo: 
of wine and gray-blue background. Because the desig: 
can be developed in materials as simple or luxurious as 
you wish, the idea is practical for every store. Anythin; 
from plain card and paint to silk over a cut-out desig: 
can be used. If you have the fancy border design i 
various wall cases, it might be best to use similar colo 
effect in the show cases with a simple shelf lining. If you 
put the decorative effects in the show cases, get a simpl: 
color tie-up in wall cases. By exercising reasonable re 
straint in placing of decorations and some thought in th: 





The calendar and 
slogan are used in a 
series of teaser ads 
in the paper two or 
three days before 


‘ment of the sale. START THE 
| NEW YEAR 
RIGHT 


StE 
TUES DANS 
PAPER 














selection of colors, your store can be live and inviting and 
tremendously interesting, yet retain smartness and dignity. 

For your direct mail an advance reprint of the an- 
nouncement ad can be mailed to your customer list. You 
might have additional copies for package enclosure also. 
On the envelope say, ““We didn’t want you to miss this.” 

If you set aside customer courtesy days before the an- 
nouncement to the general public, tell them so in a brief 
note above the top of the ad reprint. 

Be exceedingly careful about the copy that you use in 
any of your ads. Be sure it is simple, straightforward, 
sincere. Avoid exaggerations and meaningless superla- 
tives. If a truthful statement about a value sounds “too 
good to be true,” give the reason. Many of you can still 
remember the exaggerated copy of a few years back that 
put retailers on the spot and the resulting scramble among 
them to convince the public “we tell the truth.” 

Section two of the planning schedule is very easy for 
you to follow and needs no special elaboration here. Re- 
member, however, that a rearrangement of merchandise 
and open display wherever practical are two helps toward 
better sales. 

Now check back and see how economical this event that 
gives complete tie-up really is. The ad lay-out is designed 
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to save money. Making reprints of the ad for mailing saves 
money. The distinctive panels and decorative circles can 
be made by any sign writer of inexpensive materials. ‘That 
is why I said at the start that a small store can have strong 
sale campaigns just as well as big stores. 

Use this idea or develop your own but make it as com- 
plete a campaign as this one. Take advantage of tie-ups 
and make your after-Christmas sale a real success. 


Improved U. S. Business and European Politics 
Benefit the Diamond Market 


LonpoN—Since the beginning of 1938 world sales of 
uncut diamonds have been at a low level chiefly because 
of the political uncertainty in Europe and the depressed 
state of business in the U. S. A. Lately, however, im- 
provement has developed steadily and since the under- 
lying conditions in the diamond industry have remained 
quite sound, the prospects for a decided pick-up in diamond 
sales are considered good. 

A. Chester Beatty, chairman of Consolidated African 
Selection Trust, referred to diamond prospects at a re- 
cent meeting of the company here. The influence of 
the demand for diamonds by the United States is, he said, 
an important factor in the prosperity of the diamond 
trade, and it is satisfactory to observe the marked im- 
provement in business activity which has been taking 
place recently in that country. This, combined with an 
easing of the tension in European political conditions, 
is having a beneficial influence. 

Backes & Strauss state the industry here has every reason 
to be satisfied with the stability shown during the war 
crisis, there having been no fluctuation in prices and no 
pressure to sell. Fine quality diamonds in all sizes con- 
tinue scarce and any change in price has been in a up- 
ward direction. ; 

Some of the jewelry designs for this winter are novel 
and definitely effective. One gold clip with long gold 
streamers with matt surface is heavily set with rubies and 
diamonds. Another corsage clip in white gold has a 
long tongue of red gold, giving a pale copper effect. 
Baton-shaped topaz adorn a heavy link bracelet in vari- 
colored gold. 

The newest diamond tiara is built up of straight studded 
bars, highest in the center, and held on a wire frame 
from which it can be disassembled to make a flat collar 
necklace. A separate string of diamonds linked at the 
sides of the tiara forms the back of the converted necklace. 

Blue stones will be fashionable in Europe this winter. 
Zircons and aquamarines are used with effect in some 
of the new clips and bracelets. 


FTC Names Ad Examining Division 


The Federal Trade Commission has established a new 
Radio and Periodical Division to examine advertising as 
part of the agency’s work in detecting false and mislead- 
ing representations. Headed by P. B. Morehouse, of 
Maryland, trial lawyer with the FTC since 1930, the 
new division replaces and takes over the duties of the 
Commission’s three-member Board of Investigation which 
has functioned for several years as the FTC’s advertising 
watch-dog. The division has been established in accord- 
ance with the FTC’s policy of creating separate divisions 
within the agency. 
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Sell Jewelry Gifts for January 


Graduates 


By C. M. LITTLEJOHN 


ID-YEAR graduation! End of January classes of 

schools and colleges throughout the nation are oft- 
neglected jewelry merchandising occasions, since summer 
and June alone are usually considered as the sole gradua- 
tion time. 

Therefore, ignored in many instances are youngsters 
who for one reason or another of a more or less personal 
nature complete their educations in mid-winter. Never- 
theless, they are every inch graduates and deserve just 
as much recognition and commencement honor, and just 
as many graduation gifts as those of June. (The writer 
spoke to one last January with 45 of the latter... a 
very popular gal.) 

Merchandising opportunities unrivalled present them- 
selves in January, therefore, for showering grads with 
gifts from the jewelry store—and some of the collegiate 
jewelers, or those close to the high school trade, are 
hitching their wagons more and more each year to gradua- 
tion classes of the off-season period. 

Unwilling to rest from their Christmas sales and ac- 
celerated December merchandising that may have carried 
that month to double the volume, these jewelers are de- 
veloping big volume January business by means of class- 
rooms that are quietly turning out graduates, less osten- 
tatiously, of course, since they are doing it with less pomp 
and ceremony than the characteristic June commence- 
ments. 

Wide-awake jewelers get the youngsters to “graduate 


| with jewelry honors,” or with gifts merchandised as 


presents. Jewelry stores in every locality where there 
is a grammar school, high school or college, or wherever 
there are graduating classes at the close of the January 
mid-term after the holiday season make the most of this 
first big merchandising event on the jeweler’s calendar for 
the New Year. 

The supreme joy of graduation, felt quite as keenly in 
January as in June, amidst snows as well as amongst 
roses, is the gift supreme, the wrist-watch or pendant for 
the girl, gold ring, signet, or watch for the boy, and a 
legion of lesser gifts that may be bought by more casual 
friends to honor graduates. 

It will not be necessary for the jeweler spotlighting the 
January graduation to resort merely to clearance sales or 
inventory sales to move his merchandise—when the better 
plan of graduation exercises and commencement ceremonies 
may give plan and purpose to this first month of the 
calendar period. 

Moreover, much of the Christmas merchandise pur- 
chased and not sold may be placed in the selection of 
gifts for graduates. This is an excellent outlet for left- 
overs from the holidays, goods otherwise destined to be 
“Shelf-warmers” and high on the list of January inven- 
tories. Placing special emphasis on this occasion will 
keep the store busy—with many of the young people 
looking toward windows that feature graduation gifts for 
them. 

Jewelry windows preempted for presents, dedicated to 
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inuary graduations, along with sales promotion and 
lvertising tieing thereto, are bound to win new business, 
nd call an oft-neglected mid-winter school or collegiate 
eremony to maximum local attention. 


Jaccard’s Mark Anniversaries 
(From page 36) 


The epoch-making visit of Lafayette in 1825 was still 
fresh in the memories of the French of early St. Louis 
when Louis Jaccard, in May, 1829, came to St. Louis 
from Sainte Croix, Switzerland, where the name Jaccard 
had been known since the middle of the 14th Century. 

St. Louis was then a fur-trading village of 6000 souls, 
n which the Indian and white brother lived in amity, 
when Louis Jaccard opened his little one-window jewelry 
shop on Main St. Room and board could then be had for 
$1.50 per week. 

In nine years the business had increased to the extent 
where it was necessary to expand, so in 1837 Eugene Jac- 
card came over from Switzerland and gave his name to 
the store. 

The ledger in use had its entries almost entirely in 
French, and included the names of many of the ancestors 





WALTER M. ERNEST A. W. B. JACCARD, E. GILBERT 
JACCARD, JACCARD, executive vice- JACCARD, 
chairman of president president secretary 
board 





of living St. Louisians. Not until 1842 did entries begin 
to appear in any amount, in English. It is interesting, too, 
to note that the firm’s finances were recorded in a double 
set of figures—one in currency and the other in gold. 

D. C. Jaccard, father of Eugene G. E., Walter M. and 
Ernest A. Jaccard, came in 1847 from Switzerland. He 
ind A. S$. Mermod, who had come over shortly before, 
both became members of the firm of E. Jaccard and Co., 
from which they withdrew in 1864 to establish the firm 
f D. C. Jaccard and Co., located at the corner of Fourth 
ind Locust Sts., St. Louis. 

In 1883 the firm was incorporated as Mermod & Jac- 
ard Jewelry Co., and a few years later it bought out the 
old firm of E. Jaccard Jewelry Co. 

In 1888 Eugene G. E. Jaccard and Walter M. Jac- 
ard, sons of D. C. Jaccard, left the St. Louis establish- 
nent to start a jewelry store in Kansas City. The firm 
vas reorganized in 1895 when Eugene G. E. Jaccard 
withdrew to enter the insurance business and Walter M. 
laccard then became president. He has continued as its 
ctive head ever since. 

Ernest A. Jaccard, the last one of the Jaccard family 
vith the St. Louis jewelry firm, withdrew to join his 
‘rother in Kansas City, and became vice-president of the 
(Please turn to page 45) 
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chicksnaps 
THE HEART OF 
ALL GOOD NECKLACES 


store to choose a pearl necklace, 
point out that it is SAFER and 
more ELEGANT because it has a 


diamond SCHICKSNAP. 


In gold and platinum, priced to retail 
from $5.50 to $250.00 


HARRY C. SCHICK, INC. 
Manufacturers of SCHICKSNAPS and other fine jewelry 
Factory and Main Office: Newark, New Jersey 

New York Showroom: 347 Fifth Avenue 


Providence « Chicago ¢ San Francisco 














Seasons Greetings 


Ti: are happy to extend our sincerest thanks to all our 
friends for their loyal patronage and the many 


favors they have shown us. 








WUNRRARAAVANNS 8s 


To show our appreciation, we are preparing to offer you 


still greater service and value in the year to come. 


& 


GQ very Merry Christmas and a 
Prosperous New Vear to you all. 


DREHER Bros. & WIDER 


Importers and Cutters of Precious and Semi-Precious Stones 


ZS, 48 West 48th St. New York City ZS 
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MAAR & CEA 
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Jaccard’s Mark Anniversaries 






(From page 43) 









































Jaccard Jewelry Corp. In 1917 the Jaccards of Kansas 
City sold all of their interests in the St. Louis firm. 

Two sons of Eugene G. E. Jaccard have been associated 
with the Kansas City firm for about 30 years; E. Gilbert 
Jaccard is secretary and W. B. Jaccard executive vice- 
president. 

The store took its present location at 1017-19 Walnut 
St., in Kansas City, in 1906. 


Wisconsin Watchmaking Board Establishes Four-Year oad 
Term and Regulations for Apprenticeship and Training A COMDINATION 
mbodying The Very 

rinciple of Present 


Day Merchandising’ 


MILWAUKEE, Wis.—After considerable study of the 
matter the Wisconsin Board of Examiners in Watch- 
making has established regulations pertaining to appren- 
ticeship. The purpose of these regulations, as stated by 
the board, is the same as the purpose of the board’s ex- 
aminations to assure the public and the craft that all 
who enter are adequately trained and thoroughly capable 
watchmakers. Only registered watchmakers and _ in- 
dentured registered apprentices may legally practice watch- 
making in this state. 

The apprenticeship regulations are as follows: 


1. TERM—four years, 44 hours per week, minimum total of 
8000 hours. At the end of the term, the apprentice must suc 
cessfully pass the examination before the board. 

2. SUPPLEMENTAL TRAINING—four hours per week for 
four years or eight hours per week for two years. This consists 
of instruction in watchmaking by skilled instructors supplied by 
the State Board of Vocational Education. In certain areas of 
the state, the small number of apprentices has not warranted 
the cost of this instruction. As apprenticeships increase in num- 
ber, this instruction will be extended throughout the state. In 
addition to this training, the apprentice must attend night school 
two nights per week on his own time, studying supplemental 
subjects. 

3. Graduates of accredited watchmaking trade schools will 
be given credit therefor on the term of the apprenticeship. 

4. Adequate training facilities must be provided or the ap- 
prenticeship will not be approved. 

5. A probationary period of four months is provided, during 
which either the apprentice or the employer may terminate the 
contract. 

6. Only watchmakers devoting one-fourth of their working 
hours at the bench with the apprentice, or who hire a full-time 
registered watchmaker, will be permitted to have an apprentice. 

7. Wages range from $6 per week for untrained apprentices 
to $17.50 for trade school trained for the first period of the 
apprenticeship and gradually increase to $22.50 for the last 
period. 





Bagdad Goldsmiths Will Make Jewelry 
at New York World’s Fair 


Master goldsmiths from Bagdad will display their old 
world skill at the New York World’s Fair 1939. Iraq’s 
exhibit will have a setting of rich ornamentation and color 
that will revive memories of tales of the Arabian Nights. 
[raquian artists will design the elaborate gold-leaf and 
filagree work, which with brilliant reds and blues will 
decorate the walls. Carved columns and hangings will 
enhance the sumptuousness. Several booths, replicas of 
those which have existed in the streets of Bagdad for 
centuries, will be installed in the Hall of Nations section. f 


Artisans will be at work all day, hammering and bending W 
and chiseling gold and silver into delicate bracelets, rings NAT KOSLOW, INC . 


and other ornaments. Semi-precious gems will be set in 42 WEST 48TH ST, New York,NY BRyaNT S87] 


some of the objects. 
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IT IS WITH SORROW THAT WE 


ANNOUNCE THE DEATH OF OUR FATHER 


JOSEPH SERLAND 


WHO DEPARTED THIS LIFE ON 


SATURDAY, NOV. 19, 1938 





HARRY BERLAND 
SEYMORE BERLAND 


6 W. 48th STREET, NEW YORK 











For the return to glamour—Lampl presents an impressive selection 

of—bracelets, pins, clips, earrings, necklaces—fashioned in the 

modern as well as the period influence. Gold or Sterling Silver with 

genuine stone embellishments. Wide range of designs and prices. 
* 


—by the Creators Lampl creates a distinguished line of compacts and combination cases —designed 
for the jeweler (not sold to drug stores). 
of the Unusua ° 
U | CHARMS are always favored by Fashion. ... A new 24 page catalog, showing the 
—as UsuG latest Lamp] charms in Gold and Sterling Silver, sent on request. 


ae Wal ter Lampl © 20 West 47th Street, New York City Py 
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H.1.A. Issues 11 Certified and 12 Junior Certificates 
WASHINGTON, D. C.—At a meeting of the examining 
board of the Horological Institute of America, held here, 
Nov. 12, certificates were granted to the following watch- 
makers: 
CERTIFIED WATCHMAKERS 
Name 
Harry J. Affley 


Address 
Pasadena 


Employed by 
J. Herbert Hall 
Co. 
Brooklyn Self 
Englewood, N. J. Wigdor’s Jewelry 
Store 


Henry B. Fried 
Samuel E. W. Haines 


W. K. Lancaster Chattanooga A. F. Steinhoefel 
Adold Leuthauser New York Self 
Cecil P. Milburn Riverton, Wyo. Self 
M. J. Schwartz Brooklyn Self 


Henry A. Sirovy Elgin, Ill. Student at Elgi 


Coll. 
Andrew J. Smith Oklahoma City N. O. Barnhill 
Henry Buckley Smith New Bedford, Mass. Self 
Teddy Taus New York Self 


JUNIOR WATCHMAKERS 


Roy W. Dooley Elgin, Il. Student at Elgin 
Coll. 

Earl Lee Hardgrave Peoria, Ill. Student at Brad- 
ley Inst. 

Roy L. Humphrey Peoria, Ill. Student at Brad- 
ley Inst. 

Merlin Jinks Elgin, Ill. Student at Elgin 
Coll. 

Charles Johnson Elgin, Ill. Student at Elgin 
Coll. 

toy Lynn Mullins Johnson City, Tenn. (Not given) 

Earl M. Russell Peoria, Il] Student at Brad- 
ley Inst. 

Artie Simmons Peoria, Ill. Student at Brad- 
ley Inst. 

Julian E. Smith, Jr. Peoria, Ill. Student at brau 
ley Inst. 

Richard P. Soliday Peoria, Ill. Student at Brad- 
ley Inst. 

Paul J. Stevig Peoria, Ill. Student at Brad- 
ley Inst 


Donald M. VanVoorhis Victor, N. Y. Taylor Instru- 


ment Co. 


Repaired watches for the January meeting of the 


board should be in for test by December 15, 1938. 


Metal Coloring and Finishing 


by Hugo Krause, consulting chemist to metal finishing in- 

dustry, State Professional School for the Metal Industries, 

Iserlohn, Germany. Authorized translation of second 

German edition—220 pages. Chemical Publishing Co., 

New York, 1938. Sent postpaid for $5 from Book De- 

partment, JEWELERS’ CIRCULAR-KEYSTONE. 

It may be wondered why we in America in the same 
field have produced so few books in the horological and 
allied fields in recent years. It is to be hoped that the 
coming time of full business revival will see this shortage 
corrected. 

Of course, it is to be expected that a work from Ger- 
many on the application of chemical science to practical 
uses, would be valuable; and ‘Metal Coloring and 
Finishing” fulfills this expectation. There are in current 
use in the jewelry and horological trades, many tradi- 
tional recipes for metal finishes. Some of these persist 
in spite of more recent discoveries of better processes; 
and the book under review could be used to advantage 
in any shop, to check its methods and find whether any 
new processes might be substituted, for economy’s sake. 
The selection of formulas, covering broad ground and 
avoiding anything like duplication, as well as the liter- 
ary workmanship of this book, are all well done; and 
our whole impression is that the book has unique merit 
as a reference work for the jewelry manufacturing trade, 
and any others wherein metal finishing has to be done. 








sales successfully. 


light. 
bulb. 


diamond. 


for assisting in making retail sales. 


buying is beyond my description. 
diamond customer. 





111 SUMMER STREET 


My diamonds remain sold. I’m 
found common in diamonds. This new device has greatly helped me to sell higher priced diamonds successfully.” 


~ A Real Silent Diamond Salesman 
A Priceless Addition to Your Diamond Department 


This new instrument with its Ultra Violet Light will 
greatly assist retail Diamond dealers in consummating 
It absorbs the yellow effect caused 
by the lighting system used in all show rooms and stores. 
Do not let your competitor get ahead of you. Save sales. 
Be up to date—use this new Se-All with ultra violet 
When ordering for diamond use specify ultra 


It throws a bright concentrated light directly on the 


Standard Batteries Easily Replaced Anywhere for 10 Cents. 


ONE USER STATES $——“The new S. & A. Se-All is the greatest instrument or device ever offered 


My customers are thrilled when the brilliant light is flashed on the diamond. 
It seals a sale with confidence. The psychological effect in trying to assist my customers to see what they are 
It lifts the air of suspicion which exists more or less in the mind of every 
never afraid to call my customer’s attention to flaws 


Sold Subject to Inspection, Delivered Prep aid to Any Point in the U. S. A. $5.00 Each 


SWIFT & ANDERSON, INC. 


Manufacturers and Distributors 


DEPT. F 





THE NEW Se-All Firefly 





(Patented) 
MADE IN U.S.A. 


61%” long 


(Chrome Plated) 
1%” high 


(Aplanatic) 











BOSTON, MASS., U. S. A. 
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FELCO 
CULTIVATED 


PEARLS 


FELCO CULTIVATED 


PEARL NECKLACES 


FOR EVERY 
REQUIREMENT 


FELCO CULTIVATED 


PEARL NECKLACES 
ALL PRICE RANGES 


FELCO CULTIVATED 


PEARL NECKLACES 


SINGLE STRANDS 
DOUBLE STRANDS 
TRIPLE STRANDS 


KINDLY STATE PRICES REQUIRED 


JACK J. FELSENFELD 


15 MAIDEN LANE New YorK 
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President Manheimer Announces N.W.].A. Committees 
for the Coming Year 


The following appointments of committee chairmen 
and members to serve during the coming year have been 
announced by Arthur E. Manheimer, of the Manheimer 


Watch Co., Chicago, president of the National Whole- 
sale Jewelers Association: 


Membership Committee—chairman, A. C. Wallenstein, Wal- 
lenstein-Mayer Co., Cincinnati; P. A. Rowe, A. I. Hall & Son, 
San Francisco; Noble R. Fuller, Edwards-Ludwig-Fuller 
Jewelry Co., Kansas City, Mo.; T. W. Young, Butterfield Bros., 
Portland, Ore., and John G. Leiner, Benj. Allen & Co., Inc., 
Chicago. 

Trade Practice Rules Committee—chairman, A. L. Ellbogen, 
Stein & Ellbogen, Chicago; L. G. Pattee, S. H. Clausin & Co., 
Inc., Minneapolis; C. A. Moore, Moore, De Grazier Co., Dal- 
las; Wm. Ansen, Aisenstein-Woronock & Sons, Inc., New York; 
A. E. Freyer, Samuel Weinhaus Co., Pittsburgh, and R. Dix 
Edwards, Edwards-Ludwig-Fuller Jewelry Co., Kansas City, 
Mo. 

Committee on Jewelers’ Publicity Campaign—chairman, Wm. 
Ansen, Aisenstein-Woronock & Sons, Inc.. New York; A, P. 
Care, E. W. Reynolds Co., Los Angeles; James H. Hetzel, 
Eisenstadt Mfg. Co., St. Louis, Mo.; Frank J. Heyne, Heyne & 
Groves, Inc., Toledo, Ohio; Louis Aisenstein, Aisenstein- 
Woronock & Sons, Inc., New York, and Ex-Officio, President 
Manheimer. 

Committee on Federal Legislation—chairman, W. Merritt 
Hurlburt, H. O. Hurlburt & Sons, Philadelphia; Jay G. Engel, 
J. Engel & Co., Baltimore, and A. Blustein, Blustein Co., Inc., 
Washington. 

Committee on Wholesaler-Retailer Relations — chairman, 
Arthur P. Care, E. W. Reynolds Co., Los Angeles; A. H. Ficken, 
The A. H. Ficken Co., Cleveland; C. B. Clausin, S. H. Clausin 
& Co., Spokane; Roy H. Moore, Ewing Bros., Atlanta; John G. 
Leiner, Benj. Allen & Co., Inc., Chicago; James J. Burke, J. J. 
Burke Co., St. Louis; M. B. Barkan, M. B. Barkan Co., Mil- 
waukee; J. C. Gorenflo, The Gorenflo Co., Detroit; A. Leon 
Sickles, M. Sickles & Sons, Inc., Philadelphia; Julian G. Schwab, 
A. G. Schwab & Sons, Cincinnati; Norman Hayes, D. C. Per- 
cival & Co., Boston; H. H. Kiger, C. A. Kiger Co., Kansas City, 
Mo., and J. J. Schmukler, J. J. Schmukler & Son, New York. 

Social Security Tax Committee—chairman, Jay G. Engel, J. 
Engel & Co., Baltimore; L. G. Pattee, S. H. Clausin & Co., Inc., 
Minneapolis, and D. J. Gleeson, Gleeson Jewelry Co., Louis- 
ville, Ky. 

Committee on Wholesaler-Manufacturer Relations—chairman, 
R. Dix Edwards, Edwards-Ludwig-Fuller Jewelry Co., Kansas 
City, Mo.; H. E. Baumohl, U. S. Jewelry Co., Baltimore, Md.; 
H. B. Hallett, J. L. Teeters & Co., Lincoln, Neb.; George Kleitz, 
B. Kleitz & Bro. Co., Wilmington, Del.; H. L. Carpenter, Albert 
Walker Co., Providence, and H. C. Schwab, A. G. Schwab & 
Sons, Inc., Cincinnati. 

Committee on American Watches—chairman, Lloyd G. Pattee, 
S. H. Clausin & Co., Minneapolis; Walter H. Butler, E. W. 
Reynolds Co., Los Angeles; J. T. Montgomery, M. A. Mead & 
Co., Chicago; A. Leon Sickles, M. Sickles & Sons, Inc., Phila- 
delphia, and J. J. Schmukler, J. J. Schmukler & Son, New York. 

Committee on Clocks—chairman, Silas B. Reagan, Baldwin- 
Miller Co., Indianapolis; Markus Mayer, Mayer Bros., Seattle; 
Harold A. Phillips, George Phillips & Co., Scranton, and J. F. 
Mansfield, J. F. Mansfield Clock Co., New York. 

Committee on Giftware and Novelties—chairman, Walter 
Dorrer, Highbee & Dorrer, Los Angeles; Walter Bonn, M. 
Bonn Co., Pittsburgh, and William Oskamp, Oskamp-Nolting 
Co., Cincinnati, 

Committee on Jewelry, Card Goods and Rings—chairman, 
Charles G. Brown, Stein & Ellbogen Co., Chicago; James H. 
Hetzel, Eisenstadt Mfg. Co., St. Louis; E. S. Feinstein, E. S. 
Feinstein & Co., New York; M. A. Tynes, Tynes-Price & Co., 
Dallas, and M. B. Barkan, M. B. Barkan Co., Milwaukee. 

Committee on Sterling Silver and Plated Ware—chairman, 
Walter Mayer, Wallenstein-Mayer Co., Cincinnati; C. Lee 
Perry, Benj. Allen & Co., Inc., Chicago; R. C. Bastheim, E. 
Bastheim Co., Los Angeles, and A. C. Possin, Boszhardt-Possin 
Co., Milwaukee. 

Committee on Swiss Watches—chairman, A. S. Braude, Emil 
Braude & Sons, Inc., Chicago, and Louis Aisenstein, Aisenstein- 
Woronock & Sons, Inc., New York. 

Committee on Diamonds—chairman, Harold Alberts, I. Al- 
berts’ Sons, Inc., Boston; Norman Hayes, D. C. Percival & Co., 
Boston; E. A. Kiger, C. A. Kiger Co., Kansas City, Mo., and 
R. E. Huesgen, Bauman-Massa Jewelry Co., St. Louis. 
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Call on us 
for ats Thaltritre) 52074 


Fine diamond mounted jewelry... 
newest designs . . . obtained by 
fortunate purchases...Now avail- 
able to responsible accounts on 
consignment ... To supply your 
requirements on special calls. 
* * . 

Bracelets...Clips...Rings...Brooches 
...Watches...Charms...Necklaces 
... Tiaras... Precious Stones, Loose 
or Mounted... 


PHONE...WRITE... 
WIRE... 


. 


W1381 


RAYMOND ABRAHAMS 
551 FIFTH AVENUE 
PHONES: VANDERBILT 3-0457-8 NEW YORK CITY 





New Jewelry Designs. . irom aris? 


HE second issue of 
"L'Officiel de la Bi- 
jouterie & Accessoires, 
‘ . with English and French 
Oe a . re text, has just come from 
Sgr 5 | — < ~ 62s the press. @ A com- 
_ ‘ plete source of ad- 
ge 0 Be vance styles and mod- 
‘ \ ern original ideas for all 
\ offtctc ccessatres ce kinds of jewelry, watch- 
yout? on seweury AND a 3 se es and accessories. @ 
_— Can 938-9) An indispensable aid to 
ogee ‘eo 108 the progressive Ameri- 
' can manufacturer, 
wholesaler and retailer 

of jewelry. 
Latest edition, 1938-39, 
just out. 


“ai ” 
—— _ 


{ . * 3 
| 
| 


a oe 
la Semi-Ann 
Full-Color Edition 
$40 $25 
Black-and-white Edition 
$30 $20 
Remit by international money or- 
der obtainable at any post office. 


L'OFFICIEL DE LA 
BIJOUTERIE & 
ACCESSOIRES 
8, Rue Murillo, Paris 


A 
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GUILD SUPPLIES 
"ADJUSTABLE" 
NEWSPAPER ADS 


By H. A. HUNTER 




















N 
OS ~ 0x3 cos 


A few samples of the Guild-sponsored 
advertisements, showing their effective 
lay-out as well as the method of pre- 
senting the retailer's own selection 
from 77 best-selling sterling silver pat- 
terns manufactured by Guild members 














Sactecs 
er 
5 Name 


NO.1 — 6x2 cours 


Ener preparation of newspaper ads, 


such as hitherto only the big store could afford, is now 
available to the small merchant as well—at least as far 
as sterling flatware is concerned—thanks to the Sterling 
Silversmiths’ Guild. 

Ready-prepared mats for newspaper use have been fur- 
nished, of course, in the past by individual silversmiths, 
but these advertisements were not always suitable for use 
in their entirety, or the jeweler might wish to feature the 
patterns of more than one maker. Trying to combine 
parts of the ads furnished by different manufacturers was 
unsatisfactory either because the text was not appropriate 
for other than the sponsor’s own make, or because varia- 
tions in the size and style of the cuts of patterns supplied 
by different firms would make an ad combining them look 
like a hodge-podge. 

For the retailer to prepare his own copy and cuts in- 
volves considerable expense. Moreover, most merchants 
naturally are not as skilled in the technique, typography, 
art work, and other advertising details as an advertising 
specialist and therefore have difficulty in preparing ads 
that are as effective as those of a trained advertising man. 

To meet this situation and to give the jeweler high 
grade advertisements in which the makes and patterns 
would be of the retailer’s own selection, the Sterling 
Silversmiths’ Guild has had prepared a series of attractive 
newspaper ads of varying sizes in which spaces are pro- 
vided for spoon handle cuts. Uniform cuts of the 77 
best-selling patterns of the guild, which can be slipped 
into these spaces, have also been made. Thus, the jeweler 
can feature in one and the same ad patterns by Alvin, 

(Please turn to page 59) 


jewcler’s Nome 
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WALLINGFORD, CONNECTICUT - 





LVER SET, 
+25.00 


T, $25.00 


a 


We 





La 





FOUNDED 1835 






Se fn me ate 


Wallace Sterling is always a perfect gift. A gift 
to thrill the feminine heart ...a sterling dresser 
set. a flatware set... or useful and lovely hollow 
ware. The perfect answer for Christmas giving. 
Visit your own jewelers Sterling Silver. Galleries 


and see the delightful creations of Wallace .. 
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IS LO ST MON LY | 
LOOK OVER STOCK 


Think of the many dollars tied 
up in unsalable, outmoded 
jewelry. These can be sold 
for their 


OLD GOLD VALUE 


Use this money to buy modern, 
attractive items that appeal to 
the public. 


You can increase sales and 
be money ahead, even if you 
take some loss in modernizing 
your stock. 


SHIP DIRECT to DEE & CO. 
where you are certain of 


dependable, prompt, satis- | 


factory returns. 


DEE « CO. 


PRECIOUS METALS 
REFINERS - MANUFACTURERS 


55 E. WASHINGTON ST. CHICAGO 
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Ask Your 
Wholesaler 


for 


FISHER LOCKETS 


Of all the locket styles in our extensive 
lines, none have enjoyed more play 
this season than the patented book 
numbers and the star-shape. If you 
have overlooked these appealing, 
fast-selling items, there's still time to 
stock them before Christmas. ‘Ask 
your Wholesaler for Fisher Lockets." 


J. M. FISHER COMPANY 


Manufacturer to the Wholesaler for Over Fifty Years 


EST. ATTLEBORO, MASS. 1879 


ae 


oF - heme 
S ~ ~ 
- f v17 i ‘- << 
I hes 
Pateni Pending 


ix 
‘ 
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Patent Pending 


FISHER ; "—e > 
Crosses Patent Pending on 


Rosaries ry 
Compacts Charm Bracelet 
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$56,000,000 of Silverware Made in ‘37 


Dentemuan of silverware and plated ware 
in the United States reported moderate increases in em- 
ployment and wages and a considerable increase in value 
of products for 1937 as compared with 1935, according 
to preliminary figures compiled from the returns of the 
recent Biennial Census of Manufactures, released by Di- 
rector William L. Austin, Bureau of the Census, Depart- 
ment of Commerce. 

These manufacturers employed 11,361 wage earners in 
1937, an increase of 11.4 per cent over 10,194, the number 


reported for 1935. Wages paid, $13,789,589, showed a 


373,355, exceeds the value reported for 1935, $43,371,- 
697, by 30.8 per cent. 

This industry, as constituted for Census purposes, em- 
braces establishments engaged primarily in the manufac- 
ture of hollow ware and flatware, toilet articles, loving 
cups and other trophies, novelties, etc., of sterling silver, 
of metal plated with silver, gold, or other metal, of 
nickel-silver, or of pewter. It does not cover the produc- 
tion of electrical household appliances nor of jewelry. 
which are assigned to separate industry classifications. 

Table 1 gives summary statistics for 1937, 1935, and 





gain over the 1935 figure, $11,078,434, of 24.5 per cent. 
The value of the products of the industry for 1937, $56,- 


1931 and table 2 shows the production, by kind and value, 
for these years. All figures for 1937 are preliminary. 


TABLE 1—SUMMARY FOR THE INDUSTRY: 1937, 1935, AND 1931 


Percent of _ rez a 


| | or decrease ( — 























1937 1935 1931 1935-1937 | 1931-1937 
| | | 
Number of establishments | 135 139 163 | —2.9 —17.2 
Wage earners (average for the year)!...| 11,361 10,194 11,077 } 11.4 2.6 
WO oid awe. eae : ...| $13,789,589 $11,078,434 $12,712,986 | 24.5 8.5 
Cost of materials supplies containers | 
fuel and purchased electric energy ?..| $22,670,313 $15,224,961 $11,792,370 48.9 92.2 
Value of products 2 : | $56,733,355 | $43,371,697 | $45,814,831 30.8 23.8 
Value added by manufacture 3 $34,063,042 $28, 146, 736 $34,022,461 21.0 0.1 





1 Not including salaried officers and employees. Data for such officers and employees will be included in a later 

































































report. The item for wage earners is an average of the numbers reported for the several months of the year. In 
calculating it equal weight must be given to full-time and part-time wage earners (not reported separately by the 
SILVER manufacturers) and for this reason it exceeds the number that would have been required to perform the work done 
in the industry if all wage earners had been continuously employed throughout the year. The quotient obtained by 
dividing the amount of wages by the average number of wage earners cannot, therefore, be accepted as representing 
MANU ~ the average wage received by fu!l-time wage earners. In making comparisons between the figures for 1937 and those 
for earlier years, the possibility that the proportion of part-time employment varied from year to year should be taken 
into account. ‘ 
? Profits or losses cannot be calculated from the Census figures because no data are collected for certain expense 
items, such as interest, rent, depreciation, taxes, insurance and advertising. 
| ) U S 3 Value of products less cost of materials, supplies, containers, fuel, and purchased electric energy 
e - 
1929 1937 TABLE 2—PRODUCTS, BY KIND AND VALUE: 1937, 1935, AND 1931 
1937 1935 1931 
(IN MILLIONS sicsecmartnicmntesiaghcesel epetinarisianitn aera snaiacaananintin cainanmaite 
OF 1. Silverware and Plated Ware industry, all products, total value $56,733,355 $43,371,697 $45 814,831 
DOLLA Para Bae Barer 
RS) 2 Silverware and plated ware made in the industry 55,152,902 41,070,228 43,331,057 
3, Other products (not normally belonging to the industry), 
value, and receipts for custom and repair work 1,580,453 2,301,469 | 2,483,774 
4. Silverware and plated ware made as secondary products in other 
industries 1,304,802 924,097 481,581 
| 
od Silverware and plated ware, aggregate value (sum of 2 and 4) $56,457,704 $41,994, 325 $43 , 812,638 
-_ ——————————— | SS 
Silverware (sterling), total value 17,423,992 13,230,963 14,489 ,095 
— Flatware (including cutlery) 9,479,103 7,440,963 7,475,526 
Hollow ware ! 6,069,191 4,491,419 | 5, 746, 986 
Novelties ! 834,166 748,713 | 639 , 804 
Toilet ware 763 ,663 549,868 | 626,779 
40r—- z= = Loving cups and other trophies 39,251 (2) } (2) 
Ecclesiastical ware 191,021 | (2) (2) 
Other articles 47,597 (2) | (2) 
Ejectro-silver-plated ware, total value 34,332,916 25,188,544 | 21,855,554 
Flatware, hotel pattern (including cutlery) 2,634,766 | 2,102,040 | 1,596,130 
oo = | rT i Flatware, commercial patterns (including cutlery) 22,019, 232 16,298,731 13,988,912 
Hollow ware, hotel service ! 1,200,054 1,068,721 1,569 ,606 
q Hollow ware, commercial lines ! 6,193, 389 4,655,343 | 3,427, 154 
Novelties and toilet ware 1,051,463 449,198 608 , 502 
Loving cups and other trophies 613,946 (2) (2) 
Ecclesiastical ware 271,756 (2) | (2) 
Other articles 348,310 | 614,511 665 , 250 
20 Jame >———++ -—7 -—— —- } . 
Nickel silver, not plated, total value 1, 309 , 460 1,438,411 | 1,991,972 
Flatware (including cutlery) 510,218 (2) 2) 
Hollow ware ! 320,665 2) 2) 
Other articles 478,577 2) 2) 
10} = = + — Pewter 102.434 101.334 3,725,924 
Other plated ware! and silverware not separately reported or 
not specified al e 3,288,902 > 035,073 1.750.093 
1 Not including electrical household appliances. See last sentence, third paragraph of text 
ate 1929 1931 1933 1935 1937 2 No data 
n r _— a ee 
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HONESTY is nota virtue 

N O other ... it is good business! 
7 | FOR OVER 40 YEARS J. B. COOPER & 
wr 1st watch ee SON has supplied the jewelry trade with 


a ee | purest and finest PLATINUM, Irid-Plati- 
has ever obtained the Kew : num, and Gold obtainable. 


“A,” Certificate. 
% No other wrist watch holds | FOR OVER 40 YEARS J. B. COOPER & 


the Kew “A” Certificate with = : SON has paid the highest prices for Sweeps 


higher marks than Rolex . . 
% No other wrist watch holds and Scrap Gold. 


aa Gna ee ar ee oh | COOPER’S POLICY of fairness and ac- 


from the smallest upwards . . 
curacy continues unchanged .. . always 





% These are three of the world 


records for wrist watches held a making new friends. 


JOSEPH B. COOPER & SON 


INCORPORATED 


“*Rolex’’ Princess 





by Rolex. There are twenty- 
eight more. Unceasing research 


has kept Rolex always a step : 26 John St., New York 
ahead of other wrist watches Factory: Brooklyn, N.Y 
| e 9 e e 


for a quarter of a century and 

more. In 1914 Rolex was the 

first wrist watch to obtain the 

Kew “A” Certificate as shown 

above. In 1938 Rolex is still 

supreme for almost unbeliev- 

able accuracy of timekeeping 
and for beauty of design, with U 0 

= thirty-one we sin to its NUSUAL PPORTUNITY 
“Rolex” Prince credit. 


ROLEX Beeston 
44 of Exceptional Experience 
precision 
; aS a - a 
WRI ST WATC HES wl at i «te Ml at cee eine hao 


facturing and selling wedding rings, mountings 


31 WORLD RECORDS FOR ACCURACY and precious metal products to the Jewelry Trade. 
STEEL & GOLD CASES ... 17 JEWELS We would be interested only in a man having a 


background of successful experience as executive 
or manager of a successful organization doing a 
similar business throughout the entire country. 


DISTRIBUTORS WANTED To such a man, the position and standing of our 
The Rolex Watch Company of Geneva, Switzer- Company in this field will be well known. Our 


business is conducted in accordance with the high- 
land, wishes to appoint one or two established est ethical standards and the applicant should be 


Wholesale Jewelers Or manufacturers to act as of a character to maintain and carry on the 
exclusive distributors for the Eastern and Middle traditions of the business. 

Western States. Applications should be first ad- Applications should be made promptly only in 
dressed in confidence to— writing. Such applications will be held in 


MR. G. H. HINTON (Manager) ii 


ROLEX WATCH CO. LIMITED silica liaison 


VICTORY BUILDING 
TORONTO CANADA | 105 Chestnut Street, Newark, New Jersey 





Our Reputation Is Our Success 
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Store Front Is Brilliant Billboard 








by 
William R. Murphy 









\ 
—} 
4, 


-— 


AOS 


/ 


BEB eR = 


Every successful business establishment 
passes through several phases of development during its 


SST 


existence. 

Rotbart’s of Cleveland started in humble fashion on 
old Superior Avenue, when that street enjoyed the popu- 
larity as a shopping district now possessed by Euclid 
Avenue. In 1916 the store was moved to East Ninth, 
where it received much of the patronage of the Euclid 
Avenue crowd, but space was meager and the location was 
a little off the beaten track. 

Now Rotbart’s has moved to 515 Euclid, right in the 
heart of downtown Cleveland, near four of the largest 
department stores in the city. Aided by a magnificent 


Lad OGHAHDW 


ponies 


sign, an imposing front, and unique display windows 
brilliantly lighted, Rotbart has definitely arrived and 
Cleveland is Rotbart-conscious. 

The present building is a three-story structure, with a 
width of 22 feet and a depth of 80 feet, providing a floor 
space of more than 5000 square feet, which is more than 
double the former capacity. 

The building was formerly occupied by a savings and 
loan institution, and the front was an impressive facade 
of granite. In order to install the show windows, the 
granite piers and part of the walls had to be removed, and 


the walls shored up with steel columns. Another difficult something is wrong, if such an unfortunate event ever 
task was the removal of a vault door, 10 feet in diameter occurs. 
and weighing 35 tons. This operation attracted large Between 10,000 and 12,000 people pass the store each 
crowds and jammed Euclid Avenue for several hours, day between the hours of 10 and 12 in the morning, and 
stopping traffic. Naturally this resulted in considerable from 19,000 to 21,000 between 2 and 4 p. m. The heavy 
advance publicity. traffic, however, is on the opposite side where the depart- 
A new dynamite and burglar proof door of strong but ment stores are situated. Therefore it was considered 
light steel was installed, and the vault equipped with a necessary to provide a front and sign that would catch the 
ventilating system which can be turned on in the event of eve from across the street over the top of the heavy road- 
emplovees being forced into the vault in a holdup. It is way traffic. What was needed was a huge, brilliantly 
also wired to inform police and the ADT service that lighted billboard, with especially attractive coloring fot 
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® Keystone 


_ Blue and hite 
SEMI-PRECIOUS STONES | 
JAMES A. DRILLING ¢O. 


2 WEST 46th ST. « NEW 
. TELEPHONE LO-3.~3033_ 














INTERESTING FOR 
WATCH IMPORTERS 


Gentleman disposing a large capital being 
thoroughly acquainted with the watch trade 
and manufacturing, looks for association 
with well organized watch importer or 
wholesaler for development of business. 


Write to Box L. L., 9190, 
care THE JEWELERS’ CIRCULAR-KEYSTONE, 
NEW YORK 











the dark hours, and a design and styling that would be 
noticed in daylight. How this was achieved is shown in 
the lower photograph on page 55. 

The front of the building is faced with a combination 
of blue and black vitrolite and decorated with aluminum. 
Directly over the windows and across the front of the 
store the word “Rotbarts” is placed in four-foot let- 
ters of triple tube neon, set in channels of white por 
celain enamel with stainless facing. 

The words “Credit Jewelers” on the canopy are 
fused in black on white opal vitrolux glass. The let- 
ters are 14 inches high and are lighted from the rear by 
twenty 100-watt lamps, which are not visible, but give a 
sparkling illumination to the sign and add color to the 
building. 

The extending sign on the building is 35 feet high, 
extending from 16 feet above the sidewalk to a point 51 


Over the heads of the opening day crowds and flowers « 
2 handsome wall cases with the lighted ‘‘sy sp 
the walls above them 


feet from street level. The word “Rotbarts” in letters 
2+ inches high appears on both sides in a new amber 
shade of zeon, and the number “515” in green. 

The words ‘“Diamonds—Watches—Jewelry—Opti- 
cals” on the face of the building are 24 inches high and 
are made of porcelain enamel lined with a single tube of 
the new white zeon. The front edge of the sign and 
lines around the clock are old rose. 

The clock is 5 feet high and has conspicuous black 
hands and numerals. The face, of vitrolux unbreakable 
glass, is lighted from the interior by seventy-five 60-watt 
lamps. 

Display windows are 39 inches“high overall, the glass 
being 36 inches high. The windows are lighted by re- 
flectors set flush in the ceiling which is located 18 inches 
above the top of the plate glass line. 

A telling feature of the windows is the backgrounds of 
photo-montage in color. (See photo, page 55.) Back- 
grounds are changed every six to eight weeks. No special 
lighting is necessary, and they form a splendid base for 
displaying appropriate merchandise, being both interesting 
in themselves and perfectly harmonized with the objects 
displayed. 

The first floor is given over to the display and selling 
of diamonds, watches and accessories. Offices of the presi- 
dent and the credit manager, and the customers’ account 
offices, are at the rear. No grills or bars are in evidence, 
and there are no credit booths. All business is transacted 
in the open, on a plane of sincerity and frankness. 

Watch repair jobs are also received on this floor, where 
a Western Electric watch rate recorder is installed, but 
the repair department itself is on the second floor. 

(Please turn to page 59) 
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FOR GIFT BUYERS 


> 


Ang every trail leads to the rich treasure that 
awaits gift buyers at the Chicago Gift Show, to be 
held at the Palmer House, January 30th to February 
10th. This treasure is yours without digging for it— 
for here you'll find the whole gift world collected to- 


gether for your own swift and easy inspection. 


The nation’s leading manufacturers and importers 
of gifts, artwares, and decorative home furnishings 
exhibit here, under one roof, all that is newest, most 
important, most profit-making from their current of-; 
ferings. The Chicago Gift Show is your sure key to 


the entire gift market with its rich opportunities. 


CHICAGO GIFT SHOW 
January 30 to February 10 


PALMER HOUSE 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT: INC 


| A. STANLEY BRUSSEL, President - $.CRAIG PRESTON, Vice-President - 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1938 


GEORGE F. LITTLE, Managing Director - 220 Fifth Avenue, New York 











FINAL WEEK! 


EVERTS 


Opportunity Sale 


_* to ‘ OFF 


On Selected Groups of Fine 


AD IDEAS for 


January Sales 


LANNING a January sale? It'll reduce stock 
before mid-Winter inventory and bring ’em 
in alive and smiling. Several of the ads on this 
page show how jewelry stores promoted success- 

DIANIONDSET DINNER RINGS ful January events last year. Read them for 
/i/ : suggestions. “Love Is Always in Season” was the 

73” catch-line used in one January ad for engage- 

ment and wedding rings. Gifts for the mid-year 
graduates from high schools may well be pro- 
of .. moted together with sports jewelry and match- 
/3 f ing of silverware patterns. 





DIAMONDS . WATCHES . SILVER « CHINA 
CRYSTAL .« COSTUME JEWELRY 





| Opportunity € 


pportu ireup of 
OLD ENGLISH REPRODUCTIONS 





Selected C of Patterns in Exquisite Lenox 
EVERTS FINE CHINA SERVICE PLATES 
Below—Good use of 

HESS-C CLBERTSON 








———_—————————— —T 





two columns by 18 
inches by Rost Jewelry 
Co., Indianapolis 


Left—One column by 
five inches, Hess & 
Culbertson Jewelry 


nber 
FINE WATCHES ae 
DIAMOND WATCH 


é | iit Co., St. Louis. 
| DIAMONDS 
WATCHES 


i : SAVINGS ; JEWELRY 
=| ee Bee 








Fine Collection of 

ANTIQUE SILVER 

1/ - 
i 


/ OFF , gsi it} 
J 4 : $59.75 





Rost carries the largest 
and finest selection of 


. id 
' 
Come In and See the R sans i 
MANY OPPORTUNITY VALUES IN DUETTE CLIPS A 
EVERY DEPARTMENT A . { 
{ 


Below—Linz Bros. of 
Dallas and Houston 
remember the January 
graduates. Three col- 
umns by 14 inches. 


Via 
Maurfdbeiten 
Not All Merchandise Included | $2.95 Priced From $14.75 to $1,500 ‘ 

[ 





ARTHUR A. 
EVERTS CO. 


VUeweirA— 
16165 MAIN DALLAS 





.. the graduation parade 
...leads 


cle o eG 


Linz Sale of Watches 











Arthur A. Everts Co., rage 
A . ne of the m 

Dallas, climaxed its 

sale with the four 


. IMPORTANT by l fewer a3 
column by 18 inch ad 


shown above. WATE H [ G 
MATCH UP ORDERS FOR f 
OLD STERLING PATTERNS 
aN 


Diamond Br 
: 








Below—A_ bid for —_ 
Christmas gift money Should be made before Jan. 31st , - , Dy 
by Holzman’s of At- ee GRE . 2, 
lanta. Two columns cies aici = \i4 
by six inches. nam 4 17-JEWEL specials V4 


FOR SATURDAY! 


Choice of Lady's or 
Men's Watch in $] 675 
yellow. 


Special Reductions During 


DIAMOND WATCHES 




















the Christmas Present 
4 You Didn't Get 


Michaels are authorized Dealers for 
Gorham, Towle. International. Lunt, 
and Wallace Sterling. 


Jewclers ‘ Ad ichaelr Siiversmithe 


$26 Chapel St—at Temple St. PAY WEEKLY OR MONTHLY 
NO CARRYING CHARGE 
£: tates bet 0 Gow memnet Go epee 0 Bas 
4 





Above — Stimulus for 
silver sales in this two 
column by eight inch 
ad of Michaels, New 
Haven. 


Use Ling Convenient 


Budge: Poyments 


iINZ BROS. 


DALLAS ° HOUSTON 
"The South's Greatest Jewelers 
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Store Front Is Billboard 
(From page 56) 

lhe floor covering is inlaid linoleum in a color scheme 

brown, yellow and black. The ceiling is flat white. 
lhe walls are built out flush with the cases. Lighted spot 

splays are built in these false walls both to display the 
nerchandise and to break the monotony of solid walls. 
[tems in the spot displays are changed every month. 

Flush ceiling lights are placed in the ceiling with cen- 

rs 3 feet apart and directly over the showcases. In the 
enter of the store indirect lighting fixtures give general 
illumination. The entire floor has approximately 75 foot 
candles of illumination. 

The wall cases have mirror backs and are made of 
Three brightly lighted glass shelves 
part of each case with 


American walnut. 
hold merchandise in the upper 
drawers and sliding doors below for storage. 

The floor showcases are framed in primavera and 
matched walnut, with interior of white Appalachian 
maple. The interior of each case is illuminated with 100 
andle feet of light. 

Chairs of tubular aluminum upholstered in beige and 
lemon yellow leather are provided for customers. ‘loe 
spaces are cut away at the bottom of the showcases. 

On the second floor are private offices, the watch repair 
department, and office for outside salesmen, the optical 
department, and a unique radio display. 

The latter is housed in a row of compartments along 
the wall where the customer may try the various models. 
Each radio is connected with a master aerial on the roof, 
ind the customer may tune in on any desired station. ‘This 
special demonstration and self-service feature has greatly 
stimulated radio sales. 

A counter for the 
placed on the second floor so that customers have to walk 
through the entire store to reach the bargains advertised. 
Recently a baby spoon at 9 cents was featured in a Sunday 
innouncement. Several hundred were sold, and every one 
meant a customer viewing the entire stock displayed in 


sale of “weekly specials” is also 


the store. 

An air conditioning and heating system has been in- 
stalled, with steam for fuel, and using the same ducts for 
both heating and cooling the store. 

Mr. Joseph Rotbart, the president of the company, was 
brought up in the credit jewelry business. His father 
started a store in Cleveland in 1890 where Joseph started 
to help his father about two years later when he was 16. 
He has been in the jewelry business ever since, and has 
vorked in every department, so that he is familiar with 
very detail of the business, although he leaves the major 
part of the supervision to the corps .of experts he has 
gathered over a period of years. 


Guild Supplies Ads 
(From page 50) 

Gorham, International, Lunt, Reed & Barton, Towle, and 
Vallace, from ready-made material supplied at no cost 
‘o him, and still have his advertisement unified and 
ttractive. 

The basic mats for the body of the ad as well as the 
idividual cuts of patterns are all furnished free of cost 


‘o the retailer through Guild headquarters, 20 W. 47th 


New York. 
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S WESTMINSTER 


There is a Spode pattern to suit any 
taste or pocketbook. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 

















THRILLINGLY 
SENSATIONAL! 
EXCITINGLY 
FASHIONABLE! 
AMAZINGLY 
INEXPENSIVE! 
Genuine Semi-Precious 
Stone Bracelets in Real 


Hand Carved Rose 
Onartz or Amethyst at 


$9.00 per dozen. 





To answer your increas- 
ingly persistent demands 
Dangling 
yet Delicately Ornamen- 
tal, Costume Jewelry! 


This extraordinary value 
made possible only be- 
cause we are Direct Im- for Hanging, 
porters of all our jew- 
elry, stones and gifts! 


Order Now to insure prompt 
deliveries while quantities last! 


\ OVERS 
gree ey 


— 
ae Uf 


Direct Importers 
own \ATESr lh 
225 Fifth Avenue, N. Y., tiie 1220 
Write for our New 1939 Catalogue available on request, to the Cift 
and Jewelry Trade. 











@ Schick Dry Shaver, Inc.’s new shaver, @ Christmas gift packages offered by the @ Whether she wears her hair “up” or 

the Colonel, retailing at $15, has a ven- Silver City Glass Co., Meriden, include this “down,” she should like these onyx and 

tilated motor, strong case, oilless bearings cut crystal relish dish appliqued with non- 
and other improvements. tarnishing sterling silver. 


cultured pearl earrings mounted in 14 K 
white gold by Leys, Christie & Co. $36. 





@ D. Ornstein & Son’s new belt watch, 
for men, clips on belt, shirt or sports 
jacket pocket and makes a handy desk 


@ New cloisonne enameled gold-filled watch. RGP or chromium finishes. Fits 
10¥%2, 11%, 6/0 Waltham movements. 


locket, retailing at $6.50, from the popular 
locket lines of S. O. Bigney Co., Attleboro, 
Mass. 





@ Nu Whip, Jr., by Food Devices, Inc., 

New York, makes and serves whipped 

cream without electricity, wires or moving 
parts. Retails at $5. 





@ |. J. White Mfg. Co.’s Mayflower locket 
has a disappearing front, can be worn open 
to show picture. Made in 1/20 12K gold 
filled with 20-inch chain. Series of eight 
lockets, $8.50 to $12 each. 


@ Handy pocket device by Walter Lampl: 
@ ‘Dolly Madison” by Bulova has a 6- On one side a monthly calendar for the 
ligne, 21-jewel barrel-shaped movement next six years, on the other a St. Chris- ‘ 
and comes in seven different models, re- topher medal. In Sterling silver, $2. Also is the clock of the month for December, 
tailing from $39.75 to $49.50. made as advertising souvenir. by Seth berry — inches wide. 
50 retail. 


ear. wy 
f \N 
»* 


@ “Vista,” with  self-starting electric 
time movement and translucent onyx case, 





RAS > La Sonsini 
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Trade Agreement with Great Britain, Effective Jan. |, 
Cuts Duty on Sterling, Plated Ware, China, Earthenware 


g 


‘Most Favored Nation’ Rule 
Extends Concessions to All 


Nations of World Save Reich 


Effect of the tariff concessions on ster- 
ling and plated silverware imported into 
the United States under the trade agree- 
ment just made with Great Britain will 
be closely watched by jewelers and sil- 
versmiths throughout the country. 

The agreement, signed at the White 
House Noy. 17, and intended to stimulate 
trade between the two countries, becomes 
effective Jan. 1, 1939. In return for re- 
ductions by Great Britain in its duties 
on certain American products imported 
into that country, the United States lowers 
its tariff on imports of certain specified 
British goods, among which are several 
groups of jewelry* store merchandise, 
notably sterling and plated silver flatware 
and hollowware, bone china, and earthen- 
ware. 

However, although the agreement is 
specifically with only Great Britain and 
its non-self-governing colonies, it will, in 
actual practice, apply to all imports of 
these goods from other countries as well, 
with the single exception of Germany. 
This is because of the “most favored 
nation” clause incorporated in other 
treaties with other countries, and under 
which both signing nations agree to give 
the other the benefit of the lowest import 
duties granted to the goods of any other 
nation. Germany does not qualify because 
it has been ruled that Germany discrimi- 
nates against American goods. 











The new agreement does, however, give 
the lower import duties to silver from 
Denmark and plated ware from Japan, 
both of which countries have sold sub- 
stantial quantities in the United States 
even under the old higher tariffs. It will 
be interesting to see whether the reduc- 
tions cause any considerable increase in 
imports from those countries. 

To help you get a picture of the situ- 
ation, the accompanying table shows the 
old and new rates of duty on each of 
the various classes of goods, the amount 
of each imported from Great Britain and 
from the entire world in 1937, and the 
domestic production of each during the 
same year. Figures covering imports are 
from the U. S. Tariff Commission—those 
on domestic manufacture from the U. S. 
Bureau of Census. 

It will be noted that up to now imports 
of both plated and sterling ware appear 
to be only a small percentage of do- 
mestic production. However, some of 
these figures need interpretation. 

For example, imports of plated ware 
from Great Britain were $460,000 in 
1937, while domestic production was over 
$32,000,000. But practically all of the 
imports were hollowware, and therefore 
to get a true picture this figure should 
be compared with American output of 
hollowware only. American production of 
this class of goods, excluding hotel pat- 
terns, was $3,427,154. That is to say, 
while British merchandise did not affect 
flatware sales, it was an important fac- 
tor in hollowware, amounting to more 
than 13 per cent of domestic production. 
With the import duty on it reduced by 
nearly one-third, it may become a serious 





Jewelers Square Club Entertains Its Ladies 


a 








A busy evening’s program was interrupted just long enough to give the photographer a 
chance to record the happy faces of those attending the annual ladies’ night frolic of 
the Jewelers Square Club, held Nov. 7, in the Casa del Gallo of the Hotel Taft, New York. 


Forty-two prizes were distributed to nearly 100 persons in attendance. 
Entertainment was directed by Bill Dell. 


president, was toastmaster. 
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“Antique Silver” Is Frozen 
On Free List, Over Protest 
From American Silversmiths 


competitor of American made goods. On 
the other hand, consumers may prove to 
have such a strong preference for Ameri- 
can patterns and finish, that this factor, 
added to the greater convenience of filling 
in from American stocks and the avail- 
ability of American hollowware in pat- 
terns to match flatware sets, may prevent 
further inroads of British merchandise. 

One point to which American silver- 
smiths object in the new trade agreement 
does not involve a change in the rate 
previously in effect. That is the matter 
of so-called “antique silver,’ which is 
already on the free list. The difference is 
that hitherto, its free admission was some- 
thing decided by the United States alone, 
whereas now it is “frozen” on the free 
list, which means that it cannot be re- 
moved from that classification except by 
negotiation with Great Britain, and with 
her assent. 

American manufacturers feel strongly 
that this “antique silver” is not bought 
zs objects of art, but for ordinary use 
instead of modern American silver, and 
therefore that for duty purposes it should 
be classed not as art treasures nor “edu- 
cational and artistic material,” but as 
goods of ordinary commerce. 

They have been fighting to have this 
“antique silver” classed with other silver- 
ware and subject to the same duties. The 
freezing of it on the free list now renders 
this impossible, and perpetuates what 
they consider an unjust preference to a 
class of goods that accounted for nearly 
a million dollars’ worth of American 
business in 1937. 

Another universal question is whether 
the lowering of tariff will stimulate an 
influx of goods from countries with cheap 
labor, or will the barrier still be too 
high to allow such merchandise to be of 
fered at a price sufficiently low to offset 
its inferior quality? 

Another interesting question is how 
much the lower tariff will stimulate the 
buying of sterling from Denmark. Danish 
sterling has enjoyed a considerable vogue 
in this country in recent years—-(observe 
the Danish type patterns introduced by 
American silversmiths during the past 
year or two)—and imports of sterling 
from Denmark were 12 times as great in 
1937 as they were ten years ago. Last 
year the figure was $136,000, which is 




















—— 
: Domestic 
: Rate of duty Per cent Value of imports in 1937 Production 
Commodity it present After Jan. 1 reduction Total From Gt. Bt. in 1937 
Silver plated hellowware or flat. 50% 15% 30% not 466,000 32,047,000 
ware (plated on nickel silver reported 
or copper) separately 
Silver plated articles (plated on 65% 35% 46% 95,000 28,000 2,285,000 
nickel silver or copper) not 
specifically provided for 
: Sterling silver tableware (except 05% 50% 23% 255,000 104,000 ’ 15,548,000 
' cutlery) (includes cutlery) 
: Manufacturers in chief value of 65% 50% 23% 107,000 36,000 2,876,000 
' silver, not specifically pro- 
' vided for 
| *Antique silver “free *free 1,014,000 eee 00tCR KNW 
; 
1 Pewter table, kitchen and hos- 40% 25% 371% not reported separately 3,726,000 
' pital utensils, and hollow or 
flat ware 
Bone China table and kitchen 70% + 45% but 45% not 406,000 not available 
articles—Decorated 10c. per not less than (est.) reported 
doz. 5c. per doz. separately 
pieces pieces plus 
35% 
Not decorated 60% + 40% but 35% not reported separately not available 
10c. per not less than (est.) 
doz. 5c. per doz. 
pieces pieces plus 
30% 
Bone China other than table or 70% 45% 36% not reported separately not available 
kitchen articles — Decorated, 
colored, etc. 
Plate white 60% 40% 33% not reported separately not available 
Earthenware — Decorated and 
valued at not less than the 
following prices: 
Plates 
6% inches or less 10c. per 30% + 
—60c. per desen doz. 10c. per not reported not available 
6% to 8% inches pieces doz. 
—70c. per dozen 50% + pieces 
814 to 9% inches 
—$1.05 per dozen 
Over 91% inches 
—$1.25 per dozen 
Cups—80c. per dozen 
Saucers——45c. per dozen 
*Antique silver, which has previously been on the free list but was subject to removal from it at any time, is now ‘‘frozen’’ in that class. 











30 per cent more than we took from 
Great Britain, and nearly ten times as 
much as the total imports from all other 
countries combined. 

Denmark is now the largest foreign 
seller of sterling in the American market 
and growing most rapidly in importance. 
Will the lowering of import duty stimu- 
late the sale of Danish silver still further, 
or has the fashion for this style already 
reached its peak? 

Of course, it should be pointed out that 
the effect of the tariff reduction on the 
total cost of the merchandise can easily 
be given too much importance, and that 
jewelers cannot expect any major price 
reductions to result from it. For example, 
take an assortment of sterling whose 
import value is $100. Under the pre- 
vious schedule a duty of 65 per cent 
would be added to this, making the total 
cost of the goods in America $165. Under 
the new scale we add $50 for duty to 
the same $100 for the silver itself, making 
its total cost $150. The reduction of $15, 
therefore, amounts to only about 9 per 
cent of the total former price. On plated 
ware, it works out to about 10 per cent. 

A price cut of 9 or 10 per cent on im- 
ported ware may or may not be sufk- 
cient to influence domestic prices, or to 
switch any large amount of buying from 
domestic to foreign sources. Also, it is 
possible that foreign makers may retain 
some of the benefit for themselves by in- 
creasing their selling prices to absorb 
at least a part of the tariff saving. 

Only time can give the final answers to 








these and the many other questions and 
uncertainties that have been raised by 
the signing of the agreement. 


H. |. A. Convention to Run Jointly 
With ANRJA Meeting 


The Horological Institute of America 
will hold its convention jointly with the 
A.N.R.J.A. mid-year convention in San 
Francisco on Feb. 20-24, inclusive. 

Two regional vice-presidents of the 
H.I.A. are located in California—Stanley 
A. Pope of San Francisco, and Roland 
C. Wilson of San Diego. The president 
of the association, Harrison F. Babcock 
of Cleveland, O., will make a special 
trip to the coast for the convention, which 
will be held simultaneously with that of 
the A.N.R.J.A. Watch inspectors of the 
Southern Pacific and Western Pacific 
Railroads will also meet during the same 
period. 


MEYER BOOSTS WAGES 


Detroit, Micu.—A ten per cent pay 
raise for all employees of the Meyer 
Jewelry Co., has been announced by Peter 
P. Kelly, secretary and comptroller as the 
firm’s contribution to the Sales Makes 
Jobs Crusade, now being conducted in 
Detroit. “This campaign has been stimu- 
lating to business generally and has been 
reflected in our sales,” says Mr. Kelly. 
“We expect further improvement in in- 
dustry here, particularly in the automo- 
tive field.” 
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MR. BONES GOES TO TOWN 





CHICAGO—Louis E. Cutler, general man- 
ager of the Busch Jewelry Co. in Chicago, 
is “whooping it up” with Mae West (“get a 
load of that ‘ice,’ boys!”) who was im- 
personated by Miss Nina Ebeling, cashier of 
the Madison St. Loop store of the company, 
at the Hallowe’en party of the company, on 
Saturday night, Oct. 29. Miss Ebeling and 
William Jazik, lapidary, who was attired as 
a clown, won prizes for their costumes. 
Dancing, games and stunts were enjoyed by 
the 150 employes and guests who attended. 

The party is one of several such functions 
sponsored annually by the Busch Co. Dur- 
ing the past year they have enjoyed a New 
Year’s party, an outdoor picnic, golf and soft- 
ball tournaments, and plans are under way 
for more winter activities. 
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Willard Ormsbee Reelected Head 
of N. E. M. J. & S.A. 


Provipence—Directors of the New E ng 
land Manufacturing Jewelers and Silv e! 
smiths Association, at a meeting Nov. 3, 
reelected Willard Ormsbee, of the Taun- 
ton Pearl Works, as president of the 
association for the ensuing year. 

The board of directors was elected at 
the annual stockholders’ meeting held on 
Oct. 27, when stockholders heard annual 
Chauncey E. Wheeler, active in 


reports. . 
P relations, was the 


employer-employee 
principal speaker. 

The stockholders elected the following 
officers: First vice-president, Frederick A. 
Ballou, Jr., B. A. Ballou & Co.; second 
vice-president, William G. Lind, T. W. 
Lind Co.; third vice-president, Stephen 
H. Garner, Leach & Garner Co., secre- 
tary, Lewis S. Chilson, J. M. Fisher Co., 
and treasurer, Edgar E. Baker, W. R. 
Cobb Co. 

Directors were as follows (three years) : 
Gottlob Armbrust, Armbrust Chain Co.; 
Earl H. Ashley, Hoffer-Ashley; H. Dean 
Baker, Jr., Attleboro Refining Co.; Edwin 
H. Cummings, Jr., General Chain Co.; 
Matthew T. Dunn, Dunn Bros.; Ralph L. 
Griffith, R. L. Griffith & Son Co.; Russell 
I. Rhodes, Mason Box Co., and Clarence 
J. Stone, General Plate Co. 





lowa Horologists Unite; Customers 
Sign Watchmaker Act Petition 


Sioux Ciry, Iowa.— Jewelers and 
watchmakers belonging to the newly-or- 
ganized Horological Association of Iowa, 
are circulating petitions among their cus- 
tomers which will be presented in sup- 
port of a state watchmaker licensing law, 
at the next session of the legislature. 

Officers and directors elected at the or- 
ganization meeting, held here on Oct. 3, 
are: LeRoy K. Burket, Akron, president; 
G. F. Rathbun, Council Bluffs, first vice- 
president; H. C. Wohlenberg, Hawarden, 
second vice-president; Perry Berglund, 
Sioux City, secretary; Will Peterson, 
Sioux City, treasurer; executive board: 
G. F. Wahl, Hawarden; J. H. Greenberg, 
Sioux City; A. R. Herron, Sioux City; A. 
Stuart, Orange City, and Jay Robar, 
Sioux City, and trustees, Sam Beauchamp, 
Clinton Jones and H. C. Douglas, all of 
this city. 


PROUD AS PUNCH 





Ray “Buddy” Clark, 18-year-old senior of 
Silver Creek, N. Y., High School, beams his 
Pleasure at having won the Benedict Mfg. Co. 
trophy, prize for the fifth annual Central 
Interscholastic Cross Country Run, held re- 
cently at Syracuse. “Buddy” was due to win, 
for in the three previous years he had placed 
32nd, 13th and finally fourth a year ago. 
Athletic trophies made by the Benedict Co., 
of East Syracuse, N. Y., are awarded in all 
parts of the country. 
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Sehick Shavers are the men’s 
choice for gifts this Christmas. 
Present Schick owners want the 
new “Colonel”? Schick Shaver. 
Those men who have never used 
a dry shaver, and those who have 
experimented with the many 
other devices on the market, are 
convinced they should have a 


Schick Shaver. 


For Schick was first— 
Schick still is first 


This new swing to Schick has 
come because time has now proved 
that, of all shavers, Schick has 
the fundamental principle, em- 
bodied in Schick patents, that 
enables the Schick Shaver to give 
the fastest, closest shaves with no 
possibility of injury to the skin. 

Make the most profit on money 
invested by stocking and selling 


Improved Standard Schick Shaver, $1 2.50 
The new “Colonel” Schick Shaver, 815.00 
Gift sets available in both. Write for details. 


SCHICK DRY SHAVER, INC., STAMFORD, CONN. 





only Schick Shavers. Why have 
half-a-dozen brands of shavers 
when Schick stands out, above 
them all, for shaving performance 
and customer satisfaction. 


Write for Schick’s 
Xmas campaign folder 


It shows you the effective ad- 
vertising and _ sales-promotional 
efforts behind the Schick. It gives 
you display helps, etc. to enable 
you to cash in on the mightiest 
surge to Schick Shavers. 

Your customers will ask for 
Schick Shavers. Be prepared to 
sell them, and reap the rich profits. 







Western Distributor : Edises, Inc., San Francisco 
In Canada: distributed by Canadian Genera] Electric Co., Limited 


Schick Dry Shaver, Inc., has no connection with the Magazine Repeating Razor Co., 


which manufactures and sells the Schick Injector Razor 


SCHICH 





SHAVE 
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NOBLE 


JEWELRY FINDINGS 
for Manufacturing 


and Repair Work 


F. H. NOBLE & Co. 


Manufacturers 


559 W. 59th Street, CHICAGO 








> @ ‘ 
AN 
EXTRA VALUE 
SPECIAL 


SPECIAL NO. J10 — 10/0 
size, Elgin or Waltham Men’s 
Watch in 10K yellow rolled. 
gold plate case, stainless steel 
back, curved to fit the wrist, 
complete with leather strap— 


7-jewel, reduced from $7.50 to $6.00 
15-jewel, reduced from $9.50 to $7.50 


Send for our 1938 24-page catalog 
and also our latest bulletin illus- 
trating hundreds of exceptional 
values in high grade reconditioned, 
guaranteed watches. 


Weksler & Goodman, Inc. 


Distributors of Keystone, Star, Belove, 
Master and I.D. Watch Cases 


5 South Wabash Avenue 
Chicago, III. 








40 Makers to Show 
For Wholesalers at 
Chicago, Jan. 2-6 


A new feature designed to simplify the 
inspection and buying of merchandise by 
wholesalers is being undertaken, this 
year, by the National Wholesale Jewelers 
Association, 

For the period from Jan. 2 to Jan. 6, 
1939, inclusive, the association has re- 
served the entire seventh floor of the 
Palmer House, in Chicago, for the pur- 
pose of staging a jewelry mart where 
manufacturer members of the N.W.J.A. 
may display simultaneously and in one 
convenient location their lines of merchan- 
dise for the coming season. The cost to 
the manufacturer is only the regular hotel 
rate for the room or rooms occupied, 
ranging from $4.50 to $9.50 per day per 
room plus a nominal $10 fee to the Na- 
tional Wholesale Jewelers Association. 

It is planned to have the displays set 
up as sample rooms rather than on the 
elaborate booth display arrangement of 
the A.N.R.J.A. and N.A.C.J. conventions 
so that expense to the exhibitor will be 
kept down to the minimum, while at the 
same time providing them with a wide 
audience of wholesalers, particularly from 
the middlewest and southwest. 

The privilege of exhibiting is limited 
exclusively to associate members (that 
is manufacturer members) of the Whole- 
sale Jewelers Association. 

Wholesaler members attending the ex- 
hibits may either make appointments 
direct with exhibiting manufacturers or, if 
desired, with the Market Week Office of 
the association, which will act as a clear- 
ing house for arranging appointments for 
prospective buyers to inspect the lines of 
any manufacturers in which they are in- 
terested. 

The regular hours of the exhibit will 
be from 9 a. m. to 6 p. m., but special 
appointments may be arranged either be- 
fore or after these times. 

Forty manufacturers have already 
definitely arranged for exhibits at the 
time that this is written and several 
others are expected to sign up before the 
exhibit opens. Practically all of the 
wholesalers in the association between 
Cleveland and Denver and from Minne- 
apolis to New Orleans, have also indi- 
cated their intention to attend this Market 
Week in a buying capacity and this num- 
ber will, of course, be substantially 
augmented. 

It is believed that the plan will benefit 
both the wholesalers and manufacturers. 
Wholesalers will be able to see and com- 
pare all competing lines before buying, 
to complete their buying promptly at the 
very beginning of the year and thus to 
get their salesmen out on the road earlier. 

Manufacturers will be enabled to get 
a backlog of orders early so that they 
can plan production more efficiently and 
also be able to reduce considerably the 
time and expense of traveling on the part 
of their representatives. 

Wholesalers or manufacturers who 
may be interested in such a Market Week 
or who desire information can secure 
complete details by addressing the office 
of the secretary of the National Whole- 
sale Jewelers Association, 505 Arch St. 
Philadelphia, Pa. 

Associate members exhibiting at Mid- 
West Market Week follow: 


Acme Ring Mfg. Co., Inc., Newark, N. J. 
Barrows, H. F., Co., North Attleboro. 
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Bigney, S. D., Co., Attleboro. 

Carl-Art, Inc., Providence. 

Dolan & Bullock, Providence. 

Finberg Mfg. Co., Attleboro, Mass, 
Fisher, J. M., Company, Attleboro, Mass, 
Forstner Chain Corp., Irvington, N. J. 
Gemex Company, Newark, N. J. 

General Chain Co., North Attleboro. 
Greene, Wm. C., Co., Providence. 
Griffith & Son Co., The R. L., Providence. 
Hadley Co., Inc., The, Providence. 
Harvey & Otis, Inc., Providence. 
Hayward Co., Walter E., Attleboro, Mass. 
Irons & Russell Co., Providence. 

Iskin Mfg. Co., Philadelphia. 

Jacoby Bender, Inc., New York. 
Kestenmann Bros. Mfg. Co., Providence. 
Lederer, Henry, & Bro., Inc., Providence, 
Marathon Company, Attleboro, Mass. 
Mason Box Co., Attleboro Falls. 

Micalef & Co., A., Providence. 

Morays Manufacturing Co., Inc., Brooklyn, 
Ostby & Barton Co., Providence. 
Paramount Wedding Ring Co., Chicago. 
Pitman & Keeler, Attleboro. 

Plainville Stock Co., Plainville, Mass. 
Ripley & Gowen, Inc., Attleboro. 

Ross Jewelry Co., Providence. 

Schuman & Donchi, Newark, N. J. 
Schwartz Jewelry Co., Buffalo. 

Shipman Manufacturing Co., Inc., Newark. 
Simmons Co., R. F., Attleboro, Mass. 
Speidel Corporation, Providence. 

Stern Co., Louis, Providence. E 
Swank Products, Inc., New_York City. 
Uncas Manufacturing Co., Providence. 
Waite-Evans Mfg. Co., Providence. 
White Mfg. Co., J. J., Providence. 





SECURITY ALLIANCE PAYS $2,900 


Total rewards paid to police and in- 
dividuals for information leading to the 
conviction of jewelry thieves, by the 
Jewelry Security Alliance, amounted to 
$2,900 for the first ten months of the year, 
according to James H. Noyes, secretary. 
The loss to members in these cases 
amounted to $11,526.20 of which amount 
$10,472.58 was recovered. In many cases 
all of the loot was recovered. 

















DON’T 
Renew that Policy 


. «til you get a quotatian from 
the Jewelers Own Company. 

€ 
We write fire—windstorm—Ex- 
tended Coverage for all in the 
Jewelry Industry. 

e@ 
With no obligation to you we 
will send complete costs on any 
policy you wish. 

. 
Present dividends: 
33 1/3% on fire policies 
25°/, on windstorm policies 


Xe, ee ©) 


EWELERS 
MUTUAL 


FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 
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Jewelry Division Raises Over $50,000 
for Jewish Charities of New 
York and Brooklyn 


More than 300 leaders of all branches 
of the jewelry industry gathered at the 
third annual dinner of the jewelry di- 
yision of the New York and Brooklyn 
Federations of Jewish Charities, Essex 
House, New York City, on Nov. 17, and 
contributed more than $50,000 to help the 
116 welfare institutions afhliated with the 
two federations. 

The affair was described by Ira 
Guilden, chairman of the sponsoring com- 
mittee, as the largest and most enthusi- 
astic ever conducted by members of the 
industry. He praised highly the leader- 
ship of Aaron Sverdlik, chairman of the 
arrangements committee, for the success 
of the annual dinner. 

Mr. Sverdlik opened the program with 
a word of thanks to the members of the 
committee for unselfishly giving so much 
of their time and thought toward Federa- 
tion’s cause on behalf of the sick and 
needy. 

“Our efforts for Federation’s 116 chari- 
table institutions have won us a high 
prestige in the community,” he said. 
“Year by year we continue to augment 
our role, accepting higher quotas, and 
fulfilling with increasing responsibility 
our share in this great community enter- 
prise.” 

Other speakers included Mr. Guilden, 
who was toastmaster; and former Su- 
preme Court Justice Joseph M. Proskauer. 
Judge Proskauer, who is a_past-presi- 
dent of the New York Federation, de- 
scribed the services rendered by the af- 
filiated Federation hospitals, orphanages, 
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Bead Necks 





In uniform size or graduated, in 
any length and finish—in 


GOLD— 
—SILVER— 


or 1/20-12K Filled 


Made to your order for 
prompt shipment 


W. R. Cobb Co. 


101 Sabin St., Providence, R. I. 
New York Salesroom: 320 Fifth Ave. 
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neighborhood centers, family welfare and 
other agencies providing needed services 
to the distressed and unfortunate of the 
city. 

Mr. Guilden paid tribute to the gen- 
erosity and unselfishness of the industry 
and asked all present to continue their 
interest by enlisting further support 
among those who were not present. He 
appealed for continued help and a con- 
certed effort to reach the $100,000 quota, 
the largest ever accepted by the trade. 

All speakers referred to the splendid 
job performed by the dinner committee, 
composed of jeweler manufacturers, re- 
tailers, jobbers and wholesale dealers, 


representatives of watch manufacturers, 


smelters, refiners and precious stones. 
Besides Mr. Sverdlik and Mr. Guilden, 
others serving on the dinner committee 
included: Alexander E. Arnstein, Ben- 
jamin Eichberg, Eliot P. Hirshberg, Mil- 
ton Weill, co-chairman; vice-chairman, 
diamonds, Alexander M. Arnstein; watch 
importers, Benjamin Lazrus; manufactur- 
ing jewelers, Jacob H. Schaefer; jewelry 
jobbers, Lawrence B. Malawista; plati- 
num, diamond jewelry, Oscar Heyman; 
American watches, Royal C. Linthicum; 
wholesale jewelers, Louis Aisenstein and 
Walter Lampl; retailers, Leo Kobrin and 
Victor A. Lambert; pearl and gem deal- 
ers, Julius Kaufman; smelters and refin- 
ers, Sigmund Cohn; jewelry novelties, 
Tobias Stern; case manufacturers, Har- 
vey S. Dinstman; attachments’ manufac- 
turers, Saul I. Ritter, and silverware, 
Fred Hirsch. 
Arrangements 


Committee: Alexander 


M. Arnstein, Mr. Eichberg, Edward J. | 


Gross, Sidney B. Gurfein, Samson Hitt- 
ner, Benjamin Hoffman, Walter L. Kahn, 
Emil Koenig, Mr. Kobrin, Isidor Lassner, 
Mr. Lazrus, Mr. Linthicum, Mr. Mala- 
wista, Henry Miller, Norman M. Morris, 
William B. Ogush, Carl Ornstein, Milton 
Rosenberg, Mr. Schaefer, Maurice J. 
Schless, Edward L. Stern, Tobias Stern 
and Mr. Weill. 


Vacheron & Constantin Improves 
Its Distribution Set-up 


Vacheron & Constantin, the oldest watch 
factory in existence in Switzerland, 
founded in 1785, in Geneva, on the spot 
where the factory is still located, have 
made some changes both in Switzerland 
and in the U.S.A. 

In Switzerland the selling has been 
combined through reorganization in or- 
der to better exploit various foreign mar- 
kets. 

In the U.S.A. a new company was in- 
corporated, called Vacheron & Constantin 
& Allied Watches, Inc., with headquar- 
ters at 6 W. Forty-eighth Street. This 
firm has just issued its first catalog show- 
ing some of the timepieces produced in 
Switzerland; bracelet watches with dia- 
mond set dials, platinum watches with 
side push-piece operating eagle dial hour 
and minute indicator, repeating watches 
and ultra flat knife edge timepieces with 
index figures, etc. 

The new firm will only sell these 
watches on an agency basis proposition, 
exclusively through appointed jewelers. 





News of the latest creation of Kem 
Card Sales Corp., New York, Kem 
Streamline, has circled the globe, the 
manufacturers announced. The Maharaja 
Bahadur of Jammu and Kashmir, India, 
the firm said, has placed an order for 
24 decks of these new cards to be shipped 
air mail to his palace in Sprinagar. 
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Sensational! 
This Amazing 









CONTRACTS 


(ACTUAL 
SIZE) 
SLIDE 


THIS 
LS wo 
DOWN 10 
OPERATE 
GAUGE 





mS 






THIS 
CALIBRATION 
REGISTERS 
ACCURATE RING SIZE 
[Sizes 1 to 13; also % and %} 


Throw away old-style cards, ring 
chains, strings and other stupid, 
irritating gadgets for measuring 
ring sizes. Here’s a neat, accurate, 
convenient device for quickly 
and gently measuring a finger. 
It tells in a jiffy precisely the 
ring size for your customer. 


Every jeweler who has seen it wants 
one or more of these smart, compact 
ring gauges. Many have said, in 
fact,““Why in H--- didn’t someone 
think of this before?” 
This amazing “Ringauge” will 
last a life-time—guaranteed to 
give satisfaction or your money 
will be refunded. Send the coupon 
below for as many as you want. 
Incidentally, they make marvel- 
ous Xmas gifts for ring makers 
to give to their customers. 
CHROMIUM .. . . $2.00 ea. 
GOLD PLATED .. . $3.00 ea. 
STERLING SILVER . 87.50 ea. 


(Personalized with name 

or initials 50 cents extra) 
P.S.—If you’re a smart jewelry salesman, we 
have a proposition for you. Write us. 


? 


Woops & Cate ier, 516 Fifth Ave., New York. 


Please send me, individually boxed, postpaid, 


| ar Unless I am eatirely satisfied with this ar- 
icle, you agree to refund purchase price promptly. 


a 


7 
| 
eeeed Ringauges at $2 each. Check is enclosed for | 
| 
| 
| 
I 


























MARCASITE JEWELRY 








TRADE K D MARK 


Write for 
Illustrated Catalog 


KIMLER & DANIEL, INC. 
83 Canal St. New York 











SIMONS 
THIMBLES 


Made in Sterling Silver— 
10Kt. and 14Kt. Gold 











SIMONS BROS. CO. 
269 SOUTH 9th STREET 
PHILADELPHIA 
ESTABLISHED 1839 











| president from 1908 to 1920. 
| found the Jewelers Fraternal Association 
| and the Maiden Lane Outing Club. Golf 


HAS SAME JOB 40 YEARS 





FRED N. COOK 


To few men is given the management 
of a business during 40 years; to fewer 
still comparative youth at the close of 
that period. Fred N. Cook became one 
of such fortunates a few weeks ago when 
he celebrated his 40th anniversary as 
manager of the New York office of Whit- 


| ing & Davis Co. of Plainville, Mass., at 
| 366 Fifth Avenue. 


After graduating from high school Mr. 


| Cook entered the employ of G. K. Webster 


Co. of North Attleboro. Little more than 
a year later, in 1898, when he was 18 
years old, he was named manager of the 
jewelry and mesh bag manufacturers’ 
Gotham office, then located at 14 John 
Street. 

Mr. Cook was Whiting & Davis Co.'s 
He helped 


is Mr. Cook’s favorite hobby. 





Suggests Manufacturers Label Goods 
Made Under Wage-Hour Law 


In a letter to members of the Jewelry 
Crafts Association, Henry L. Sperling, 
executive secretary, said that the Fair 
Labor Standards Act makes no provision 
for the issuance of certificates of com- 
pliance by the suppliers of goods for 
commerce or of any services in connec- 
tion therewith. 

“Tt is, nevertheless, a safe practice that 
in every case where goods or services are 
purchased, that the suppliers state on 
their invoices words to the following ef- 
fect: 

“We Co. cer- 

tify that this merchandise was made 

in compliance with the Fair Labor 

Standards Act of 1938.” 





EXPERT DIAMOND CUTTING 


A diamond cutting laboratory, in 
which skilled lapidaries will put glitter- 
ing facets on gems, will be seen in the 
Belgian pavilion at the New York 
World’s Fair 1939. It will present Ant- 
werp as the center of the diamond in- 
dustry. Diamonds worth several millions 
of dollars are to be exhibited. 





Adels-Loeb, Inc., are enlarging and re- 
modeling their jewelry store in the Na- 
tional Savings Bank building at State and 
Pearl Sts., Albany, N. Y. 
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FINE RINGS 


STAR 
SAPPHIRES 


STAR 












RUBIES 
FINE 
AQUAMARINES 


Superior Gem Co., Inc. 


Cutters & Importers of 
Precious & Semi-Precious Stones 


22 West 48th Street 


New York City 












The Spirit 


of Service 


is sincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large, modern hotel... 
801 comfortablerooms with 
tub and shower bath, and 
radio from $4.00. 


Visit the Famous 


Way Loom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. It has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HLOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 
Rochester, Vice-Pres. and Mar. Dir. 





Charles £. 
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NEW YORK: 


Miss Belle Kogan has moved her studio 
of industrial design to 562 Fifth Avenue. 


Max Duraffourg Gem Co., Inc., 576 
Fifth Avenue, has been dissolved, accord- 
ing to papers filed with the Secretary of 
State in Albany. 

Frank Rubane, who served his watch- 
making apprenticeship in Switzerland, has 
opened the New Jewelry store at 999 Flat- 
bush Avenue, Brooklyn. 


Efco Mfg. Co., formerly at 50 Colum- 
bia St., Newark, has taken new and larger 
space at 56 Clinton St., that city. This 
firm manufactures electric watch cleaning 
machines and fluids. 

Harry G. Kaufman, importer of dia- 
monds at 48 W. Forty-eighth Street sailed 
on Nov. 19, on the Ile de France, for 
Antwerp, on a purchasing trip. He ex- 
pects to return about Christmas. 

Irving Shegal announced that the part- 
nership of Shegal & Uthgenannt, manu- 
facturers of platinum jewelry at 10 W. 
Forty-seventh Street, has been dissolved, 
and that he is continuing the business at 
the same address. 


Pierce & Watson, watchmakers and 
jewelers are occupying new and more 
spacious quarters in the main lobby of 
the same building at 100 E. Forty-second 
Street. The store formerly had a Forty- 
second Street frontage. 


Heil’s have opened a new business at 
210 Ocean Blvd., Daytona Beach, Fla. 
John Heil, formerly with Greenleaf- 
Crosby Co. and Jacobs Jewelers, both of 
Jacksonville, Fla., will be in charge of 
the repair department. 


Twin daughters were born to Frank 
Gallo, manager of Mossalone Co., gem 
importers and jewelry manufacturers, 48 
W. Forty-eighth Street, and Mrs. Gallo, 
Nov. 22. They weighed 5 lb., 13 oz., 
and 6 Ib., 1 oz., at birth. 


John J. Denning, who sold_ school, 
fraternity and allied jewelry lines, at 71 
Nassau Street, died Nov. 11, at the age 
of 57. He was district deputy of the 
Knights of Columbus and prominent in 
Nassau County Boy Scout circles. 


Among those sailing on the Queen 
Mary, Nov. 4, was Samuel Elbaum, presi- 
dent of Elbaum & Son, Inc., 2 W. Forty- 
sixth Street. He will be buying at the 
firm’s Antwerp office until late in Decem- 
ber and will return on the Manhattan, 
Dec. 22. 


Fifty-two New York wholesale and re- 
tail jewelry firms reported they were em- 
ploying 1191 people in September; an in- 
crease of .4 per cent over the previous 
month. The payrolls totaled $41,840, 
which was a 1.6 per cent increase over 
August payrolls. 

Leo Elwyn & Co., Inc., announce that 
one of its members, Leo Elwyn, is no 
longer associated with the firm, and that 
business is being conducted as usual un- 
der the executive directorship of two of 
the original founders, Ben J. Brotman and 
Charles S. Albert. 


Joseph Humair, who has been identified 
with Paul Vallette watches for over ten 
years will manage the newly incorporated 
firm, Paul Vallette Watch Co., Inc., with 
headquarters at 20 W. Forty-seventh 
Street. This company is sole distributor 
of the Paul Vallette watch. 
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Department store sales of silverware 
and jewelry were 4.8 per cent better in 
September than in the same month of 
the previous year. Stocks on hand in 
September were 3.2 per cent higher than 
last year, according to a monthly report 
of the Federal Reserve Bank of New 
York, 


To better display the line of marcasite 
costume jewelry, religious jewelry, pen- 
dants, emblems, etc., made by the Iskin 
Mfg. Co., of Philadelphia, the company 
has removed its New York office and 
showroom from room 1402 at 9 Maiden 
Lane to room 1005 in the same building. 
Charles S. Bruder continues in charge. 


Herman Thaler, jeweler at 566 Seventh 
Avenue, on Noy. 22 was fined $50 in the 
court of special sessions, where he was 
charged with misle-ding advertising. He 
was arrested by investigators of the City 
Bureau of Weights and Measures who 
charged that he sold, for 98 cents, ear- 
rings which were advertised in his win- 
dows as “solid gold.” 


W. J. Shatas Co., has recently opened 
a sales office dealing exclusively in clocks 
and featuring the Sessions line and Tork 
time controls, at 151 Bank Street, Water- 
bury, Conn. Dennis Hickey, formerly a 
salesman with the Ingersoll-Waterbury 
Co. in the New England territory, is now 
associated with the W. J. Shatas Co., 
covering the same territory. 


Otto A. Schultz, 60, a charter member 


of the Jewelers Fraternal Association, 
and well-known to the Maiden Lane 
jewelry trade, died of heart failure 


Nov. 24, at his home, 1930 £E. 17th St., 
Brooklyn. Mr. Schultz who for years 
carried lines akin to the jewelry trade, 
was one of the organizers of the Sales 
Co. of America, this city, from which 
firm he retired in 1929. 


The many friends of William D. 
McNeil, chairman of the Jewelers Pub- 
licity Committee, and past-president of 
the A.N.R.J.A., will be pleased to learn 
that he has recovered sufficiently from a 
severe attack of bronchitis, to be back at 
his desk in the A.N.R.J.A. offices, 122 W. 
Forty-eighth Street. Mr. McNeil was 
confined to his bed at his Utica, N. Y. 
home for more than two weeks last month. 


Adversity has been following close on 
the heels of Joseph Newman and Robert 
Snyder, jewelry salesmen employed by 
Untermeyer, Robbins & Co., Inc., ring 
manufacturers at 136 W. Fifty-second 
Street. On Oct. 11 they were robbed of 
their entire line, valued at $35,000 in 
Chicago, and on Nov. 10 their auto struck 
a 72-year-old man, who stepped from be- 
hind a street car in Covington, Ky. The 
elderly man was only slightly injured, 
however. 


Nathan Hyman, who conducted an en- 
crusting, engraving and gem-polishing 
business at 10 W. Forty-seventh Street, 
died Oct. 19, of a stroke. Mr. Hyman 
had been in ill health for several years. 
He was well known in the trade, having 
for 45 years conducted his business on 
Maiden Lane, Nassau, John and Forty- 
seventh Streets. His daughter-in-law, 
Mrs. Charles Hyman, who had been as- 
sociated with him for 15 years, is con- 
tinuing the business. Mr. Hyman’s widow, 
a son and a daughter survive. The de- 
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*“JADE’’ 
“The Gem Of Ages’’ 


We carry a complete line of Jade in 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write.us as we can 
fill your every requirement. 


CHINESE GEMS CO. 


20 West 47th St. New York 








HOW A GEM WAS BORN 


Displaying the evolution of Gems from 
rough material to the finished jewels. 


STEPHEN VARNI CO. 
580 Fifth Ave. New York 











IMPORTERS - CUTTERS - POLISHERS 
Precious, Semi-Precious Stones 


CALIBRE 
Work <a 
87 Nassau St. N. Y. 











BArclay 7-7245 
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INSTALMENT CONTRACTS, etc. 
S.J. Surnamer Co.,370-7thAv., NY. 
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ENCRUSTERS 

STONE RINGS ENGRAVED 

@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS eo GEM CUTTER 

@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligation 
BRAUNFELD & MEHLMAN 








108 Fulton St. New York, N. Y. 














Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street. New York 


Orders for Jobbing Stones and La 
Work Carefully and Promptly Fi 








Diamonds 


and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 
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CULTURED PEARLS 
of QUALITY 














& KUR 37 MAIDEN LANE 
. 3 NEW YORK, N. Y. 
J| BUY DIRECT FROM IMPORTER 
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FINISHED BALANCE STAFFS 
for Swiss Watches. Also imita- 
tion Staffs for Elgin, Waltham and 
other American Watches. 3000 
gioss in stock, over 300 different 

model i . Also 







Per dozen (not less of ene kind)... $ .25 
Per gross (not less of one kind)... $2.50 
ASSORTMENTS of Balance Staffs 
or Stems for A. S. or BULOVA 
or GRUEN Watches, from Baguette 
toe 10% ligne. Each assortment con- 
tains (2 different models. 
Asst. of 3 dozen..$1.00 6 dozen.. 1.75 
Assortment of Stems for A. S. BULOVA and 
ELGIN Watches. { dozen of each, 4 models 
for each watch. Price per gross.............. 2.00 
or ES} es. 24 differ- 
GUETTE from 2/2 to 4% 

. Per assortment of 6 dozen ........ $2.00 
CABINET of 144 dozen Balance Staffs, 144 
different kinds for Swiss Watches or for Swiss 
and American Watches, {| dozen of each kind. 
Each size or model in separate, celluloid, 
rust-proof bottles, fitting approximately 
DIFFERENT MOVEMENTS, from Baguette 
to 16 size. Per assortment of 144 dozen..,.. oo0.08 


casuas $ .75 
JEWELS Swiss 
. assorted from 4; to {02 ligne, 
per gross. .$1.50. From 10% ligne to 16 size 1.25 
In Stock New Style Friction Jewels. Also 
Pallet Jewels and Roller Jewels. 
ASSORTMENT of FINISHED CYLINDER 
BALANCE STAFFS, {8 different, 
sizes, from No. 0 to No. 17, that is from 4% 
ligne up to 16 size pocket watches. 18 dozen $9.00 
Per dozen of ONE number from No. 0 to No. 6 1.00 
Per dozen of ONE number from No. 7 to No. 17 $1733 
-25 


100 CROWNS, assorted popular sizes........ 
Shipped C.O.D. or against payment in ad- 
vance. Postage Charged. 































PATENT YOUR IDEA 


send a Sketch or Model 
of your invention for 


CONFIDENTIA 
ADVICE 
FREE forex tug? 
. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 





















STOP WATCHES 


Lew-Priced Line. 
7 Jewels—Popular Sellers. 
Fully Guaranteed. 


Write for free Catalogue 
No. C-12 


BRENET WATCH CO. 
266 W.40th St.,New York 


[JE | RECE—— 


SELF-WINDING 
WATERPROOF WATCHES 
4@ WEST 48TH ST. NEW YORK 


RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Bend for Catalog Illustrating 
Our New Improved Line 
18 Orawford St. Newark, N. J. 






































ANTIQUE JEWELRY 
PRECIOUS STONES 
WILLIAM C. BOYAJIAN, Inc. 
IMPORTERS 
64 W. 48th St. New York City 





ceased was a charter member of the 
Jewelers Square Club. 


David Nutt, who for about ten years 
was connected with J. R. Wood & Sons, 
Inc., Brooklyn, as clerk in the gold de- 
partment, when a New York office was 
maintained, died suddenly of heart at- 
tack Noy. 17, as he was returning to 
work on a government project after hav- 
ing lunch. His brother, James Nutt, is 
head of the diamond department of the 
Wood firm. The Island City lodge, in 
which he was active, conducted Masonic 
rites, Nov. 20, at the Astoria Presby- 
terian Church, of which the deceased 
was a deacon. He was also affiliated 
with the Jewelers Fraternal Association 
and the Maiden Lane Outing Club. 


The sincere sympathy of his many 
friends in the jewelry trade was extended 
last month to John H. Ballard, president 
of the Bulova Watch Co., who suffered 
the loss of his wife, Mrs. Marie E. 
Ballard. Mrs. Ballard died on Wed- 
nesday, Nov. 16, in the Methodist Epis- 
copal Hospital, Brooklyn, after a pro- 
longed illness. She was 45 years old. 
Mr. and Mrs. Ballard, who were married 
23 years ago had their summer home 
at Atlantic Beach, N. Y. Mrs. Ballard 
was active in charitable work. Mr. Bal- 
lard is her sole survivor. A solemn high 
mass of requiem was celebrated at the 
Church of the Holy Ghost, Brooklyn, 
on Nov. 19. 


The theft of a tray of diamond ring 
mountings, valued at upwards of $1,500, 
at the store of Wiss Sons, Inc., Newark, 
N. J., on Oct. 28, was cleared up with the 
arrest of a Newark man, on Nov. 5. The 
thief, who was in the store on the pre- 
text of making a purchase, filched from 
the top of a counter the tray of 25 mount- 
ings which were later recovered in pawn 
shops of New York, Philadelphia and 
Newark, where they had been sold for 
their old gold content. The man is be- 
ing held for trial. James H. Noyes, secre- 
tary of the Jewelers Security Alliance, re- 
ports that extensive work of the Pinker- 
ton Detective agency, in cooperation with 
the Newark police, led to the arrest. 


Charles T. Evans, A.N.R.J.A. secre- 
tary, upon his return from a meeting of 
the American Retail Federation in Wash- 
ington, on Noy. 21 and 22, said, “It will 
interest A.N.R.J.A. members that not only 
is A.N.R.J.A. going forward with the 
presentation of cases to the Federal Trade 
Commission against wholesaler-retailers, 
but in our further endeavors we are to 
have the cooperation of the 12 retail or- 
ganizations of the Retailers’ National 
Council, the American Retail Federation 
and its affiliated associations and the 
United States Chamber of Commerce. It 
is expected that through the combined ef- 
forts of all retailers comprised in these 
groups that we can eradicate, in large 
measure, the use of these catalogs in in- 
dustrial plants and the like.” 


As a preliminary donation the Horologi- 
cal Society of New York, at its monthly 
meeting, Nov. 1, voted $100 for a fund 
to be used in an effort to secure passage 
of a watchmaker licensing law for New 
York State such as the Wisconsin law. 
The appropriation, which matches the 
amount offered by metropolitan retail 
jewelers associations, was voted after 
talks by Phineas Peters, chairman, of the 
executive board of the retail jewelers 
associations of Greater New York, whose 
efforts were largely responsible for the 
passage of the New York State law regu- 
lating the sale of second-hand watches, 
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and William Wagner, executive secre- 
tary of the Associated Credit Jewelers of 
New York and New Jersey, whe ex- 
pressed hope that a bill could be put 
through cleanly, without being made 4 
political football. Drafts of such a bil] 
are now in preparation. Honorary mem- 
bership was voted to C. E. DeLong, whose 
specimens of workmanship were again 
on display. Four elected to membership 
were J. Burbacher, A. Nadeck, J. Sasek 
of New York, and A. Dewsnap of Mon- 
treal, Can. Jean L. Roehrich, president, 
conducted the meeting. 





Expect Over 700 at 24-Karat Club 
Dinner Jan. 14 at Waldorf 


Anticipating an attendance fully as 
great as last year when 700 were present, 
G. H. Niemeyer, chairman of the general 
committee arranging the annual dinner 
of the Jewelers’ 24-Karat Club of New 
York, Inc., promises that this year’s event 
on Saturday night, Jan. 14, at the Wal- 
dorf-Astoria, will lack nothing of the 
splendor and goodfellowship of past oc- 
casions. Invitations have gone to the 
heads of every important national and 
sectional trade group and agency. The 
program begins promptly at 6:30 p.m. 

Serving with Mr. Niemeyer on the 
commitee are: Walter Eitelbach, Walter 
N. Kahn, Royal C. Linthicum, Julius 
Kaufman, Raymond Mehrlust, Edward 
H. Muhlfeld, Reginald Reichman and 
John A. Sommer. 





BRIOE 
/ rr 
DIMES 
STERLING 
72 K STREET BOSTON. MASS 
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High Grade 
JEWELS-STEMS-MAINSPRINGS 
for Swiss and American 


Cosmopolitan Watch Material 
Importing Co. 


87 Wassau St. New York, W. Y. 











SEED PEARL JEWELRY 


Repairing and assembling 
in all its branches 


Real Bohemian Garnet and Antique Jewelry 
Write for selection package 


ASIATIC ART JEWELRY CO. 








64 W. 48th St. New York City 
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WRITE FOR 
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PRICE LIST 


A FINER GRADE OF WORK WITH MODERN METHODS 
ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 
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Empire State Watchmaker Leaders Frame License Act 


ces 





A dinner held Sunday night, Nov. 27, 
at the Hotel McAlpin, New York, by the 
year-old Watchmakers Guild of Greater 
New York represented a united front of 
the several interests which are at work 
in the Empire State for a watchmaker 
licensing act. 

Despite minor differences of opinion 
among the several groups as to certain 
details of licensing, the banquet helped 
cement the common interests of these 
groups. Unquestionably one or more bills 
to license watchmakers will be taken to 
the legislative halls in Albany, at the 
forthcoming session, and the hope has 
been expressed by leaders in the move- 
ment, that troublesome questions of policy 
may be ironed out at an early date. 

Among the 135 guests were watchmak- 
ers from all sections of the state who 
traveled many snow-covered miles to 
show, by their attendance, their interest 
in the matter of licensing. The Horologi- 





You Benefit By Using 
SANDSTEEL 
CROSSCURVED 
MAINSPRINGS 


The crosscurved form gives increased 
power and resilience, resulting in better 
service over a longer period of time. 


Ask for our Booklet, 
"The Supreme Court of Mainsprings."' 


WATCH-MOTOR 
MAINSPRING CO., INC. 
145 Hudson St. New York City 
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GraAFF, WASHBOURNE & DUNN 


SILVERSMITHS 
AND 
Ecc.esiAsTicAL MretTaAL Work 


142 WEST 14th STREET 
NEW YORK 








CULTURED PEARLS 


One of the Finest and Least Epensive Lines 
Ask for Samples 


ZIRCONS - STAR SAPPHIRES 


CROWN PEARL & GEM, INC. 
580 Fifth Ave. New York, N. Y. 








LEO BOYAJIAN & CO. 


Importers & Manufacturers 


Precious and Semi-Precious' stone and Seed 
Pearl Jewelry. Special Order work and re- 
Pairing of Antique, Modern and Seed Pearl 
Jewelry. 





48 West 48th St., New York City 
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cal Society of New York was well repre- 
sented, as was the metropolitan retail 
jewelry trade. 

The success of the affair, judged nu- 
merically, was due not only to the un- 
flagging efforts of Harry B. Kahn, presi- 
dent, and William Sude, financial 
secretary, but to the intense interest of 
the watchmaker-members in the cause of 
licensing. 

Miles E. Pooler, Rochester, president of 
the New York State Watchmakers Asso- 
ciation, formed at Cooperstown, N. Y., 
last July, was the principal speaker. 
Other speakers introduced by the toast- 
master, Phineas Peters, chairman of the 
Executive Board of Retail Jewelers As- 
sociations of Greater New York, were: 
A. J. Grohs, president of the Buffalo 
Watchmakers Guild; John De Vogel, 
president of the Albany District Horologi- 
cal Guild; R. G. Taylor, Utica, president 
of the Mohawk Valley Watchmakers 
Guild; Frederick V. Cole, editor of 
JEWELERS’ CiRCULAR-KEyYsTONE; Henry 
Barber, vice-president of the National 
Bronx Bank and J. L. Roehrich, president, 
and R. Salomon, ex-president of the 
Horological Society of New York. 

A floor show and dancing brought the 
evening to a close. 





CYRUS PRICE 





Shiman Bros., Treasurer 


Cyrus Price, who joined Shiman Bros. 
& Co., Inc., 234 W. Thirty-ninth Street, 
New York, jewelry manufacturers, as 
head of the diamond department in 1917, 
and became treasurer of the firm in 1922, 
died Nov. 18, at the age of 64. Mr. 
Price had been employed as a salesman 
by Oppenheim Bros. & Veit for a num- 
ber of years before joining the Shiman 
firm. He was a member of the Jewelers’ 
24-Karat Club and of Mount Neboh 
lodge, No. 257, Free and Accepted Ma- 
sons. His only immediate survivor is his 
widow, Mrs. Dorothy C. Price, 10 Park 
Avenue. 





BOSWELL STORE MARKS 50TH 


Tusa, Oxta—The Boswell Jewelry 
Co., with a store at Fifth and Main Sts., 
here, celebrated its fiftieth anniversary 
late in November, with A. Y. Boswell, 
owner of the store and son of its founder, 
as host. 
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THEODORE MERKT 


Smelter and Refiner of 
all precious Metals 


PLATINUM - GOLD - SILVER 
64 Fulton St. New York, N. Y. 








Jewelers, increase your Xmas busi- 
ness by stocking 
up now with im- 
ported Black 
Forest 


CUCKOO 
CKS 


STILL THE BEST 
SELLERS 


We also carry Mantel- 
piece, Wall & 
Grandfather Clocks 
Write for New 


Price List 
FRANK KAUFFMANN 
IMPORTER 
1485 Third Ave., NewYork 











GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 





(Before) 
Equal to NE (After) 
Removing of Engravings git 
We. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“Over 20 years at the 
same address” ; 

















The Mail Order Supply House 


WATCH MATERIALS 


LOWEST PRICES — PROMPT SERVICE 
WRITE FOR PRICE LIST C 


DEAN COMPANY 


87 NASSAU ST. NEW YORK, N. Y. 











Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 
110 West 40th St. ® New York 





To all 


MANUFACTURING JEWELERS! 


You are invited to investigate 


The Maxwell System “Service” 


EXCLUSIVE MODELS _BINGS 
PRECISION MOULDS CHARMS 
PERFECTION CASTING _praceLets 
All Transactions Handled in Strict Confidence 
Maxwell System 


BRyant 9-5631. 
22 W. 48th St., NEW YORK CITY. 
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CREATORS OF ARTISTIC 
HAND-MADE 
{RIDIUM PLATINUM MOUNTINGS 


F.X. ZIRNKILTON #it.betatA 


PHILADELPHIA 


ZIRNKILTON 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMeErR & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








ELGIN & BELMAR 


WATCHES 


LOUIS SICKLES 


1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributorstothe Trade” 




















BYARD Ff. BROGAN 


Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street. Philadelphia 











NATIONAL WATCH REPAIRING 
COMPANY 


Rendering Prompt and Efficient Service to 
@ Discriminating Clientele all over U.S. 


Send for Special Price List 
727 SANSOM ST., PHILADELPHIA, PA. 














EMPIRE 
SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


113 SANSOM ST. PHILADELPHIA 








BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 

, Engravers, Jewelers 

Write for = ‘ook “Your Future and Our Scheel.” 
J. BOWMAN, Director 
nd Bidg., Lancaster, Pa. 











ORDER YOUR 
TELECHRON and REVERE 
Electric Clocks 
SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 42 years) 














PHILADELPHIA: 


The newly enlarged and modern store 
of I. Dubrow was opened Nov. 7 at 618- 
620 South St. 

Ben Nemirofsky of 129 S. Eighth Street, 
returned to business Nov. 21 after a three 
weeks’ illness due to an abcess of the ear. 

Leonard Beifeld, son of Jacob Beifeld, 
135 S. Eighth Street, announced his en- 
gagement Nov. 11 to Miss Sylvia Fish- 
man. 


M. Goldstein of H. O. Hurlburt & 
Sons, 817 Chestnut Street, returned to 
business last month after a 10-day ab- 
sence due to illness. 

Samuel Klein, retired jeweler and 
father of Judge Charles Klein of Or- 
phans’ Court, died Nov. 21. He was 75. 
Mr. Klein, who had been ill for several 
years, retired from the jewelry field 15 
years ago. 

Members of the Sansom Street Busi- 
ness Men’s Association attended an 
amateur night show Nov. 29 in the Ben- 
jamin Franklin hotel. Among _ events 
scheduled were a performance by the 
Neighborhood Players, amateur theatrical 
group, dances and songs. Talent for the 
show, which was under the auspices of 
Josef Milner, chairman, were picked dur- 
ing auditions Noy. 21. 


George Condit van Roden, who was 
associated in the retail jewelry business 
with Horace M. Combes under the firm 
name of Combes & van Roden, 1706 
Locust St., died recently while at work 
in his office. Mr. van Roden, who was 
aged 76, became associated with J. F. 
Caldwell & Co., in charge of the in- 
signia department after leaving the city’s 
public schols. He joined with Mr. Combes 
in 1903. 

Its 85th anniversary in business was 
celebrated this month by the Associated 
Barr Stores, Inc. of Philadelphia and 
Norfolk, Va. Recent changes and addi- 
tions in Barr’s Philadelphia staff include 
the addition of Meyer Barr, son of Her- 
man H. Barr, president of the concern, 
as a salesman and advertising man. A. 
Allan Greenfield, formerly of J. Zan- 


forth Co., Philadelphia merchandising 
counselors, is advertising manager of 
Barr’s. He succeeded Charles Owen. 


Plans for a membership drive to in- 
clude all established jewelers in the area 
will be made next month at a meeting of 
the Sansom Street Young Men's Busi- 
ness Association. With the December 
meeting cancelled because of holiday busi- 
ness, the January session also will be 
marked by formulation of plans for as- 
sociation activities for the new year. More 
than 100 persons attended a Hallowe’en 
costume party given by the association 
Oct. 29 at the State House Restaurant. 
Armand Jacoby was chairman of the 
committee in charge of arrangements. 


The Horological Guild of Philadelphia, 
meeting Nov. 1, voted to affiliate with 
and hold meetings henceforth at the 
Franklin Institute, the first Wednesday 
night each month. President H. H. Ped- 
rick, who presided, announced that 20 
Guild members have become associate 
members of the institute, as well as the 
fact that George Baitzel of the Guild 
has become a Certified Watchmaker. 
After the business was over, Herbert Hol: 
continued a_ lecture-demonstration on 
depthing and gearing. Ralph Saunders, 
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526 Crest Ave., Oak Lane, is corresond- 
ing secretary. 

Latest reports by the Federal Reserve 
Bank of Philadelphia, released early jp 
November, showed an increase of 159 
per cent in wholesale jewelry sales for 
September over August. The report coy- 
ers the Federal Reserve district of Penn- 
sylvania, Southern New Jersey and 
Delaware. The increase, the report said, 
was in line with a general upswing of 
wages, employment and wholesale and 
retail sales in other fields throughout the 
bank’s area. The bank noted that the up- 
surge for wholesale jewelers, however, 
was computed from data unadjusted for 
season variation in business. Other fig- 
ures for the trade, as released by the 
Federal statistical experts, showed Sep- 
tember, 1938, wholesale jewelry sales 
down 28 per cent from those of Septem- 
ber, 1937 and sales for the first nine 
months of 1939 32 per cent behind those 
for the comparable period of last year. 


Gruen Watch Co. Will Issue 150,000 
Shares of Common Stock 
in Refinancing 


CINCINNATI—Benjamin S. Katz, presi- 
dent of the Gruen Watch Co., announced 
Nov. 16 that the board of directors had 
approved an agreement with F. Eberstadt 
& Co., New York, covering the public 
offering of 150,000 shares of common 
stock. Part of the proceeds will be used 
to- retire all of the present outstanding 
Class A and B preferred stock and the 
balance used to increase the company’s 
working capital. 

Upon completion of the proposed 
financing the company will have no 
funded debt and its entire outstanding 
capitalization will consist of a maximum 
of about 580,000 shares of common stock 
and $489,375 of non-callable $25 par 
value 6 per cent cumulative preferred 
stock. With the retirement of the Class 
A and B preferred issues, all restrictions 
against paying dividends will be re- 
moved. 

The Class A and B preferred stocks to 
be retired were originally issued at the 
time of the 1933 reorganization of the 
company, together with $727,500 of de- 
bentures to fund approximately $1,800,000 
of bank loans. At the time of the re- 
organization Mr. Katz was elected presi- 
dent of the concern, and since then the 
company has retired in full all of its 
debentures and reduced its Class C stock 
by approximately $150,000, or 20 per cent, 
all through funds entirely derived from 
earnings. 








SILVER BARS 
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Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
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PROVIDENCE: 


Guiseppe Esposito, 82, founder of the 
Esposito Jewelry, Inc., 35 Harkness Street, 
died at his home Nov. 10. , 

Directors of the Gorham Mfg. Co., at 
a meeting held Oct. 28 declared a divi- 
dend of 25 cents a share on the common 
stock, payable Dec. 15. : 

William G. Lind, head of T. W. Lind 
Co., Providence findings manufacturing 
concern, was re-elected representative in 
the state legislature from Cranston in the 
recent election. 

Attilio Simonelli, 45, manufacturing 
jeweler of 239 Atwells Avenue, Provi- 
dence, was killed in New York when he 
fell from his room on the 12th floor of 
the Hotel Martinique. 

The New Method Plating Co. has been 
incorporated in Providence with capital 
stock consisting of 100 shares of no par 
yalue common. Incorporators are Albert 
L. Rosen, Martin M. Zucker and Harlan 
Flint. 

Louis Lyons, 70, former head of Lyons 
Manufacturing Co., jewelry and ring 
makers in Providence, died in Los An- 
geles, Nov. 3. He left Providence five 
years ago to be near his family in Los 
Angeles. 

At a meeting of the Metal Findings 
Manufacturers Association, Nov. 3, mem- 
bers discussed trade affairs. In the ab- 
sence of W. A. H. Wells, president, the 
meeting was in charge of J. P. Whitaker, 
vice-president. 

The M. S. Rodenberg Co. building at 
Baker and Ellenfield Streets, has been 
purchased by the Frank Morrow Co., 
manufacturers of wire and findings. Mr. 
Morrow is refinishing the interior of the 
building and expects to occupy it Jan. 1. 

The Rhode Island manufacturing 
jewelry industry employed 2.1 per cent 
more persons in October than it did in 
September, according to the State De- 
partment of Labor. Employment was 8.3 
per cent below that in October last year, 
however. 

Incorporation papers have been filed 
for United Industries, Inc. of Providence 
for the manufacture of jewelry with capi- 
tal stock consisting of 100 shares of com- 
mon stock, no par value. Incorporators 
are Herbert E. Eklund, Providence: 
Everet D. Higgins, Riverside, and Eugene 
J. Tessier, Hoxie. 

A large collection of news, photographs 
and trade journals, pertaining to the his- 
tory of the jewelry industry, was de- 
stroyed at the plant of the T. W. Lind 
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Co., 171 Eddy Street during the recent 
hurricane. The collection had been made 
by members of the Lind family during 
the past 70 years. 

Christopher W. Clissold, 76, a silver- 
smith in the chasing department of the 
Gorham Mfg. Co. for more than 40 years, 
died Nov. 13, after a short illness. In 
addition to his skill as a chaser, Mr. 
Clissold was highly regarded by his as- 
sociates for his knowledge of heraldry 
and ecclesiastical symbolism. 

Payrolls in Rhode Island jewelry manu- 
facturing concerns during the month of 
October were 20.7 per cent above those 
in the preceding month, according to fig- 
ures released here. The October gain 
was partly attributed to the shutdown in 
Providence plants following the hurricane. 
The October total was only 4.4 per cent 
below that in the corresponding period 
of 1937. 





Seasonal Right to Longer Hours Is 
Denied Jewelry Industry Under 
Wage-Hour Ruling 


ProviDENCE—Loss of money for many | 


workers in the jewelry manufacturing 
industry as a result of the Federal Wage- 
Hour Law, effective October 23, was pre- 
dicted by William H. Blake, associate 
secretary of the New England Manufac- 
turing Jewelers and Silversmiths Associ- 
ation. 

Pointing out that the workers who or- 
dinarily work as much as 60 hours per 
week during the Fall rush period will be 
limited to 44 hours at regular wages 
under the new law, Mr. Blake said there 
would consequently be a decline in the 
wages received in view of the fact that 
many manufacturers are unable to stand 
the overtime rates called for after 44 
hours per week. 

Mr. Blake said, on the other hand, that 
the wage minimums set would not bene- 
fit Rhode Island jewelry workers because 
of the State law here which fixes the 
minimum for women and minors at 30 
cents per hour, or 5 cents more than the 
minimum under the Federal law. Virtu- 
ally all older males exceed the 25-cent 
rate, he said. 

Whole or partial exemption to certain 
seasonal industries is provided for under 
the wage-hour act, but the jewelry in- 
dustry has been notified that it will not 
come under the seasonal classification, 
that term applying mainly to industries 
dealing with perishable foods. 





Interstate Retail Liability 


W asHINGTON—Retail stores whose inter- 
state business amounts to more than 50 
per cent of their total business must 
adhere to the minimum wage and maxi- 
mum hours provisions of the wage-hour 
law, according to an interpretative bulle- 
tin prepared by the Wage-Hour Division 
of the Department of Labor. The law 
provides that retailers are exempt from 
the minimum wage and maximum hour 
provisions, but if the greater portion of 
their sales is made across state lines 
the law says they must comply. In the 
new interpretative bulletin the Wage- 
Hour division has construed “greater” as 
meaning more than 50 per cent of their 
business. 
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“SUPER-SERVICE” 
ROLLING MILLS 





PUL 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electrie 


motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 
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BRIDCEPORT 











MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address: 


Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 











REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 
A superior polish—made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. — 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 
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~~ STREAM-LINED 
SANTA CLAUS 


is ready to serve you at all times. 


WITH our complete stocks at 
your command, there's no rea- 
son for missing a sale. 


IMMEDIATE delivery on your 
Elgin, Hamilton and Waltham 
orders. 













PWELPY bo UEWLEL. 
BALTIMORE, MD. 
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INTRODUCING OUR NEW 


EASTON SIDE-VIEW 


STRAP WATCH 
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FULLY GUARANTEED 
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IMPORTED & DISTRIBUTED BY 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 


DIAMONDS - WATCHES - JEWELRY 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 





FOR PROMPT, EFFICIENT SERVICE 


KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


MFG. JEWELERS 
ENGRAVERS 


DIAMOND SETTERS 





SCHULTZ STERLING 


offers 
Holiowware at Better Prices. Repro- 
ductions As You Want Them. Plating 
As It Should Be Done. 


A. G. SCHULTZ COMPANY 


423 E. Lombard St. Baltimore, Md. 

















BALTIMORE 


Joseph L. Grimmett, Hinton, W. Va., 
jeweler, died Nov. 11. 

Among those who visited Baltimore to 
buy stocks of goods for the holidays was 
Albert Schneider of Hampton, Va. 


Henry Goldberg of Cooper’s, Inc., 
Portsmouth, Va., visited Baltimore to at- 
tend the Notre Dame football game. 


Julius Wolpe, jeweler at 3322 Four- 
teenth Street, N. W., Washington, has 
remodeled his store on an elaborate scale. 


Gordon Jewelers & Opticians, on Oct. 
28, opened a New Orleans retail store at 
930 Canal St., Albert A. Kuntsler, man- 
ager. 


Alvin Goldberger, as successor to Henry 
E. Reyer, is now operating his jewelry 
store, Goldberger’s, at 514 Main St., Pine 
Bluff, Ark. 


Miss Bertha Belle, daughter of C. F. 
Neese, jeweler of Burlington, N. C., was 
married Nov. 19 to William Osler 
Humphrey. 

A window of Linz Bros., Inc., store, 
Dallas, Tex., was smashed and robbed 
of about $400 of jewelry, on Nov. 12, for 
the third time in less than a year. 


H. R. Bridgers, 66, Morganton, N. C., 
retail jeweler, died recently. Born at 
Hickory, N. C., he came to Morganton as 
a young man and entered the retail jew- 
elry business. 


Salesmen of the U. S. Jewelry Co., 3 N. 
Liberty St., Baltimore, showing the Easton 
chronographs and waterproof watches on 
the road, report a favorable outlook for 
the coming season. 


J. Engel & Co., wholesalers at Hopkins 
Place and Baltimore Street, Baltimore, 
are getting many compliments on their 
attractive window display cards which 
have been sent out to the trade. 

A new Frederick, Md., store has been 
opened by the Laubheim Jewelry Co., 
which operates stores in Pennsylvania, 
Maryland and West Virginia, Berris 
Stein, formerly of Chambersburg, Pa., 
manager. 


David Morstein, a South Baltimore 
jeweler, had an attractive float in the 
parade arranged by business men of that 
section Nov. 9, in observance of the day 
dedicated to the merchants and manufac- 
turers of that area. 


The Parker-Miller Co., Inc., opened its 
completely remodeled and_ refurnished 
Lexington, N. C., jewelry store, late in 
October. H. C. Miller is president, 
Charles Parker, vice-president, and V. 
R. Parker, secretary-treasurer. 


To settle the estate of the late Joseph 
H. Koch, the entire stock of Koch’s Jew- 
elry Co., 35 Whitaker St., Savannah, Ga., 
is to be sold at once. The firm is one of 
the oldest in Savannah, having been in 
continuous operation for 60 years. 

Thomas A. Birtles, 66, of 4802 Sixth 
St., Louisville, Ky., died at a Louisville 
hospital, Nov. 15, following an illness of 
three days. Native of England, he came 
to Louisville in 1906. He was a jeweler- 
engraver for almost half a century. 

Frank Pearson, president of the James 
R. Arminger Co., 310 N. Charles Street, 
Baltimore, has been incapacitated by ill- 
ness for some weeks. He continues un- 
der treatment and his condition is giving 
his numerous friends some concern. 


Muench & Elsner, Atlanta jewelers, 
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have moved from 88 Broad St., N, W. 
into new quarters at 211 Volunteer 
Building. Henry Muench, who is senio; 
member of the firm, is a past president of 
the Georgia Retail Jewelers’ Association, 


S. Judson Mealy, a-jeweler who o. 
cupies quarters in the sales room of the 
Schofield Co., silversmiths at 331 N. Char. 
les Street, Baltimore, and who has beep 
ill for several weeks, has made a good re. 
covery and is expected to be back attend. 
ing to business shortly. 


The watch repair and jewelry depart. 
ment of the Paducah, Ky., Dry Goods 
Co. has been reopened with new stock 
and equipment, after a fire on the after. 
noon of Nov. 8. The fire was thought to 
have started from a contact in some way 
of a cleaning fluid with a wire in the 
jewelry section. 

G. F. Herrin, 29, Southeastern repre. 
sentative of the L. G. Balfour Co., died 
Nov. 8 in a hospital in Asheville, N. C, 
where he had been a patient for two 
years. A graduate of Georgia School of 
Technology, he made his home in Atlanta 
until forced to retire frora active work 
because of illness. 


Sidney H. Trott has opened a jewelry 
store at 304 E. Broad St., Richmond, Va, 
His 15 years in the trade include experi- 
ence at Louisville, Ky.; Philadelphia with 
the Associated Barr Stores; Fort Worth, 
Tex., with the Shaw Jewelry Co., and 
Morton’s Jewelry Co., Richmond, of 
which he was manager. 


Howard Millikin, president of the Hen- 
negen-Bates Co., at Charles and Sara- 
toga Streets, Baltimore, and president of 
the Maryland, Delaware and District of 
Columbia Jewelers’ Association, is re- 
cuperating at his home, 910 Poplar Hill 
Road, from an illness. He expects to be 
back at his office in time to supervise the 
holiday business. 


Arthur Keeble, formerly head of the 
engraving department for Myron E. 
Freeman and Bro., has opened a trade 
engraving shop of his own at 419-421 
Peachtree Arcade Building, Atlanta, Ga. 
Before coming to Atlanta, Mr. Keeble, 
who has had 25 years of experience in 
the engraving business, was connected 
with Spalding-Gorham and with Juer- 
gens & Anderson Co., Chicago. 


John and Fred Scheer, for 21 years lo- 
cated at % Peachtree St., Atlanta, have 
moved into temporary quarters at 120 
Peachtree Arcade Building during the 
demolition of their building, which is be- 
ing torn down to make way for a row 
of new store buildings along the north 
side of the Peachtree-Whitehall viaduct. 
They will occupy space in the new build- 
ing when it is completed early next year. 


A colored porter employed by a Balti- 
more jeweler recently asked at the store 
of William J. Miller, 215 W. Liberty 
St., Baltimore, for several loose diamonds 
which he wished to set into mountings. 
This request aroused Mr. Miller’s suspi- 
cion, and he called the police, to whom 
the porter confessed having stolen the 
mountings and other jewelry from whole- 
sale jewelers to whose places he had 
gained access while on errands for his 
employer. Found demented, he was com- 
mitted to a state hospital. 

While the next annual convention of the 
Maryland, Delaware and District of 
Columbia Jewelers’ Association to be held 
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and the SOUTH: 


Baltimore next May is still more than 
six months off, members already are con- 
sidering ways and means to invest the 
sessions with special interest and to make 
the delegates welcome. The yearly event 
has not been held in the Monumental City 
for some years, and this has tended to 
heighten the desire to test the hospitali- 
ties of the town and is certain to bring 
out a large participation in the proceed- 
“Bahimore jewelers, jobbers, whole- 
salers and retailers, look for a definite 
improvement in business from now on 
apart from the pick-up to be credited to 
the holiday season. They say that the 
unseasonable warm weather and the poli- 
tical campaigns in Maryland and other 
states tended to divert attention from the 
buying of jewelry, and add that now 
when climatic conditions are more in 
keeping with the time of the year and 
the balloting is out of the way, the public 
generally will get back to some of the 
things that claim notice under ordinary 
circumstances. 

Samuel Schapiro, a Baltimore jeweler, 
died Nov. 12 of a heart attack attributed 
at least in part to the Orson Welles broad- 
cast of “The War of the Worlds” two 
weeks before. The physician who 
treated Mr. Schapiro at the time of the 
attack, said death was due to sudden 
excitement precipitating heart failure. 
Members of the deceased’s family declared 
that he had never before been similarly 
afflicted. The family further stated that 
he had tuned in on the broadcast in ques- 
tion and had become panic-stricken, run- 
ning to a window to see if there were 
any signs of an invasion. He ran down- 
stairs and collapsed. 


in 





Kay Acquires S. & N. Katz Business 
in Washington 


WaASHINGTON.—The S. & N. Katz, Inc., 
jewelry store, a Washington landmark 
for years, has been sold to the Kay As- 
sociated Jewelry Stores. The store, which 
had its formal opening on Novy. 15, is 
identified as “Swope, Washington’s 
Newest Quality Jewelers.” 

The purchase thus far has involved 
no construction changes and the person- 
nel with a few exceptions remains the 
same. Albert Breitbart, formerly with 
Kay’s Baltimore organization, is the 
new manager. 

Officials said the purchase in no way 
affects the S. & N. Katz store in Balti- 
more. 


SALISBURY STORE ENLARGED 


SaLisBuRY, N. C.—Bishop C. Leonard 
has opened a handsome enlarged and 
modernized store at 126 S. Main St. The 
new establishment has two selling floors 
with 3,500 square feet. 

The first floor has jewelry, silver, 
china and crystal and camera depart- 
ments. A full line of giftwares is car- 
ried in a new department on the mezza- 
nine. The second floor is given over to 
luggage, radios and electrical appliances. 





Raskins Credit Jewelers, Oklahoma 
City, have opened an attractive new store 
in Wichita, Kan., which will operate as 
the Woods Jewelry Co. and be managed 
by Chet Watts. 
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JEWELRY’S GRAND OLD MAN 





103-year-old ball fan 


LEXINGTON, Ky.—Cynthiana’s “grand 
old man,” Charles Rieckel, retired jeweler, 
on Oct. 27 celebrated his 103d birthday 
anniversary. Friends from miles around 
called at his home to wish him many 
happy returns. Mr. Rieckel has the dis- 
tinction of being the Nation’s No. 1 base- 
ball fan. For 54 years he hasn’t missed 
an opening game of the Cincinnati Reds. 
He reads, listens to the radio, takes an 
occasional walk. 

When asked by a reporter how one 
might have as many birthdays as he has 
had he quickly replied, “Keep on breath- 
ing,’ and then added, “Work every 
minute from morning till night.” He 
recommends fishing, walking and coon 
hunting as exercises. He says, “I never 
cared much for whisky or wine, but you 
couldn’t give me enough beer. I have 
smoked since boyhood. I eat everything 
set before me, especially a lot of sour 
milk and clabber. Business? Why, it’s 
better than ever. Gosh. It’s all right. 
But I tell you honestly, I think the auto- 
mobiles are going to smash everything.” 





LOUISIANA STORE TO DOUBLE AREA 


ALEXANDRIA, La—Planning to double 
the floor space of the C. A. Schnack 
Jewelry Co., the oldest retail business in 
this city, F. O. Hunter of that firm has 
purchased adjoining property with a 
frontage of 48 feet on Murray St. and a 
depth of 124 feet. The present store 
building at 924 Third St. will be con- 
nected with the acquired property, which, 
after remodeling, will house the china, 
glass and gift departments. 

By moving the latter departments, the 
firm will have more room in its present 
area for diamonds, watches, silver and 
jewelry. 


TULSA MAY HALT SOLICITORS 


Tutsa, OKLA.—Tulsa may join a num- 
ber of other American cities restricting 
door-to-door selling and soliciting without 
the invitation of the householder, accord- 
ing to Mayor T. A. Penney. 

The mayor said he would “sound out 
the sentiment of city commissioners” to 
ascertain their reaction to such an ordi- 
nance. 

“T have had numerous complaints from 
housewives and believe they should be 
protected,” the mayor said. 
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The Baltimore Rose is 
a true rose design, not 
in name only. Com- 
pare weights, sizes and 
prices. 


We make odd pieces 
and special work 
made to order. 


The 
SCHOFIELD 
COMPANY 


Silversmiths 


Established 
1871 


331 Charles Sx. 
BALTIMORE 
MARYLAND 


Kenner 
Upolesale 


Gude 


104-106 WEST 

FAYETTE STREET 
BALTIMORE, MD. 

“AN INSTITUTION 
of DEPENDABILITY”’ 


ESTABLISHED 1885 


ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 
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Jewelry Repairers’ Handbook 
by J. G. Keplinger 
Price $1.25 — Postage Paid 


The Jewelers’ Circular-Keystone 
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SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 








Your JOBBER Has 


NEWALL 
“Quality Findings” 


The Newall Mfg. Co. - Chicago 











Srcomparable 


BECKER-HECKMAN CO. 
29 E. Madison St. 


HAVE A TRADE! BE A 
WATCHMAKING CRAFTSMAN! 


Qualify at Famous College for Successful Career 


CHICAGO, ILL. 





@ Here’s a real opportunity! Be an expert 
watchmaker! Hundreds of ELGIN graduates 
now kold responsible positions with jewelers 
or have fine-paying businesses of their own. 
You, too, can realize your ambition. Study 
craftsmanship and actual shop routine with 
competent instructors. Sponsored by the EIl- 
gin National Watch Company. Fees are mod- 
erate. For complete details, write Dept. G-2. 


ELGIN WATCHMAKERS COLLEGE 


E. L. Schmidt, Registrar Elgin, Jl. 








If you want a Complete Catalog of 


cf FuLLERS Foes 


ORDER FROM YOUR JOBBER 
Write Geo. H. Fuller & Son Co. 
29 E. Madison St., Chicago, Ill. 








GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
&. Washington St. Chicage 











Send Glass Sizes for Estimate 
Designs and Materiais - No ODiigation 


CAMDEN ARTCRAFT CO. 160 N.Wells St. 


CHICAGO. ILL 


| 
| 


| 





Al Fickin of A. H. Fickin Co., Cleve- 
land, spent several days here last month 
on business for the company. 

Lee Probst, jeweler of Clarksburg, W. 
Va., visited Chicago in November and 
called on wholesale houses here. 

T. A. Potter, president of the Elgin 
National Watch Co., returned recently 
from an extended business trip to the 
Pacific Coast. 

Herman P. Haynes, Chicago manager 
for Ingersoll-Waterbury Co., spent ten 
days in New York and the East last 
month on business. 

Fred Warnecke, well-known in the 
trade here, has added the products of 
Clearview Compact Division of Universal 
Button Co. to his representation. 

An error in this column last month 
placed the Chicago office of the Chase 
Watch Co. in 30 N. State Street. The 
correct address is 31 N. State Street. 

George Fischer, representing M. Fred 
Hirsch Co., Jersey City and New York, 
spent several days in Chicago last month 
calling on the trade while en route to 
New York. 

Bennett Bros., wholesalers and retail- 
ers of New York City, recently opened an 
office in Chicago on the 8th floor of the 
Hartman Building at Adams Street and 
Wabash Avenue. 

Mrs. Ollie Rasmussen, wife of Frank 
Rasmussen who has been in business in 
the Heyworth Building for many years, 
died Nov. 16 at their new home recently 
completed, in Wilmot, Wis. 

Jack Lebow, former retail jeweler of 
Chicago and who has recently been repre- 
senting the Velvo-Clear Watch Cleaners, 
is now in charge of the sales distribution 
of this product in all territory East of 
Denver. 

J. T. Montgomery, president of M. A. 
Mead & Co., spent several days in Pitts- 
burgh last month, attending the celebra- 
tion occasioned by the removal of their 
Pittsburgh office to larger and more ef- 
ficient quarters. 

About 60 employees of the A. C. Becken 
Co., Inc., attended the annual post-soft 
ball season get-together dinner and frolic 
in the quarters of the Jewelers Club in 
the Pittsfield Building, Nov. 1. Games, 
entertainment and dancing were enjoyed 
until a late hour. 

Maurice Kornreich, New York, suc- 
cessfully resisted an attempt of three 
young men to rob him of his valuables at 
the corner of State and Randolph Streets 
on Oct. 31. He was about to enter the 
Capital Building at that corner to call on 
trade, when two of the men tried to force 
him into a car at the curb. Mr. Korn- 
reich persisted in his resistance regard- 
less of threats and repeated blows on his 
head, and they then jumped in the car 
and drove rapidly away. 





Chicago Jewelers Association Pushes 
Plans for Banquet Jan. 24 
at Hotel Sherman 


Cuicaco.—The final luncheon meeting 
of the Chicago Jewelers Association for 
1938 was held Nov. 17 in the Hotel Sher- 
man, with an exceptionally large attend- 
ance. 

The chairman of the social relations 
committee, Charles Brown, announced 


that plans for the annual banquet to be 
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held in the ballroom of the Hotel Shey. 
man, Jan. 24, were well along and inyj. 
tations would be ready for distribution 
early this month. 

Dave Newman, chairman of the mem. 
bership committee, presented favorable 
reports on Arrow Mfg. Co., Thomas w. 
Stanek, Samuel Marks, Fostner Chain 
Corp. and Rose Smelting & Refining Com. 
pany, all of whom were elected to mem. 
bership. 

President John G. Leiner then pre. 
sented Judge J. M. Braude of the Chj- 
cago Municipal Court as a man who 
came out of the jewelry trade, being q 
member of the well-known family of 
jewelers here, and for some years the 
local manager of the Jewelers Board of 
Trade. Judge Braude, who presided over 
Boys’ Court for two years, discussed the 
social problems presented by the boys of 
17 to 20 years of age who appeared be. 
fore him, and told of the successful treat- 
ment administered by the court in rescu- 
ing many of them from jail sentences, 








Golden Roosters Induct Four at 
Fall Frolic and Show 


Cuicaco.—The Golden Roosters, “Fine 
Feathers of the Jewelry Trade,” moved 
into a new barn yard the night of Noy. 
11 for their Fall Frolic and incubation, 
Nearly 100 were in attendance at the 
Great Northern Hotel when dinner was 
served. 

The fun started about 5:30 at the corner 
of Madison and Wabash Avenue when 
the wrecking crew started the trip to the 
hotel with the candidates in chain gang 
formation. It continued after dinner 
when Chanticleer Dave Newman ordered 
the large stage in the center of the room 
prepared for the ceremony. After Wil- 
liam Burns, Walter Connor, Jesse Rogers 
and George P. Plant had_ successfully 
passed through the several ordeals and 
proved themselves qualified for member- 
ship they were appropriately branded and 
inducted into full-fledged rooster member- 
ship. 

Then followed an hour of vaudeville 
for which the wrecking crew richly de- 
served the hearty encomium bestowed 
upon them. 











DIAMOND CUTTING | 


Re-Cutting Price List—Special 


Y% and % Carat $5) % and % Carat $9 
% and 4 Carat 7| % and 1 Carat 10 
Removing Chips $1.50 to $3.00 
Estimates Furnished 


Memo selection of diamonds on request. 


Stein & Ellbogen Company 
Diamond Cutters and Importers 
55 East Washington St., Chicago, Ill. 
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CENTRAL WATCH CO. 


WATCH REPAIRING 
for the Trade 


Best Workmanship at Lowest Prices 
Prompt Service 


5 Seuth Wabash Ave. Chicago, Ill. 
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100 Years Old, Joseph Milhening, Chicago Jewelry 


Manufacturer, Gets Testimonial Book from Industry | 


Cuicaco—That great age, 100, to 
which many men aspire but few attain, 
was the satisfaction of Joseph Milhening, 
pioneer Chicago jeweler, on Dec. 2, when 
he was flooded with greetings from 
friends throughout the country. 

As a token of the occasion Mr. Mil- 
hening, the founder of the great Chicago 
manufacturing firm of J. Mil- 


jewelry : 
ately Inc., was presented with a hand- 
embossed testimonial book, containing 


letters from 37 leaders in the trade and 
greetings from associations which _in- 
cluded the Chicago Jewelers Association, 
the A.N.R.J.A., the Jewelers 24-Karat 
Club of New York, the Jewelers’ Security 
Alliance, the Jewelers’ Vigilance Com- 
mittee and the American Jewelers’ Pro- 
tective Association. ; 

Timed to arrive on Mr. Milhening’s 
100th anniversary, a sketch of his life 
was received by each member of the Chi- 
cago Jewelers Association. 

While having given over the reins of 
direction of the business to younger 
hands, Mr. Milhening goes to the office 
of the factory at regular intervals and 
still shows an interest in the progress of 
the business. He is both physically and 
mentally alert. 

Reminiscing on his active and colorful 
past, Mr. Milhening recently set down on 
paper his memoirs: 

“In 1856 as a boy of 17 I entered the 
shop of Churchill & Stanley Co., manu- 
facturing jewelers, as an apprentice. This 
firm, operating in New Britain, Conn., 
was making a general line of gold jewelry. 
In my apprenticeship I specialized in the 
engraving end and at the end of six 
years I accepted employment with a spe- 
cial order shop, making high grade dia- 
mond goods. 

“I formed an ambition to have a busi- 
ness of my own and set my heart on 
Chicago. In 1867 I came West and took 
a position with Trask & Rowe, in Aurora, 
Ill, in line with my avowed purpose. 
Lake St. was then Chicago’s most promi- 
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WATCHES 


New in name, but the quality and 
accuracy is backed by years of ex- 
Perience in the watch field. 





After carefully selecting a move- 
ment of definite quality, we have 
added style, and every watch is 
cased and electrically timed under 
strictest supervision in our Chicago 
shops, guaranteeing accuracy. 


Handsome, distinctive boxes, styled 
individually for men and women. 


A request on your letterhead will 
bring full particulars on how you 


may secure a Phalor Watch fran- 
ise for your city. Write at once. 


PHALOR WATCH Co. 


Paul Rosenberg, Mgr. 
§ So. Wabash Ave. Chicago 
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Initiative and dogged perseverance overcame what 
to others would have been-a crushing defeat. 


nent retail street, and State St. was just 
beginning to become one. I found the 
location I wanted in a building at Lake 
and Clark Sts., of which Robert T. Lin- 
coln, son of the martyred president, was 
the agent. 

“The following spring, needing cash to 
expand, I went into business with Joseph 
Ingalls, of Waukegan. We had been to- 
gether only six months when Chicago's 
big fire occurred.” 


Mr. Milhening recounts, how, on that 
fateful night he was on the scene early 
and saw the flames leap from block to 
block, consuming everything in the way. 
When the fire was still five blocks away 
he rushed to his shop, took a good-sized 
tool chest and filled it, and his pockets, 
with everything of value. 

He and his faithful apprentice then 
went to the Clarendon House, where he 
was living, and put the tool chest into his 
trunk. From the roof they watched the 
progress of the fire, and when the flames 
swept in that direction, they carried the 
trunk to Lincoln Park. 

When morning came Mr. Milhening 
sent the boy home for breakfast. Mr. 
Milhening expected to stay in the park 
all day but by afternoon the smoke, heat 
and cinders forced him to move again. 
Tying together two handkerchiefs, Mr. 
Milhening made a rope with which he 
pulled his heavy trunk after him, and 
that night took refuge in a turnip field. 
Thoroughly exhausted he spread his over- 
coat on the ground and fell asleep, but 
about 2 a.m. it began to rain, so he made 
for a house in which he saw a light. 

Here he left his trunk and carrying 
his heavy tool-chest, he went on foot over 
a two-mile circuitous route of muddy 
roads to the west side depot, where he 
took a train to Mr. Ingall’s home in 
Waukegan. The box of jewelry was all 
that was left of the promising young 
partnership. 

Within seven weeks of the catastrophe 
Mr. Milhening had secured a private 
home which he equipped, and had all 
twelve of his employes working until 
midnight every evening. The work week 
was then 60 hours instead of the 40 
hours of today. 





GARDEN City, KAN.—Ownership of the 
Haage Jewelry and Music Store is now 


in the hands of C. F. Patterson & Bros., | 


according to announcement. 
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H| 


THE MODERN WATCH 


O41-1. 0-14 m)) \aree)-1-) 


Heyworth Bidg., Chicago, II. 
Alien Bidg. 


Dallas, Texas 315 W. Sth St. 
ent Bldg. Les Angeles, Calif. 
urgh, Seabeard Bids. 

7 Seattio, Wash. 





220 Bagley Av., Detroit 











WATCH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING CO. 
612 METROPOLITAN BLDG. 
DETROIT, MICH. 











PRO-TEX-SIL 


Protects silver from tarnish. 
Easily applied, harmless, not a lacquer. 
Send for sample. 

Weilmaid Manufacturing Corporation, 
Dept. 6—5852 Broadway, Chicago 








McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS” 











cme WATCH CO. 


3 S.WABASH AVE. CHICAGOILL. 


USED WATCH 
MATERIALS 


USED MOVEMENTS 
Good Condition 


0-Size Elgin, Waltham 
73, $2.00 — 153, $3.00 


Dials 
12’ or 16 size Huntin 














TJ, $1.75 — 153, $2.7. 
73, $2.25 — 153, $3.25 NEW MATERIALS 
16 size Open Face 
TJ, $2.00 —- 15J, $3.00 Wheels, pinions, 


18 size Htg. Elg., Wal. 
753, 75¢ —153, $1.25 
18 size O.F. Elg., Wal. 
73, $1.25 -- 153, $1.75 
6 size Elg., Wal., Hto. 
7 1.25 


, 75¢ — 155, 





pallet forks, etc. 
for all watches. 
Send sample of 
what you want! AN 


6% L rect. or 6% oval | Guaranteed! Remit 
fair a ‘ig “gr 45 2? only if satisfactory. 
15J, $1.25 


DOTVLVD 40s GNIS a” 











WHERE TO BUY 











GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 


Of All Kinds 


Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 
Telephone: ATlantie 1465 








HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Location 
603 Manufacturers Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 








JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 








DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and me attention given to 
TRIANGLE 
JEWELRY MFG.CO. 


602 Clark Bidg., Pittsburgh, Pa. At. 7723 








WANT TO BUY 


Paul Revere, Hampton Court, Patrician, Adams, 
Vintage, Queen Anne and other discontinued Silver- 
plate and Sterling patterns for cash at 50% of retail 
price. We sell discontinued patterns at 75% retail 
price—write us. 


SILVER STATE EXCHANGE 
Box 695 Colorado Springs, Colo. 











HANDBOOK 
FOR THE 


AMATEUR LAPIDARY 


By J. H. HOWARD 


Written to provide practical in- 
struction in all kinds of gem cutting 
for the beginner and the advanced 
amateur. Equally useful for pro- 
fessional lapidists. 


Price $2.00 Postpaid 
THE JEWELERS’ CIRCULAR- 
KEYSTONE 


239 West 39th Street 56th & Chestnut Streets 
New York, N. Y. Philadelphia, Pa. 














PITTSBURGH: 


Formal opening of the Ted Allyn 
jewelry store was observed recently in 
Ironton, Ohio. 

F. W. Osgood of the Art Metal Co., 
Newark, N. J., called upon members of 
the local trade recently. 

Clarence Bloser ig back at his store in 
New Kensington, after having undergone 
a successful operation in a local hospital. 

Maurice W. Rihn, manager of. the 
Terheyden Co., says business showed con- 
siderable improvement after election day. 

Helfer’s, credit jewelers on the ground 
floor of the Clark Building, recently added 
new show cases and made other im- 
provements. 

David Klein, McKeesport retail jewel- 
er, and Mrs. Klein, have announced the 
marriage of their daughter, Marion, to 
Morley Safier. 

Fred H. Felger of F. & F. Felger, Inc., 
Newark, N. J., made a last-minute call 
upon the retail trade during the latter 
part of November. 

Mr. and Mrs. J. O. Clawson, Belle 
Vernon, Pa., have announced the mar- 
riage of their daughter to Harry E. Goep- 
pinger, Warren, O. 

C. Glenn Sipe of Sam F. Sipe, 424 
Wood Street, who has been ill, is re- 
cuperating in Florida. His son is in 
charge during the father’s absence. 

Opening of the remodeled S. Mallin 
jewelry store, 729 E. Ohio Street, took 
place recently. The improvements in- 
clude a new Carrara glass front and new 
show cases and fixtures. 

Harold Gerson, who operates retail 
jewelry stores in Beaver Falls and El- 
wood City, Pa., was operated on for ap- 
pendicitis recently in a New Castle hos- 
pital. He is a brother of Jack Gerson, 
New Castle jeweler. 

J. T. Montgomery, president of M. A. 
Mead & Co., wholesale jewelers, Clark 
Building, spent some time here recently 
with Herman Auerbach, local manager. 
Mr. Auerbach is passing out an attrac- 
tive metal novelty, to friends, in the form 
of a six-year calendar. 

Maurice W. Rihn, Jr., son of M. W. 
Rihn of Terheyden Co., and Mrs. Rihn, 
was married Oct. 4 to Miss Margaret 
Walsh, daughter of Thomas Walsh of 
Long Beach, Cal. They have returned 
from a southern honeymoon to Wheeling, 
W. Va., where Mr. Rihn is district man- 
ager for the Curtis Envelope Co. 

Employees of all three Pittsburgh stores 
of William J. Kappel Co., and guests, 
numbering approximately 200 persons, 
held a dance at the Highland Country 
Club recently. A buffet lunch and floor 
show were added features. Mr. Kappel, 
who recently returned from Europe, is 
optimistic over the business outlook. 

David Weis of Grafner Bros., 818 
Liberty Avenue, accompanied by his 
brother, Saul, made a swing through the 
territory before the holiday rush set in. 
Cities visited included Meadville, Erie 
and Cleveland. They report a much bet- 
ter feeling prevails and confidently be- 
lieve that the year will end with a great 
sales volume. 

Henry Wilkens & Co., which recently 
remodeled the exterior as well as the in- 
terior of the 615 Liberty Avenue store, 
held a company party early in November 
which was attended by approximately 
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200 guests. The radio and record sales 
rooms are now located on the balcony 
Gus Bastheim is president and Louis 
Silberman, general manager of the store 

John M. Roberts & Son Co. started 4 
vigorous newspaper advertising cam. 
paign early in November and judging 
from the crowds in this large jewelry 
store, the advertising brought results, 
Hardy & Hayes Co. also employed large 
newspaper space and emphasized their 
window displays. W. W. Wattles 
Sons Co. and the Grogan Co. used large 
spaces in the Bulletin Index, local society 
publication. 

Good lighting had special attention jn 
the recent remodeling of Siegels’ Credit 
Jewelers, 1510 E. Carson Street. Said J. 
Siegel, in speaking of the new store: 
“When planning our new store we were 
particularly insistent upon good lighting, 
Our many years’ experience in the jewelry 
business taught us the value of proper 
lighting. We have noticed an appreci- 
able increase in our business which I be- 
lieve largely due to our outstanding light- 
ing.” 

A large number of out-of-town jewel- 
ers swarmed into the Pittsburgh whole. 
sale markets during November and made 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 


DIAMONDS 


eis LIBERTY AVE., PITTSBURGH 


























GOLD and SILVER 


Scrap and Wastes 


IPUIRCIFIASIEID 


Highest cash rates, by as- 
say or over the counter. } 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 





GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


“VEIRNON-BENSHOFE CO. 


933 Ridge Ave. Pittsburgh, Pa. 
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i rchases. Among those 
lf gece Li. Luxenberg, Indiana, 
ge Abe Levinson, Charleroi, Pa.; Mor- 
ad Monessen, Pa.; Clement Kropff, 
50 tdale, Pa.; M. Z. Weiss, McKeesport, 
~ C C. Ruffner, New Bethlehem, Pa.; 
C. Beet, Irwin, Pa.; Mr. and Mrs. E. 
W. Taylor, California, Pa.; Mr. and Mrs. 
Harry T. Charles, Meadville, Pa.; Milo 
Williams, Butler, Pa.; Mr. and Mrs. 
Lawrence Fiscus, New Kensington, Pa.; 
Leon Rubin, East Liverpool, O.; George 
Winner, Brownsville, Pa.; and Sam Posin, 


Wheeling, W. Va. 





Philadelphia Jewelers Have $7,500 
Goal in Allied Jewish Appeal 


PHILADELPHIA—More than 100 jewelers 
in Philadelphia opened their part of a 
city-wide campaign for the Allied Jewish 
Appeal by subscribing $5,000 from the 
floor at a dinner in the Adelphia Hotel 
recently. re , 

Under chairmanship of Philip Kind, 
secretary of S. Kind & Sons, retailers at 
Broad and Chestnut Sts., Jewish whole- 
sale, retail, credit and cash jewelers, 
watchmakers, craftsmen and employees 
joined in the campaign for a $7,500 goal. 

Although the drive was scheduled for 
the early part of November, final results 
were not immediately announced. 

The $7,500 goal of the Jewish section 
of the jewelry industry in this city has 
been incorporated in the $500,000 asked 
of Philadelphia Jews for welfare pur- 
poses among Jews in the United States 
and abroad. 

Assisting Mr. Kind as members of the 
jewelers’ committee in the drive were 
Herman Barr, Henry Herbst, Michael 
Simon, David Gersh, Josef Milner, I. 
Lichtenstein, Harry Gordon, Ike Lean, 
Milton Neff, A. Lopatin, M. Dubrow, 
Ben Abraham and David Sickles. 

Support of the campaign from non- 
Jews was almost immediately forthcom- 
ing after the opening dinner, Mr. Kind 
remarked, although Philadelphia jewelers 
not of the Jewish faith were not solicited. 

Describing a visit from H. O. Hurl- 
burt, of H. O. Hurlburt & Sons, 817 
Chestnut St.. Mr. Kind quoted the well- 
known wholesaler as saying: 

“I understand you and your fellow 
Jews are working on a campaign to raise 
money for a very worthy cause. I was 
told you were appealing only to members 
of your own race and that I would not 
be solicited. However, because of my 
personal admiration for my many friends 
of your religion, I want you to accept 
this check from my firm as a voluntary 
contribution.” 

Mr. Kind declined to reveal the amount 
of the contribution. 





SEPTEMBER IMPORTS 


Article Number 

Watches and watch vane 

movements ......... 306,483 : 
WHOM COTES nnn cccccc ccccee erie 
Clocks and clock move- 

0) ee ae 1,159 5,231 
Diamonds— 

Rough, uncut ....... 8,096 cts. 695,774 

ee, Unest ....ssees 43,253 cts. 2,281,542 
Pearls— 

en oe 62,707 

Cultured or cultivated ...... 13,429 
ther precious and semi- 

Precious stones— 
Oe, WHCUE .i6c0 ee acces 22,007 

ET betetkavem 0800 252,774 
Imitation stones except 

BEE cRisceelewenee ssicess 197,132 
Imitation of opaque 

Stones and imitation 

SEE errs 1,790 
Sterling tableware ..... ...... 11,030 
Silver-plated table ware. ...... 28,874 
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When Scranton Jewelers Picnicked 





SCRANTON, PA.—Good cheer was much in evidence at the recent annual picnic of the 
Scranton Jewelers Association, attended by jewelers, watchmakers, manufacturing jewelers and 
their guests at the Willow Rod and Gun Club. The single men took the married men’s team 
inte camp in a softball game. W. T. Brennan, F. Weller, J. P. Carden, C. B. Engel and E. 
Rothman, representing the married men, proved best at the art of Terpsichore. 

Jewelry firms represented were Brennar. Baisden & Zitelman, Joseph P. Carden, Charles 
B. Engel & Son, Enterprise Jewelry Co., Leon Joseph, N. B. Levy & Bro. Co., D. McCormack, 
Frank L. McDonnell, George Phillips & Co., E. Rothman, M. Rothman, Scranton Jewelry Co., 
Scranton Talking Machine Co., A. H. Stauffer, Gem Loan & Jewelry Co., E. J. Conway, 
Scranton Dry Watch Dept., J. Cronin & Co., F. Caolo, and C. Knoth. 











No. 13 of a Series of Advertisements Showing Recent Jewelry Store Installations 
in the Tri-State Area of Pennsylvania, Ohio and West Virginia by C. Proessler & 
Son Company. 





Interior View, Morrow's Jewelry Store, McKeesport, Pa. 


You Have To. Spend Money 


TO MAKE MONEY 


Put your 1938 Holiday Profits to work for you in 1939. Invest in a 
beautiful Proessler Store Modernization, such as the above, and 
pyramid your profits. 


We have been serving the jewelry trade in the Tri-State District 
for nearly three-quarters of a century. We welcome the oppor- 
tunity to serve you. 


QUOTATIONS GLADLY FURNISHED WITHOUT OBLIGATION 
Phone CEDar 1716 


C. PROESSLER & SON COMPANY 
1221-1227 PENNSYLVANIA AVENUE, PITTSBURGH, PA. 


Manufacturers of Jewelry Store Fixtures for Nearly Three-Quarters of a Century 
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Diamond Rings = = -Specializing in 
Diamond Rings 
you can sell, 

Jewelry - - - = = =Largest assort- 
ment and lat- 
est styles. 

Kenwood Watches -You can sell 
with satisfac- 
tion and right 
price. 


KLEIN BROS. CO. 
WHOLESALE JEWELERS 
617 Vine St. Cincinnati, Ohio 








LOCKETS 


Complete with 18- 
inch Rope Chains 
all 1/20 12Kt. GF 
Quality put up in 
individual gift dis- 
play boxes. 


ONLY $4.00 

EA. KEYSTONE 
Five Different Shapes 
Available, Including 
Heart Shape. Send for 

Selection Today. 


S. SILVERMAN CO. 


525 WALNUT ST. CINCINNATI, O. 











FOR PROMPT— 
DEPENDABLE SERVICE 


Send Us Your Orders for 
ELGIN—*HAMILTON 
* ZONES 7-8-13-17 


WALTHAM PREMIER WATCHES 
1847 ROGERS BROS.— 
WM. ROGERS SON— 
COMMUNITY SILVER PLATE 
Also all well known jewelry lines 


GERWE-FROHMAN CO. 
CINCINNATI OHIO 








AT YOUR SERVICE 
ELGINS — *HAMILTONS 


*Zones 6-7-8 


VIRGIN DIAMONDS 
CELLINICRAFT JEWELRY 


Lines of quality and style that give you pro- 
tected profits. 


You can recommend them to your customers 
with confidence. 


GREENWOLD-GRIFT CO. 


The house of quality and service. 
18 West Seventh St. Cincinnati, Ohio 











DIAMOND CUTTING 


expert work ... fast service 


ee Ere $ 9.00 per carat 
DE” 25g essoueceues® 10.00 per carat 
OS ae 11.00 per carat 
rns 12.00 per carat 
NS ret eee 14.00 per carat 


16.00 per carat 
18.00 per carat 
26.00 per carat 


4 carat 
V4 carat 


LITWIN & SONS 


114 West Sixth St. 
CINCINNATI, OHIO 














CINCINNATI: 


Carl Leser, jeweler at 4148 Hamilton 
Avenue, became a benedict Nov. 16 when 
Miss Hilda Schatz changed her name to 
that of Mrs. Leser. 

Nelson Lambert has been appointed 
manager of the New Orleans branch of 
the Gerwe-Frohman Co., which is_lo- 
cated in the Canal Bank building. 


L. F. Mansell, secretary of the Albert 
& Siefert Co., Inc., wholesale jewelers, 
died at the Deaconess hospital after a 
short illness. He was 36 years old and 
lived at 3147 Daytona Avenue, Westwood. 


The robbery of the Loring Andrews 
jewelry store early in November was 
solved Nov. 19 when two youths, ar- 
rested in. Chicago, confessed breaking 
display windows and _ stealing nine 
watches valued at $907. 


Elmer G. Kaesing was appointed cor- 
responding secretary of Cincinnati Guild, 
Ohio Watchmakers Association, by Rich- 
ard Aukenthaler, president. Mr. Kaesing 
succeeds Joseph A. H. Voss, who has 
since moved to Ashland, Ky., to become 
the watchmaker in the Pollak store in 
that city. 

Henry Von Unruh, president of the 
State Retail Jewelers Association, has not 
completely recovered from an attack of 
grippe, which seized him more than a 
month ago. He was ill when attending 
the national retail meeting in New York 
and went to bed for ten days after re- 
turning home. 


Albert Sauer, president of A. Sauer & 
Co., said orders for tubular watch straps 
secured by his concern before the middle 
of November assured a constant output 
until mid-February. Joseph Posner, road 
representative, is still on a two-month 
trip to the western coast that will take 
him as far North as Vancouver, B. C. 


Charles B. May, 75, .died recently at 
the Hotel Alms. He founded the Peer- 
less, a store that was in business for 40 
years in the Glenn building, Southwest 
corner of Fifth and Race Streets. He re- 
tired from business eight years ago and 
lived at the local hotel except during the 
summer months when he visited Atlantic 
City, N. J. 

Thomas E. Ryan is division sales man- 
ager of Josten’s, manufacturing jewelers 
of Owatonna, Minn. He was appointed 
Cincinnati representative and recently re- 
turned from a sales school session held 
at the home office. Mr. Ryan is widely 
known in the Queen City and for years 
was associated with the former Miller 
Jewelry Co. 

Mrs. Annette Schroeder Schwab, 84, 
widow of A. G. Schwab, died at the home 
of a son Julian Schwab after a long ill- 
ness. She was a native Cincinnatian and 
was interested in several charitable or- 
ganizations. ‘Two sons, Julian and Her- 
bert, president and _ vice-president re- 
spectively of the wholesale jewelry firm 
in the Duttenhofer building, survive. 


Local offices have been established 
jointly by Ostby & Barton Co. and the 
Waltham Watch Co. on the fourth floor 
of the Keith theater building, 535 Walnut 
Street. The Ostby & Barton branch had 
been in the building in charge of William 
H. McGreevy for some time, while L. R. 
Olsson, representative of the watch firm, 
had his place in the Enquirer building 
on Vine Street. 
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Members of Cincinnati Guild, Qhio 
Watchmakers Association, failed for the 
second time, to make a study of the stars 
with Prof. Everett I. Yowell at the Cin. 
cinnati Observatory, Nov. 4. That time 
had been selected for the star Zazing 
meeting but that was the one night oy 
of 34 when clouds obscured the sky, Now 
they intend to wait until after the holj. 
day season to gaze through the telescope, 


Recent visitors in Cincinnati on the 
final trip of the year included: Ed. Me. 
Kenna and Jim Lester of Internationa| 
Silver Co.; Jack Kohler, J. R. Wood & 
Sons; Paul Seibel, Hamilton Watch (Co,. 
Frank Thomas, Evans Case Co.; F, 4 
Swindell, Westclox; Spencer Brown, Seth 
Thomas Division of General Time Jp. 
struments Corp.; Fred Felger, Sammy 
Neuman, Ralph Lewis, Robert Veit, Jake 
Davis, New York City, and Phil Abrams 
Chicago. 


P. J. Armeny of Baker & Co., Newark, 
N. J., held quite a birthday celebration 
in Cincinnati, Nov. 14. He was 47 years 
old and a group of Cincinnatians helped 
him make the occasion a festive one. The 
affair was held in Galbraith Legion head- 
quarters in the Hotel Gibson and was 
attended by Herb Schulz of Ralph W, 
Biggs & Co., New York; Spencer Brown, 
Seth Thomas Division; Earl Lohr, Hamil- 
ton Watch Co.; Louis Hummel, Jr., local 
retail jeweler and J. Charles Hummel, 
secretary of the Cincinnati Town Criers, 


The third annual Grand Ball of Cin- 
cinnati Guild, Ohio Watchmakers Asso- 
ciation, will be held at the Hotel Sinton 
in January. This has developed as one 
of the most interesting social events of 
the jewelry business in the Queen City 
and is attended by members of the Town 
Criers, retail and wholesale jewelers and 
others. The committee for the dance is: 
Rudolph J. Flaxmeyer, chairman, Herbert 
Hueil, Fritz Mende, Edward Gries, EI- 
mer Fisher, E. G. Kaising, William Funk, 
Hans Demmer, Joseph A. Besse, Leo Hof- 
fer and Harry Flotemersch. 


The election of the Republican ticket 
in Ohio gave added impetus to the pos- 
sible enactment of the watchmakers |i- 
censing bill. Its proponents have con- 
tacted members-elect of both branches 
of the state legislature and their mea- 
sure met with general approval. Now 
they seek to submit the proposed statute 
to Governor-elect John W. Bricker and 
acquaint him with its regulations. It is 
probable that a licensing bill will be 
put in the hopper at Columbus when the 
legislature goes into session in January. 
The state committee expects to have a 
definite report to make about it when the 
Buckeye state meeting is held in Cincin- 
nati in March. The local committee on 
arrangements for the state meeting con- 
sists of: Richard Aukenthaler, chairman, 
Frank Foegler, Harry  Flotemersch, 
Rudolph J. Flaxmeyer, Joseph A. Besse, 
William Funk and Louis Bloesing. 











WESTERN TRAY & CASE CO.| 


MANUFACTURERS OF QUALITY 
JEWELERS’ TRAYS AND CASES) 


Write for Designs and Prices ' 
427 PLUM ST. CINCINNATI, 0. 
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BOSTON: 


B. Bingham is a new member of 
as ieee department of A. Stowell & Co., 
24 Winter Street. : 

Garfield Eagleston, watchmaker, will 
open a new jewelry store at 33 Brattie 
Street, Cambridge, Mass. ; 

L. N. Marshall has joined the technical 
staff of Kettle, Blake & Read, Inc., jewel- 
ers at 387 Washington Street. 

Frank R. Johnson, 55, jeweler of Fal- 
mouth, Mass., where he has been in busi- 
ness for many years, died Oct. 24. 

Edwin M. Stanton, for 46 years in the 
local trade, in the Kimball Bldg., died 
at his home in Somerville, Mass., Nov. 17, 
at the age of 76. 

Porters’ jewelry store and O’Connells’ 
gift shop of Presque Isle, Me., with six 
other stores in the Bolton Block, were 
damaged by fire, Nov. a. 

L. $. Glidden, well known to the jewel- 
ers of New England as a wholesalers’ 
representative, has established a business 
of his own at 387 Washington Street. 

Massachusetts jewelers’ sales were 
stimulated as thrifty residents began to 
cash in on more than $30,000,000, worth 
of Christmas Club savings on Nov. 17. 

Roland Clark, watchmaker, widely 
known in New England, who has been 
on the West Coast for the last few years, 
has opened a jewelry store in Berkeley, 
Cal. 

Samuel Kellar, jeweler of Springfield, 
Mass., on opening his store Oct. 26, found 
that burglars had entered through a sky- 
light, and jewelry valued at $2,300 had 
been stolen. 

William W. Smith, 67, a veteran execu- 
tive in the wholesale jewelry trade, and 
widely known in Masonic circles, died at 
his home in Dorchester, Nov. 6. The 
Knights Templar service was conducted 
by the officers of DeMolay Commandery. 

C. H. Singleton & Co. jewelers, 42 
Newbury Street, have taken over the 
management and ownership of Mc- 
Auliffe & Hadley, Inc. The new organi- 
zation will maintain the same high stand- 
ard of merchandise, with a larger stock. 

E. R. Wing Co., jewelers, 177 Port- 
land Street, display in their show win- 
dow a sign which reads: “For your pro- 
tection all Watches left here for repairs 
are Insured.” Not only does it build 
confidence, but it is one method of solv- 
ing cut-price advertising. 

Number 387 Washington Street which 
houses many wholesale jewelers, retail- 
ers and trade repairers is undergoing a 
beauty treatment. Standardized door 
signs, recurtained and newly painted hall- 
ways, add to the smart appearance of 
this busy jewelry center. 

Daniel Silver, jeweler of Lawrence, 
Mass., for many years, has retired from 
business, and will make his home in 
Derry, N. H. Curtis R. Brown, the new 
Proprietor will modernize the store at 
508 Essex Street, and continue the busi- 
ness with an up-to-date stock. 

E. B. Horn, president and treasurer, of 
E. B. Horn Co., Inc., jewelers at 429 
Washington St., and his sales force are 
enthusiastically looking forward to the 
firm’s 99th Christmas season. On Jan. 2 
begins the 100th anniversary year, and 
they are all set for the green light. 

_P. Zeininger Co., jewelers, 387 
Washington Street, have taken over the 
entire office formerly shared with Joseph 
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Emanuels. Modern lighting, new fix- 
tures, increased floor space and a pleas- 
ing color scheme, together with the pri- 
vate offices, make an attractive shop. 

Herschel A. Bacon, employed by the 
Waltham Watch Co. for more than 50 
years, died at St. Petersburg, Fla., Nov. 
19. Watchmakers and jewelers through- 
out the country remember Mr. Bacon as 
the foreman of the flat steel department, 
ever ready to assist the apprentice, and 
a staunch friend. 

In the Boston Jewelers Bowling League 
sportsmanship is always keen, but on 
Nov. 18 the individual prize, a turkey, 
for high single, and for high three string 
total, assured top scores for the ten teams. 
Hawkins & Murphy Co. hold first place, 
Smith-Patterson Co., second, and D. C. 
Percival & Co., third. 

William F. Salzman, a salesman of 
Brooklyn, N. Y., was buying a newspaper 
in the South station, and had placed his 
bag on the floor between his feet when 
suddenly he was knocked off balance. 
While he was regaining his feet, his as- 
sailant snatched the bag _ containing 
watches valued at $1,000 and escaped. 

The Boston Clock Club held a meeting 
Nov. 5, at the Old State House. George 
P. Anderson of Boston, gave a talk on 
Thomas Hartland, a famous Connecticut 
clockmaker who came from London, 
England, in 1773, and located in Norwich. 
He taught many men the science of clock 
making. One who became famous was 
Eli Terry. 

Thomas Long Co., 40 Summer Street, 
alive to the public’s interest in the recent 
exhibit of rare gems at the Museum of 
Natural History, advertised a_ special 
showing, which included several gems 
from the exhibit. Featured also were 
rare alexandrite, precious topaz, hyacinth 
zircon, and mauve jade, set in rings of 
unusual design. 

A New England jeweler, commenting 
on the diamond jubilee of D. C. Percival 
& Co., Inc., referred to the golden anni- 
versary of the firm 25 years ago, when 
Ed. Hardy, Eddie Cole, Fred Fuller, Bill 
Tildon and others were the pacemakers 
of their time. While they have all passed 
on the jewelry business is better for their 
contributions to it. 

Orville W. Swift of Waltham, Mass., 
widely known in the trade as a watch- 
maker and musician, died Nov. 9. For 
several years he was the leader of a 
brass band, known as “Swift’s Band,” 
the personnel of which were watchmakers 
in and about greater Boston. Asa 
hobby, he made several violins which 
are highly prized by their owners. 

Among many jewelers who visited Bos- 
ton wholesalers recently were R. Fish- 
bone of Jay Jewelry Co., Schenectady; 
M. M. Conley of Bristol, R. IL. accom- 
panied by Mrs. Conley; C. W. Hatch of 
Claremont, N. H.; P. H. Safford of 
Rochester, N. H.; Ernest L. Briggs of 
Vineyard Haven, Mass.; Albion Keith of 
J. A. Merill & Co., Portland, Me., and 
Henry Wilder of Hollister & Wilder, 
Westfield, Mass. 

Leon Glauskin, salesman of New 
Haven, Conn., called on Guerney Bros., 
jewelers, of Brockton, Mass., and, await- 
ing the opportunity to talk with Mr. 
Guerney, he placed his sample case on 
the floor beside him and, when Mr. Guer- 
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ney appeared, he advanced a few steps 
to meet him. They had talked but a 
moment or two, yet when Mr. Glauskin 
turned for his samples, the case had 
disappeared. Employees and customers 
were unable to provide any clues. The 
case contained samples of platinum jew- 
elry and diamond rings, valued upwards 
of $15,000. 





Henry R. Arnold Named President 
of Boston Jewelers Club 
at Annual Meeting 


Boston.—The Boston Jewelers Club's 
annual meeting, held Nov. 18, at the 
Parker House, was marked by a good 
attendance, and was preceded by a short 
get-together of reminiscences of the 
splendid activities, during the club’s 
golden jubilee year of 1938. 

The session was opened with the read- 
ing of the minutes of the previous meet- 
ing, and the treasurer’s report by Albert 
R. Kerr, secretary and treasurer of the 
club. 

The meeting then proceeded to the 
election of officers and Henry R. Arnold, 
373 Washington Street, was elected presi- 
dent; Arthur M. Horne of Shreve, Crump 
& Low Co., vice-president; Mr. Kerr, sec- 
retary and treasurer. 

The directors elected are: John Ken- 
nard of Hodgson, Kennard & Co.; Carl 
F. Lawton, E. H. Saxton Co.; L. Blaine 
Libbey, Milford, Mass.; Howard A. Mar- 
tin, Weiler & Martin Co.; Lawrence F. 
Percival, Jr. of D. C. Percival & Co., 
Inc., and William L. Stone of Gorham 
Mfg. Co. 

















—remember that 
Philadelphia Theatres, 
Shops, Sports and 
Transportation facil- 
ities are but a step 


away from the 
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In the Heart of Philadelphia 


CLAUDE H. BENNETT, GEN. MGR. 


See PHILADELPHIA 
...on your World’s Fair Trip 























Where to Buy 
IMPORTED 
China and Glass 


W. E. LINDEMANN 


GLASS 








CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 





THEODORE HAVILAND 


CHINA DINNERWARE 


Made in Made in 
America ALSO France 


GENUINE FRENCH QUIMPER POTTERY 
Prompt shipments from local stocks 


THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 


ROYAL DOULTON 


English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


FINE CHINA 
Aneto 


Famous the World Over 
Available from New York 


Stocks 
ROSENTHAL CHINA CORP., 149 Sth Ave., New York 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


im stock for immediate delivery. Great 
variety ef patterns and designs. 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Ine. 
Importers, 105-107 Fifth Ave., New York 


ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE Wewv Vor ny. 
SHORT LINES—SERVICE PLATES 

Dinnerware from the 

Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 






































@Obituartes 


Putt W. GRADWOHL, manager of the 
Gradwohl Jewelry Co., 1121 Walnut 
Street, Kansas City, Mo., died Nov. 14, 
in Barnes Hospital. Mr. Gradwohl went 
to Kansas City from Minneapolis, ten 
years ago on the death of his brother, J. 
Gradwohl, who started the store. A 
brother, Benjamin F. Gradwohl, manages 
the Gradwohl store in Minneapolis. 

Sam P. McKEEHAN, 64, Hot Springs, 
Ark. jeweler and civic leader, died Nov. 
14, a day after he was suddenly stricken 
ill. Mr. McKeehan became associated 
with Mermod, Jaccard & King of St. 
Louis in 1902. In 1918 he purchased the 
Hot Springs store which he operated as 
“Jaccards” until two years ago when he 
changed the name to “McKeehan’s.” 

Mrs. JENSINE N. BLACKSTAD, 66, vice- 
president of Blackstad, Inc., wholesale 
jewelers at 812 Olive Street, St. Louis, 
Mo., died Nov. 15, after a paralytic 
stroke. Her son, William A. Blackstad, 
is president of the firm. 

Joun Epwarp Lanpen, 83, for half a 
century until his retirement in 1936 a re- 
tail jeweler, died Nov. 3, at his home in 
Springfield, Mass. His death was hast- 
ened by excitement and shock induced 
by the September hurricane. At 21 he 
became associated with his father in the 
firm of Landen & Son, the name of which 
still prevails. 

Epwarp S. Tosin, well known in the 
silver trade through his service in re- 
sponsible positions with some of the 
larger department and jewelry stores in 
New York City, died at his home in Troy, 
N. Y. He had been retired for the last 
15 years. 

JosepH LEE GRIMMETT, 62, who oper- 
ated a jewelry store in Hinton, W. Va., 
for 25 years before his retirement in 
January because of illness, died Nov. 11. 

J. H. UmsBaucu, jeweler of Las Vegas, 
Nev., was instantly killed when the car 
he was driving was hit by a Union Pacific 
passenger train at a crossing near Las 
Vegas. His daughter, Wilma, 10 years 
old, who was with him, was also killed. 

FRANK GRAINGER SMITH, 82, who be- 
came associated with his father as a mem- 
ber of the jewelry firm of F. G. Smith’s 
Sons Co., Detroit, Mich., and later was 
head of Smith, Sturgeon & Co., died Oct. 
27 while swimming at Miami, Fla. Death 
was listed as accidental, caused either by 
drowning or by a heart attack. Mr. 
Smith had retired in 1897. 

CHARLES R. HOFFMANN, 79, who engaged 
in the jewelry business at Waupaca, Wis., 
from 1882 to 1911, at which time he en- 
gaged in the optical business which he 
conducted until his death, died Nov. 12 
after three weeks’ illness. His father, 
Charles Hoffmann, owned the second 
largest jewelry store in Chicago when 
that city’s great fire broke out. At what 
was then 88 N. Clark Street, the four- 
story store was believed out of reach of 
the fire and was soon filled with mer- 
chandise and valuables belonging to 
nearby storekeepers. ‘The fire crossed the 
river, however, and in a short time noth- 
ing was left but the brick walls and the 
vault. 

J. W. GiLreaTH, 59, retired Knoxville, 
Tenn., jeweler, died at his home outside 
that city, Nov. 11. 

Louis E. TEACHOUT, 56, former jeweler 
and watchmaker at Dansville, N. Y., died 
at his home, Nov. 8, following a stroke 
of apoplexy. He was at one time con- 
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nected with Klee & Grow of Rochester 
as watchmaker. ’ 

H. R. Bripcers, 66, jeweler of Morgan- 
ton, N. C., died at his home after ap jjj. 
ness of several months. 

E. Jay Epwarps, 59, jeweler of Glep. 
brook, Conn., died Oct. 23 at his home 
following a sudden illness. 

Mitton A. HARRISON, manager of 
jewelry store at Newark, N. J., and up 
to six years ago manager of Henry's 
Jewelry Store at Geneva, N. Y,, died 
Oct. 24 in the latter city. 

A. P. Hirzy, 70, who had been in the 
retail jewelry business in Wisconsin 
Rapids, Wis., for many years prior to 
his retirement several years ago, died 
Oct. 25. He was a native of Austria, 


Swank Products Holds N.L.R.B. Order 
Violates Wagner Act 


ATTLEBORO—Shortly after the National 
Labor Relations Board issued an order 
that an alleged company-dominated union 
at the plant of Swank Products, Inc., be 
dissolved, the management of the com- 
pany announced that the order would not 
be obeyed. 

J. Carlton Bagnall, of Providence, vice- 
president of the concern, said, “We will 
not comply with the board’s order unless 
and until ordered to do so by the circuit 
court of appeals in Boston. 

“We believe that our position is strictly 
in accord with the principles underlying 
the Wagner Act, and that to follow out 
the board’s order and stop dealing with 
the employees’ association would be a 
direct violation of that act. 

“We shall continue to deal with that 
association so long as it is the wish of 
the majority of our employees, and if 
the Labor Board sees fit to take the case 
to court we will defend our position be- 
fore that body.” 

Mr. Bagnall declared that his company 
had taken no part in the organization of 
the union, known as the Swank Products 
Employees Association, and that the com- 
pany had never sought to control it. 


THANKS CREDITORS 


Nate H. Roitman, 311 Taft Building, 
Hollywood, Cal., wrote last month as 
follows: “It is my desire to inform my 
friends that though the past season was 
an up-hill fight we now feel confident 
that things are improving greatly. | 
wish to thank all my creditors for help- 
ing me by their patience, cooperation and 
kindness.” 











Where to Buy 
DOMESTIC 
China and Glass 


HAWKES CRYSTAL 
GLASSWARE 
for discriminating 
people—WRITE 

T. G. HAWKES & CO. 


CORNING, N. Y. PEPE: 
N. Y. Office: 542 Sth Ave. o:p warTnarcn? 















Z LENOX CHINA 
So SERVICE PLATES 


DINNERWARE 
NOVELTIES 
LENOX Made in America 
LENOX, INC. Trenton, N. J. 
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Shaw & Davis, New York, Charged 
by FTC with Unfair Wholesale- 
Retailing Competition 


Wasuincron—The Federal Trade 
Commission has issued a complaint 
against Shaw & Davis, Inc., 20 W. Forty- 
seventh Street, New York, charging un- 
fair competition in the sale of diamonds, 
jewelry, silverware, watches, clocks and 
other merchandise. wo 

“In their catalogs,” the commission 
charged, “the respondents allegedly refer 
to themselves as wholesalers when, in 
fact, they are not wholesalers but are en- 
aged in a mail order business by means 
of which they sell direct to the consum- 
ing public.” : ; 

A matter of considerable interest to 
those who have been following the fight 
against wholesaler-retailing is the part 
of the complaint which alleges that the 
respondents, who include Abner and 
Janet Shaw, officers of the company, have 
advertised in their catalogs purported 
“list prices” with an insert allegedly in- 
forming prospective customers that such 
list prices for dealers on all items are 
“subject to discounts of 50 per cent and 
2 per cent additional for cash” on the re- 
maining 50 per cent, making a total dis- 
count of 51 per cent. According to the 
complaint, the term “list prices” is used 
by manufacturers, jobbers, or whole- 
salers in connection with sales to the re- 
tail trade. 

It will be remembered that the Fed- 
eral Trade Commission, Sept. 9, 1936, 
denied a motion of its own chief counsel 
for a modification of the original cease 
and desist order against the L. & C. 
Mayers Co. of New York City. This 
modification would have enjoined the 
Mayers Co. from using list prices and 
discounts from its list prices in its cata- 


logs. 
The Commission alleged in the Shaw & 
Davis complaint that the term “list 


prices” as employed by the respondents, 
and the discounts therefrom, are used 
for the purpose of inducing the consum- 
ing public to buy the respondents’ mer- 
chandise in the belief that Shaw & Davis, 
Inc., is a wholesaler selling to retail deal- 
ers and that the consuming public is buy- 
ing at retail dealer prices. The com- 
plaint charges that the so-called list 
prices are not such, but are figures which, 
when reduced by the 51 per cent dis- 
count, will be the usual and customary 
prices retailers charge members of the 
consuming public. 





Maine Seeks Watchmaker Licensing; 
Sets Convention for June 5 


HALLOWELL, Me.—Plans to sponsor 
legislation requiring the licensing of 
watchmakers in Maine were discussed 
by officers and committee members of the 
Maine Retail Jewelers Association, Nov. 
6 in the Worster House. The group also 
voted to hold the 1939 convention in 
Portland on Monday, June 5. 





BENEDICT NAMES PECK 


East Syracuse, N. Y.—Benedict Mfg. 
Co. announce the appointment of Robert 
C. Peck as sales representative for Bene- 
dict studios on household hollowware, 
gift items, trophies and premiums for 
New York City, and the surrounding 
counties of Westchester, Putnam, Orange, 
Rockland, Long Island, as well as the 
entire state of New Jersey. 

Mr. Peck was formerly connected with 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1938 








Feeling the Pulse of the Trade 











RETAIL JEWELRY SALES MAP FOR NOV. 1, 1938 
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The accompanying map shows how jewelry store sales during October compared 
with the business done in October 1937. While the volume still continues below the 
figure of a year ago, the gap is being steadily narrowed, and is now only 13.5 per cent 
below the level of last October. This is the closest approach that has been made in 
any month since February to the volume of sales for the corresponding month of 1937. 

It is also the third successive month in which sales have shown an increase from 
the previous month, October being 89 per cent ahead of September, which in turn 
had shown a gain of 17 per cent over August. 

Several states actually showed substantial increases in sales as compared with 
1937, notably Oklahoma where business was 27.1 per cent above last year, and 
Washington and Oregon in the northwest, with gains of 4.7 and 35 per cent, 
respectively. The South also showed a healthy situation, with Georgia running 5.2 
per cent, above last October, and Alabama practically breaking even. Several other 
states, although their sales were below October of last year, came much closer to the 


1937 figures than they did in September. 


All in all, therefore, the report is highly encouraging. It shows that the jewelry 
business is staging a real comeback from the depression that set in last year, and 
indicates a healthy volume of holiday trade. 

The figures are based on the combined reports of 896 retail jewelry stores spread 
through 27 states which supply data to the Current Statistical Service of the Bureau 
of Foreign and Domestic Commerce. Their combined volume for October, 1938, was 


$2,748,600 as compared with $2,523,500 in September, and $3,177,600 in October, 1937. 
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the Smokador Co., Bradley & Hubbard 
Co. and Seymour Products Co. 





NEW JERSEY R.J.A. MEETS 
Newark, N. J.—The New Jersey R.J.A. 
at its monthly meeting at the Douglas 
Hotel, here, on Nov. 22, heard Sol Kauf- 
man, editor of Gem Creations, talk on 
“Styling for the Jewelry Trade.” Con- 
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sideration of a state second-hand watch 
bill draft was postponed until the Janu- 
ary meeting. 


PLATINUM PRICES 





Nov. 25, 1938 
SO ctccastnedatadeddaes creed euns $34.00 
Containing 5% iridium .........cccee 35.25 
Containing 10% iridium .............. 36.50 
NEE cc cawvendeen va catuke ce ceeaues 60.00 
PRN ec cauuesdncxeenadaeanenakea 24.25 





FINE GOLD 
PALLADIUM 


GOLD | 
STANDARD 


IS 999.75 PLUS 


and other standards of fineness maintained 


in all our other metals 


PLATINUM 
IRIDIUM 


Ruthenium — Rhodium — Osmium — Silver 
Platinum in all degrees of hardness 


Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 














WE SOLICIT YOUR 
SWEEPS — FILINGS 


SCRAP GOLD AND 


PLATINUM 





Kastenhuber & Lehrfeld 


SMELTERS AND REFINERS 


24 JOHN ST. 





Every watch Mestern Electric. Crlied 





Give a chart Record) of every WATCH 











NORMAL RECORD 


a seed 


teimen egy, 
30 SEC. PER DAY SLOW 
EAT _ ae co 
wiehg 
DEFECTIVE LOCKING 


ag easel eh gt tag? yiee soy 
°, "Aan 


ae p sorters aatetarentte 


OUT OF ADJUSTMENT 


Hk 


— Peegentgeeus “4 
ve 


our ‘or BEAT’ 


ECCENTRIC 
ESCAPE WHEEL 


Y ROVE the accuracy of 
your watches—the dependa- 
bility of your repairs. Equip 
your store now with a West- 
ern Electric Watch-rate Re- 
corder. In 15 seconds this 
precision instrument shows 
exactly how much time any 
watch will gain or lose in a 
day — and diagnose the 
cause of irregularity. 


Write for descriptive folder 
—FREE 








AMERICAN TIME PRODUCTS, 
580 FIFTH AVENUE, NEW YORK CITY, Sole Distributors 


Inc. 
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NEW YORK, N. Y. 
™~ 

















WET EY: 


IRST of all, reserve your room at the hotel 
best suited to your convenience and pur- 


pose when in Washington—the modern, down- 
town Willard, "The Residence of Presidents". 


WILLARD CORNER 
Smart Ladies’ & 
Gentlemen’s Cock- 
tail Lounge 


Write for FREE Book, — of 
the Nation's Capital.' 


WILLARD HOTEL 


WASHINGTON, D. C. 
H. P. SOMERVILLE, Managing Director 


COFFEE SHOP 
Popular Priced 
Food Specialties 
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FRED J. COOPER 


PP robably almost every jeweler has suffered 
from the competition of the cut-price watch repairer, but 
nowhere is this competition more acute than in the big 
metropolitan centers where the cut price artists and the 
“ovps” congregate most thickly. 

It may seem rather strange, therefore, that one of the 
outstanding examples of how the ethical jeweler can 
leave this competition far behind should be found in a 
place like down-town Philadelphia. But it’s also all the 
more convincing proof of the effectiveness of the methods 
used that they should have proved so successful in such a 
location. 

The jeweler is Fred J. Cooper, 113 S. 12th St., who 
although, he is a jeweler’s son, born and reared in an at- 
mosphere of jewelry tradition, has made a reputation for 
doing original and untraditional things. 

Right at the start, he decided that trying to beat the 
cut-rate competitor by “meeting his prices’ would be 
foolish because he’d be playing the other fellow’s game 
under the other fellow’s rules and probably lose his shirt 
in the process. 

Having a strange reluctance for going shirtless, Mr. 
Cooper decided that the wisest thing for him to do was 
to play his own game on his own home grounds of su- 
perior workmanship, personalized service and reliability, 
and to sell those things intelligently and consistently. 

His plan has worked. At prices that yield a nice profit. 
Mr. Cooper keeps two watchmakers constantly busy and 
says he could use a third one if he had room for him. 

A sense of fine craftsmanship—the atmosphere of a 
profession—is evident immediately upon entering the 
store. Only men holding H.I.A. certificates are employed 
and their framed certificates, along with Mr. Cooper’s, 
are always displayed either in the window or hanging 
over the watch repair bench which is conspicuously placed 
at the front of the store. The repairmen, instead of being 
garbed in the usual nondescript rolled-up shirt sleeve cos- 
tume, wear well tailored and freshly laundered light tan 
coats and apparently have been selected with an eye to 
their professional appearance as well as their watchmak- 
ing skill. 

However, Mr. Cooper himself does the greeting and 
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Every time jewelers get together, they are almost sure, sooner or later, to get 
around to wondering what can be done about the competition of the cut-price watch 
repairers. The usual conclusion is that “there ought to be a law.” Here’s one man, 
though, who has licked the problem of price-cutting competition so completely 


that it has ceased to be a problem for him. 
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Price-Cutters Don’t 
Worry Cooper 


By DANIEL JOY 


waiting upon customers, since it is the handling of this 
“point of sale” contact that in many cases determines 
whether or not the Cooper store gets the business. All 
watches are examined immediately, while the customer 
waits, and an estimate of the cost, but mot of delivery 
date, is made. (More about that later.) 

Prices quoted are somewhat higher than those charged 
by the average run of jewelers. For example $4.50 is the 
minimum charge for cleaning, oiling and adjusting with- 
out repair work or parts. The word “cleaning” is never 
used, however. The process is always spoken of as “put- 
ting your watch in order.’”’ Mr. Cooper believes that this 
way of putting it gives the customer a really truer picture 
of what is done, as well as avoiding the unpleasant im- 
plication of dirtiness. 

If the customer replies that Blank, around the corner 
will do the work for less, Mr. Cooper replies that he can 
beat that, because if the customer wishes, he can ruin the 
watch for no charge at all. It’s said with a smile, of 
course, but the customer generally gets the point, and 
Mr. Cooper refuses to be drawn into any argument about 
prices. His price is so much for a first class job—is that 
what the customer wants? The implication is that while 
Cooper’s work may cost more, it’s worth more—a point 
which is clinched by reminding the customer that Cooper’s 
guarantees all work for a full year. Rarely does a cus- 
tomer walk out to take a chance with a cheaper place. 

If the watch is left for repairs, it is put through in its 
regular turn and as soon as it is ready, a postcard is sent 
the customer on which is written in long hand the words 
“Please call” with the name and address of the store. 

This system both eliminates the problems, attendant 
upon making and meeting delivery promises, and also re- 
minds the customer to call when the watch is ready, thus 
helping to get repaired watches off the hooks promptly. 

Getting customers has ceased to be much of a problem 
for Mr. Cooper. Fourteen years of operating his business 
on a quality basis, plus seventeen years prior to that in 
charge of the repair department of another Philadelphia 
concern, have built up a clientele of satisfied customers 
whose repeat business, with that of the friends they send 

(Please turn to page 85) 
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A British Concern— 
Nearly a Century in 


Business — Serving 
the Trade in America 
for Over 50 Years 


SWEEP 
SMELTERS 


BIRMINGHAM, ENG. 
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NYE’S NEW 
Electric Clock 
OIL 


For years, electric clock manufacturers 
have standardized on Nye’s Electric Clock 
oil. Now, this time tested oil has been 
put on the market for the repair trade. 
It is designed for use in the sealed oil 
reservoirs of these mechanisms and works 
in them most satisfactorily. Your material 
jobber can supply you with this new, spe- 
cialized Electric Clock oil, and all Nye Oils 
for bracelet watches, watches and clocks. 




















@ This Sales Promotion man has defi- 
nitely won the acclaim of his employ- 
ers — his employers’ customers — his 
sales representatives—the media repre- 


sentatives and vendors. 


@ Acknowledging his resignation (No- 
vember first) the management wrote— 
“we will undoubtedly have difficulty in 


replacing you”’. 


@ Forty-two — an intense worker; fac- 
tual; an inspiring department head;-- 
folks like to work with him. 


@ Excellent experience; past connec- 
tions, a prominent silverware manufac- 
turer; a first grade agency on leading 
home furnishing account; a woman’s 


magazine. 


@ Has a flair for interior decoration, 
good taste in package design, and con- 
cededly a splendid publicity man. 


@ Large or small, you will find your 
appropriation doing a dramatic, an ef- 


fective and economical job. 


Identity of this man will be 
gladly given on request to 


Box + “B 120,” care 
JEWELERS’ CIRCULAR-KEYSTONE 














“THE PATHWAY TO SUCCESS” 











WM. F WATCHWORK STONE SETTING 
* ae JEWELRY ENGRAVING 
wanen i Ae A BRADLEY POLYTECHNIC INSTITUTE 
—- eS as SCHOOL OF HOROLOGY 
ELECTRIC CLOCK Dept. C Peoria, Ill. 
OILS 
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Price-Cutters Don’t Worry Cooper 
(From page 83) 
to him, provides about all of the work he can handle with 
his present facilities. 

However, as insurance for the future, and to keep 
getting enough new friends to replace the old ones lost 
through removals, deaths, and so on, Mr. Cooper still 
continues the same policy of persistent advertising that 
was so successful in building the business originally. Small 
space is used, but it is used frequently—at least twice 
a week in each of two of the leading Philadelphia news- 
papers—with larger ads in the school papers, and small 
suburban papers whose rates are low. 

The copy used is highly original and “different.” For 
example a recent ad in one inch space read— 


GIVE YOUR WATCH A DRINK 


before the bearings are cut and worn. Send your trusty friend 


to us to be put in first class order. 
Fred J. Cooper 
113 South 12th Street 


A summer advertisement said— 


IF YOUR WATCH TAKES A SWIM 


Open up the back AT ONCE, pour in 3 in 1 or olive oil, put 
it in a box and send it to us. Prompt attention may save you 
the price of a new movement. 
Fred J. Cooper 
113 South 12th Street 


Individualized appeals are sometimes made to certain 
classifications, such as— 


DOCTORS AND NURSES 


An accurate watch is as important as your clinical thermometer. 
Bring your watch to us for a free test and regulations on the 


time micrometer—no obligation. 
Fred J. Cooper 
113 South 12th Street 


That these small ads produce results is proven both by 
the number of new customers that Cooper’s is continually 
getting, and by the fact that many of them when they 
first call refer to the advertisements they have seen. 

However, Mr. Cooper believes that getting a new cus- 
tomer is only the first step in building a profitable repair 
business and that for a store to succeed it must keep its 
old ones coming back. ‘““Which,” he says “is where we 
have the big advantage over the gyp.” 

But Cooper’s doesn’t rely on just the memory of his 
good work to bring the customer back for more. Every 
watch brought in for repair is entered on a filing card 
on which are filled in the customer’s name and address, 
the description and serial number of the watch, and the 
repair work done upon it with the date and charges. Once 
a month these cards are gone through and a card or 
letter such as the following sent to those whose watches 
have not been brought in during the preceding 12 months. 


BELIEVE IT OR NOT 


it is over a year since we put your watch in order. 

The roller jewel in your watch has made at least 157,680,000 
impacts against the fork! Your watch as well as your car 
comes to grief if it runs until the last drop of oil is used. 

Bring in your watch NOW for free inspection or regulation. 
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Our men are highly trained and experienced technicians—the 
kind a good watch deserves. 
Frep J. Cooper, 
Jeweler by Birth. 
113 South 12th Street, Philadelphia. 


This regular and systematic follow-up, says Mr. 
Cooper, has proven to be one of his most fruitful sources 
of business, and is also looked upon by customers as doing 
a distinct service for them. 

All work is guaranteed for one year, and the store’s 
policy in making adjustments is that “the customer is al- 
ways right.” 

The combination of good workmanship, with an un- 
questioning guarantee of service, added to vigorous mer- 
chandising, pays. The proof of the pudding is in the eat- 
ing, and Cooper’s watch repair department has been a 
money-maker in every one of the fourteen years of its 
existence. Gyp competition can be beaten—without de- 
scending to its methods—and with a profit to the ethical 
jeweler. 


New Gauge Measures Finger Sizes 


Woods & Chatellier, 516 Fifth Avenue, New York, is in- 
troducing a practical, new aid for the retail jeweler—a ring 
gauge, which measures finger sizes quickly and without the 
bother of old methods. The jeweler slips the gauge about the 
customer’s finger and adjusts a slide up or down a calibrated 





scale. When the gauge is seen to be snug on the finger, the 
jeweler automatically has the correct ring size, opposite an 
arrow in the center of the slide. This device has been made in 
three finishes, in a popular price range. 





A New Diamond Selling Aid 


A practical little device that should assist retail jewelers in 
successfully consummating diamond sales has just been placed 
on the market by Swift & Anderson, 111 Summer Street, Boston, 
Mass. 

Essentially it consists of a magnifing glass of high power 
with which is incorporated an ultra-violet light built into the 





case of the glass in such a way as to throw a bright concentrated 
light directly on the diamond held beneath the lens and thus 
shows it both greatly magnified and in its true color. The 
quality of the light is such that it completely absorbs the yellow 
effect caused by the general lighting system of the store. 

The light is operated from a battery which is quickly and 
easily replaceable. " 

















WORKSHOP WOTES ¢ QUIFIRIES 


* 


“Wry lk RFECT” TIMEKEEPING—A customer has 

been complaining about the timekeeping of her 
watch, a 334 ligne Swiss 17 jewels, solid balance, flat 
hairspring, in use five years. The balance staff has been 
broken twice, and replaced by me, in the past two years. 
The complaint is that the watch gains about a minute in 
24+ hours. However, she insists that the watch should keep 
perfect time. I have gone over every working part, es- 
capement condition, poise of balance, etc., and find all in 
good order—as good as I can make it. Can you suggest 
anything more I could do to the watch—or else what to 
tell the customer? (Question No. 5161.) F. P. E. 


Answer—We believe the basis of the dispute with 
your customer may be a misunderstanding of the relative 
accuracy of timekeeping possible to obtain from various 
sizes and grades of watches. The smaller a watch is, 
the greater allowance of error in timekeeping must be 
made. In larger sizes of watches, closer timekeeping is 
possible than in smaller watches, because the larger a 
mechanism is the more nearly can its parts be made to 
the theoretically correct design, assuming equal quality 
of workmanship in both. No watch so extremely small 
as 334 lignes can keep time as closely as, for instance, a 
pocket watch of 19 lignes diameter. Yet even the latter, 
of the finest possible make, never keeps perfect time. The 
finest large pocket watch, costing as much as $500 in a 
plain gold case, and in which the price is due to the finest 
quality of work known, cannot keep perfect time. It 
will keep better time than a smaller or less expensively 
made watch can keep, but never perfect time. When one 
wants an extremely small watch, for the sake of style 
and beauty, it is unavoidable that a certain degree of 
accuracy of performance must be sacrificed to “style.” 
One who wants the maximum in accurate timekeeping 
must be willing to carry a large watch. Sometimes trou- 
ble is caused by a salesman, who is not also a watch- 
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maker, and who does not understand watch construction 
and qualities, who recommends a watch as a “perfect” 
timekeeper. The customer may take this literally, and 
expect what has always been impossible. 


ROOVED BALANCE STAFF—What is meant 

by a grooved balance staff? How is it grooved, and 
what is the purpose of this? (Question No. 5162.) 
B. E. Co., Inc. 


Answer—In a recently introduced model of 15/0 
size, the Elgin Watch Co. uses this grooved balance staft 
in connection with a monometallic balance in which the 
bar forming the arms is of soft non-ferrous metal. The 
groove is a V-cut on the portion of the staff to which the 
balance is fitted. The bottom of this groove is deep 
enough to come rather near to the riveting undercut. 
When a staff has to be removed for replacement, a mod- 
erate blow from the staking tool punch will break the 
rivet-head where the groove and the undercut are close 
to each other, avoiding the risk of malformation of the 
balance bar. The softness of the latter is what makes 
the grooved construction of the staff advisable. This 
avoids the necessity of turning down the body of the staff 
in order to remove the staff. 


OESN’T REMOVE MAINSPRINGS—I have 

for years followed a custom of not always removing 
mainsprings when I clean watches. I always take the 
barrel cover off and examine the oil. If this seems rea- 
sonably clean, by not doing anything further, I save time, 
also run no risk of kinking the spring by taking it out 
and putting it back again. Every now and then I read 
in horological magazines that the spring should always be 
taken out and cleaned. There are arguments for this; 
but how do these stack up against my arguments for not 
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doing it? I'd like to have your opinion. (Question No. 


5163.) J. B., Inc. 

Answer—Our opposition to your practice is based on 
these reasons: (1) Examination of oil on the edges of 
mainspring coils may not reveal the condition of the oil 
between the coils, where this is most important; (2) your 
practice does not enable one to see whether or not the 
mainspring may be “set” and need replacement for this 
reason; (3) a mainspring removed, and then replaced 
properly, with a mainspring winder, is in no danger of 
being kinked. ‘This leaves your only argument the saving 
of time, which is amply offset by the advantages named in 
removing mainsprings every time watches are cleaned. 


ATCH SOMETIMES STOPS—I am badly stuck 

with a job that stops sometimes, and I cannot figure 
this out. It is a 12 size Swiss 17 jeweled movement in 
nickel open face case. ‘This watch sometimes stops hang- 
ing on the rack, or when being worn. When I take it 
out of the case, it runs with a good motion, and I can’t 
see anything wrong in train, escapement, etc. In the 
case, the motion is generally less than out of it. Can you 


help me out on this? (Question No. 5164.) C. C. O. 


Answer—We believe that if you will examine the fast- 
ening down of the cocks, bridges, etc., by their screws, 
you will find that one or more of the screws does not bind 
its part solidly to the lower plate of the watch. ‘Then, 
when the movement is placed in the case, a pressure of 
any part of the case against the upper part of a bridge 
or cock, may force the latter inward, hence force the cock 
downward at the pivot-bearing end, until there is no end- 
shake for the pinion, or the balance staff, etc.; so that 
this resists the motive power sufficiently to stop the watch. 
The effect described may not be enough to stop the watch 
when fully wound, but it would stop it when partly 
run down. This checks with your observation that the 
watch “sometimes” stops when carried or hanging on the 
regulating rack. What we suggest is that you examine 
all the screws; what you will find is one or more of them 
not screwed down fully, or else the threads in the holes 
more or less stripped. The quickest way to remedy the 
latter, will be to make new screws with slightly larger 
diameter of shank. It is botchwork to pene the holes 
smaller with a punch, in a watch of good quality. 


AINWHEEL —TOOTH—I have a clock with 
Willard type with one tooth broken out of the 
mainwheel on the weight-cord drum. Would it be safe 
to depend on a tooth set in the broken space? How do 
you recommend doing such a job? (Question No. 5165.) 


B. R. 


Answer—A tooth properly set in will carry its burden 
safely. Saw a notch a little wider than the root of the 
missing tooth; file this notch so that its bottom is slightly 
wider than its top. File a piece of hard brass to fit snugly 
into the notch; in other words, to “dovetail” into the rim 
of the wheel. Leave on this dovetail a projection a little 
larger in every dimension that the new tooth is to be. 
File the projection of a form like the neighboring teeth, 
after having first soldered the dovetail into the notch. 
The combination of a well-fitted dovetail, soldered in with 
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soft solder, is better than to use hard solder, because the 
greater heat required for hard soldering would soften the 
new tooth and those next to it, making them liable to 
bend under the stress of action. After shaping the tooth, 
before assembling the clock completely, put the mainwheel 
and center wheel in place in the plates, and slowly run 
the wheel and center pinion together. Watch the engage- 
ment of the depth, and this will show whether the tooth 
is well shaped by how it passes through the pinion; or 
will indicate whether any slight change in its shape should 
be made by filing. 


HROMIUM PLATING—I am thinking of equip- 
ping to take care of chromium plating work. Please 
tell me what equipment I will need, what it will cost, 
and give formulas for solutions, etc. (Question No. 


5166.) M. E. H. 


Answer—We are obliged to believe, from your in- 
quiry, that you have little or no knowledge of electro- 
plating work, because one with a little experience in it 
would know that what you need to know could not be 
told in many more times the space than there is in this 
department. Business success in chromium plating would 
be very different from making profit from electroplating 
on a small scale incidental to jewelry repair work. Chro- 
mium plating has gone mostly out of use as a finish for 
jewelry; it has become established for heavy work such 
as hardware, fittings for automobiles, plumbing, etc., 
which means that to equip for competitive business in it 
would call for a large investment, besides technical ex- 
perience, rather than briefly written instructions. But if 
you wish to investigate the matter, we suggest writing 
to firms such as Hanson, Van Winkle-Manning Co., 
Matawan, N. J.; W. Green Electric Co., 182 Broad- 
way, New York City, etc., stating what kinds and quan- 
tities of work you would have to do, and asking for esti- 
mates of price of suitable equipment. The firms named 
are among those who supply machinery and materials for 
all kinds of electroplating work. But we believe the most 
important thing you would need would be practical in- 
struction and experience in this work, and that it would 
be well to provide for this, under some successful plater, 
before considering buying equipment. 


IXED ESCAPEMENT—What is the meaning of 
a “mixed” escapement? I have heard this named, 
but cannot find an explanation in any of my books, and 
will be honest and say that I don’t want to show my 
ignorance by asking any of the other watchmakers here. 


(Question No. 5167.) J. S. B. 


Answer—Our compliments on your frankness. The 
term “mixed” refers to the location of the pallet stones 
in relation to a circle struck from the axis of motion of 
the pallet as the center of this circle. In this respect, we 
have two other types of design for the club-tooth lever 
escapement: (1) “circular,” and (2) “equidistant.” In 
the circular type, imagine a circle with its center at the 
pallet arbor pivot and an arc of it passing through the 
centers of the lifting faces of both pallet stones. In the 
equidistant type, on a similar circle, the R corner of each 
pallet stone is located on the circle. A mixed escapement 
has the pallet stones located in any other position, in re- 
lation to the circle referred to. 








Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 
words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word: 
minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





FIRST CLASS jewelry jobber, stone 
setter and engraver; 25 years’ experi- 
ence; best references. Address “W., 
68,” care Jewelers’ Circular-Keystone. 





HIGH CLASS jeweler on repairing and 
special order work, store or shop; New 
York or out of town. Address “B., 49,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER AND SALESMAN, 20 
years’ experience; best of references; 
position must be steady. Carl E. Hill, 
Bowen, Ill. 





EXPERIENCED watch salesman desires 
line for the Middle West for the com- 
ing year. Address “J., 9194,” care 
Jewelers’ Circular-Keystone. 





SALESMAN, 15 years’ experience, general 
line, New York State and New England; 
ear; best references. Address “E., 6,” 
eare Jewelers’ Circular-Keystone. 





WATCHMAKER A-1 desires position, 31 
years of age. Gentile; Metropolitan 
area preferred. Address “O., 9187,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER’S ASSISTANT; compe- 
tent young man with three years’ retail 
store experience; references; prefers 
New York City employment. J. Fix- 
man, 1985 Crotona Ave., Bronx, N. Y. 





JEWELER and setter, expert on platinum 
and gold, 30 years’ experience; job 
work, also setting; willing to go any- 
where. Address ‘“D., 91,’”’ care Jewelers’ 
Circular-Keystone. 





SALESMAN, 25 years following, Middle- 
west, South, Pacific Coast, desires dia- 
mond line, loose or mounted; highest 
references. Address, “Circular 1201,” 
Room 1415 Heyworth Bldg., Chicago. 





TOOL MAKER, first class, wishes posi- 
tion; specializes on rings and watch 
cases; New York city preferred. Ad- 
dress “J., 42,” care Jewelers’ Circular- 
Keystone. 





FIRST CLASS watchmaker, age 34, 18 
years’ experience, on all makes of 
watches; also factory experience; New 
York or vicinity. Address “K., 86,” 
care Jewelers’ Circular-Keystone. 





SUPER-SALESMAN, over 25 years’ ex- 
perience, diamonds, watches, jewelry 
and sales promotion; guarantee results ; 
salary and commission. Address “‘J., 
85,”" care Jewelers’ Circular-Keystone. 





SALESMAN OR MANAGER, middle 
aged, 30 years’ Fifth Ave., New York, 
experience, wishes position in Florid 
for Winter season. Address “G., 87,” 
care Jewelers’ Circular-Keystone, 





DIAMOND SETTER, jeweler, engraver 
desires change; have family; will go 
anywhere to secure permanent position. 
Address “E., 75,” care Jewelers’ Circu- 
lar-Keystone. 





SCHOOL TRAINED watchmaker avail- 
able immediately, good worker, clean 
habits; reasonable salary to start; 
South or West preferred. Address “A., 
9167,” care Jewelers’ Circular-Keystone. 





LIVE WIRE SALESMAN, retail or 
credit; show card writer, window trim- 
mer, sales promoter; able store man- 
ager; highest credentials. Address “O., 
9178,” care Jewelers’ Circular-Keystone. 





EXPERIENCED Middle West jewelry 
salesman desires line for department 
store and jewelry trade; have good fol- 
lowing amongst the trade. Address “H., 
9193,”’ care Jewelers’ Circular-Keystone. 





JEWELER-SETTER, all around work; 
estimator jewelry and ‘watch repairs; 
salary or commission; consider space 
in store or equipped shop. Address “'G., 
37,” care Jewelers’ Circular-Keystone. 





DIAMOND ASSORTER, experienced, also 
good knowledge in mounting bunch 
rings and platinum jewelry; good rep- 
utation; best references. Address “R., 
23,” care Jewelers’ Circular-Keystone. 





WATCHMAKER’S’- ASSISTANT, four 
years’ experience all makes clocks and 
watches; salary secondary; age 33, 
neat appearing. Write, Ben Sherman, 
2016 Marmion Ave., Bronx, N. Y. 





MASTER WATCHMAKER, expert, all 
sizes; good appearance, fine salesman ; 
percentage basis or salary; references ; 
New York or vicinity. Edward Hite, 
174 W. 81st St., New York City. 





SALESMAN thoroughly experienced and 
a proven producer with a splendid fol- 
lowing in eight mid-western states, 
wishes to make new connections for 
1939. Address “B., 71,” care Jewelers’ 
Circular-Keystone. 





ENAMELER, extensive experience fra- 
ternity goods and a general line, mod- 
ern methods, practical; if in need of 
his services a contact will be profit- 
able. Address “G., 39,’ care Jewelers’ 
Circular-Keystone. 





YOUNG WOMAN bookkeeper, typist, 10 
years’ varied experience with jewelry 
manufacturers and diamond concern ; 
capable taking full charge; excellent 
references. Address “G., 81,’ care 
Jewelers’ Circular-Keystone. 


SALESMAN, experienced, age 26 
appearance, employed at present = 
refiner, wishes to represent large soud! 
yd ne ae et A-1 references Ad. 

ress “A., ” care Jewelers’ Cir r 
Keystone. P Cireular. 





CREDIT STORE MANAGER; yoy 
man of clean’ character, recognize 
ability and widely diversified exper; 
ence; available to you immediately 
after January Ist. Address “J, 83 
care Jewelers’ Circular-Keystone, 





rare, 

SUPER-SALESMAN available for better 

class installment jewelry store; will 

consider temporary position with Pos- 

sibilities of permanent one; A-1 refer. 

ence. Address “H., 82,” care Jewelers’ 
Circular-Keystone. 





SILVERWARE SALEMAN, Middle West 
territory; 15 years’ experience, depart. 
ment store buyers and jewelry stores 
desires factory line for coming year’ 
Address “M., 47,” care Jewelers’ Circy: 
lar-Keystone. 





SALESMAN, 20 years’ general experi- 
ence, executive ability, desires position 
reputable manufacturer, wholesaler or 
retail jeweler, inside or outside, excel- 
lent references. Address “N., 9185.” 
care Jewelers’ Circular-Keystone. ; 





YOUNG LADY bookkeeper, stenographer 
10 years’ executive experience jewelry 
and watch trade; complete charge, cor. 
respondence, collections and credits. Ad- 
dress “P., 9189,” care Jewelers’ Circu- 
lar-Keystone. 





WATCHMAKER - JEWELER, sober, 
honest, neat, give estimates, repair all 
size watches, five years’ experience, 
good references; permanent position. Ad- 
dress ‘‘C., 5,” care Jewelers’ Circular- 
Keystone. 





AMBITIOUS young man, 23, one year’s 
experience at bench with special order 
jewelers, capable designer, desires posi- 
tion with future; references. Address 
“at 22,” care Jewelers’ Circular-Key- 

one. 





WATCHMAKER, jeweler, stone setter, 
engraver, capable to take charge of 
store, or as bench man; 20 years’ ex- 
perience; must be good salary and 
working conditions. Address “C., 34,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, now selling sterling silver 
hollowware to jewelers, silver stores, 
catalogue houses, Metropolitan area, 
Jersey, desires one more quality line; 
maintain New York office. Address “W., 
28,” care Jewelers’ Circular-Keystone. 





CASTER, expert caster of jewelry, makes 
rubber or metal moulds, vacuum in- 
vesting, assure 100 per cent perfect re- 
sults, desires position or installation. 
Address ‘‘A., 110,’ care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN, 37, single, road or Metro- 
politan area; experienced, retailers, 
jobbers, department stores, gift shops, 
etce.; highly recommended; available 
at once. Address “P., 9121,” care 
Jewelers’ Circular-Keystone. 





GENERAL JEWELRY and ring manu- 
facturing experience, young woman, 
capable taking full charge factory gold 
office, familiar with stock, orders, all 
routine work, etc. Address “G., 95,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, well acquainted wholesale 
Jewelers, material jobbers, etc., desires 
manufacturer’s line of merit; Midwest 
or Eastern territory; now employed; 
change desired. Address “E., 94,” care 
Jewelers’ Circular-Keystone. 





CERTIFIED WATCHMAKER, French 
clocks, watch and repair salesman, de- 
sires position up-State New York after 
Christmas; interview desired ; informa- 
tion on request. Address “N., 103, 
care Jewelers’ Circular-Keystone. 








BOOKKEEPER, stenographer, thor- 
oughly experienced in jewelry manu- 
facturing, also wholesale diamonds, 
complete charge of office; moderate 
salary; A-1 references. Address “A. 
90,” care Jewelers’ Circular-Keystone. 
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BUSINESS OPPORTUNITIES—Con’t 








WE WILL BUY your store or your stock 
and fixtures for cash; write or wire 
us immediately and our represen- 
tative will call personally without ex- 

nse or obligation to you; don’t 
wait until your problem is too hard 
to handle; we pay cash without delay 
for entire jewelry stores or stocks. 
A, A. Webster Co., Inc., 487 Fulton 


St., Brooklyn, N. Y. 


JAMES L. HAND, Jewelry Auctioneer, 
87 Nassau Street, New York City; 
largest and most distinguished sell- 
ing record of any Auctioneer in 
America; ethical auctions conducted 
for jewelers of reputation; highest 
cash prices paid for entire stocks; 
your store listed free; have prospec- 
tive buyers waiting; established 25 
years; highest reference; free book- 


let. 


WANTED JEWELRY STOCKS, we pay 
up to $50,000 for complete jewelry 
stocks; write or wire for representative; 
cash paid for dead stock such as watches, 
rings, jewelry, old mine or broken dia- 
monds; will pay tops for large fine dia- 
monds; we pay 50c. to $1.25 per oz. for 
old silver, sterling and coin flatware 
and holloware; $10 to $20 for Mint Julep 
cups; we need high-class antique 
jewelry ; ship us all surplus merchandise ; 
cash returned immediately; bank refer- 
ences exchanged if necessary. B & B 
Stock Buyers, 657% S. 4th St., Louis- 
ville, Ky. 


GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence ; 
ship your dead or surplus stocks to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request; wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 
receive cash. Gordon Bros., 18 Prov- 
ince St., Boston, Mass. 


THOMAS J. FAUSSETT, jewelry 
auctioneer, Howell, Mich., estab- 
lished 25 years; opportunity knocks 
now, any jeweler in America is justi- 
fied in putting on an auction with 
present economic uncertainty pre- 
vailing; conducted the group sale 
for six leading jewelers of St. I ouis, 
also Bundee & Upmeyer sale of Mil- 
waukee; write Dr. Chase, care 
Knapps Department store, Lansing; 
closed out store for him, established 
50 years; nearly every stock buyer 
in America figured on this establish- 
ment; I got for stock and fixtures 
57 per cent more at auction than was 
offered by any buyer of stocks; write 
or wire for terms and selling dates; 
have clients wanting well established 
jewelry stores, one in particular 
wants store in California. 

















Wanted to Purchase. 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








WANTED one each small diamond and 
gold scale. C. F. Pugh, 409 Smithfield 
Street, Pittsburgh, Pa. 

CASH for dead stock, watches, watch 
cases, jewelry, movements, old or new 
wrist watch bands, collar buttons, etc. 
in Lowe, 1208 Kesner Bldg., Chicago, 








CASH FOR DIAMONDS; any condition ; 
old mine, broken, chipped or burnt; 
any size and quantity. Drilling, Dia- 
mond Cutter, 224 Santa Fe Building, 


Dallas, Texas. 





ANTIQUE CLOCKS wanted; wooden 
works, eight day brass weight move- 
ments, Grandfather’s movements, or 
cases and dials bought separately. C. 
7 : 230 Broadway, Newburgh, 


FROM OUR EXPERIENCE in the jewelry 
business, we know that often it is nec- 
essary to take silver, both flat and hol- 
lowware, in exchange; the average 
jeweler has no outlet for this class of 
merchandise except to the refiner at old 
metal prices; we can use this silver 
and will pay much larger prices than 
the old silver value; send to us for 
cash offer; we will pay highest cash 
price for old mine diamonds, antique 
and diamond jewelry. Julius Goodman 
Son, 43 South Main St., Memphis, 

enn. 











Watch Work, etc., for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





TRADE WATCH REPAIRING § since 
1918, reasonable prices, all work = 
anteed. A. . Maaske, 608 Wilmac 
Bldg., Minneapolis, Minn. 


OVER 50,000 WATCHES repaired for the 
trade; there must‘be a reason; efficient 
mail service. Standard Watch Service, 
146 Fifth Ave., New York. 


BETTER WATCH WORK for the jeweler 
who is particular; use only genuine 
resilient mainsprings and material; 
prompt service. A. Steinberg, 29 East 
Madison St., Chicago. 


FOR QUICK SERVICE and skilled work- 
manship, send your watchwork to G. 
Hurtubise, 35 East Wacker Drive, Chi- 
cago; estimates furnished on request; 
all work guaranteed. 


ELECTRIC CLOCK specialists ; don’t lose 
out on electric repairs; prompt, de- 
pendable service; ‘reasonable _ rates. 
Send all makes to W. J. Shatas Co., 
151 Bank St., Waterbury, Conn. 


GUARANTEED watch repairing for the 
trade; established 1910; highly skilled 
workmanship at_ positively lowest 
prices; quick mail service; trial con- 
vinces; send for price list. Wolf Bros., 
920 Chestnut St., Philadelphia, Pa. 


HIGH CLASS watch repairing for the 
trade; guaranteed results that will hold 
your confidence at prices that are mod- 
erate; excellent references furnished; 
out of town accounts solicited; Holmes 
Protection, Haskel Melnick, 70 Fulton 
St., New York. 


HIGH GRADE watch repairing for the 
trade ; prompt service, reasonable 
prices; all work guaranteed; a trial 
will convince you; crystals fitted for 
any watch. George Crystal & Co., 613- 
614 Metropolitan Bldg., Detroit, Michi- 
gan. 


EXPBRT European trained watchmaker 
of 18 years’ experience, solicits your re- 
pairs for the trade, furnishing you ex- 
cellent workmanship; reasonable prices 
and the best of references; all watches 
carefully inspected and timed before 
leaving my office. . J. Alves, 1403 
Springfield Ave., Irvington, N. J. 


























To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WE DISMANTLE, MOVE AND IN- 
STALL, jewelry factories. Krasilovsky, 
Safe & Machinery Movers, 139 Grand 
St., New York. CAnal 6-2500. We 
also buy and sell safes. 


5 WEST 46TH STREET; store and 
offices, size 20 x 100; moderate 
rental; suitable for jewelers, op- 
ticians, etc.; brokers protected; for 
particulars, Charles H. Voorhees & 
Co., Ine., 55 Liberty St., New York. 
Rector 2-6151. 


To Exchange 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








GOOD ASSORTMENT of 20 movements 
sent for 12 oz. of any gold-filled scrap; 
write for price list of movements. B. 
Lowe, Kesner Bldg., Chicago, IL 





Special Order Mork anv 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





AUTHORIZED fountain pen service to 
dealers everywhere; minimum factory 
prices and policy, plus quicker delivery 
and the advantages of combining all 
make pens under one mailing; saves 
more than half your postage cost. Open 
en Miller’s Pen Seryice, Atlanta, 

a. 





PENS REPAIRED FOR DEALERS, 
fountain pens, . “Vaku-um” 
pens, pencils, etc., repaired at standard 
prices; mail all makes to one place for 
better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St. 
Chicago. 








Lost 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LOST, in the vicinity Hotel Biltmore, 
Wednesday, October 12th, emerald cut 
diamond ring, diamond weighs 11.86 
carats; finder may obtain liberal re- 
ward at Marcus & Co., 679 Fifth Ave- 
nue, New York. 








Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





GUARANTEED watch repairing (no 


cleaning machine), expert watch- 
makers; promptest service; trial 
order will convinee. S. A. Peck & 


Co., 55 East Washington St., Chi- 
cago, Ill. 





WATCH REPAIR establishment for 
the trade since 1918; out of town 
orders carefully attended to. I. 
Kunnel, 2 West 47th St., New York 
City. Phone Bryant 9-5065. 





LEARN WATCH REPAIRING by doing 
it; thorough training under expert 
instructors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 


PATENT ATTORNEY secures patents, 





trade-marks, copyrights; call or send 
me your sketch or model; confidential 
advice; literature. Polachek, 


1234 Broadway, New York. 


INVENTORS: send for my free 72-page 
book; conscientious, prompt personal 
service on all patent matters; regis- 
tered patent attorney. L. F. Randolph, 
Dept. 764, Washington, D. C. 


WATCHMAKERS! increase your abil- 
ity through the highly recommended 
books: ‘‘Rules and Practice for Adjust- 
ing Watches’ and “Practical Balance 
and Hairspring Works’; circulars free. 
Walter Kleinlein, Waltham, Mass. 
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B. W. Heald Succeeds 
Thomas J. Fagan as 
President of U.H.A. 


Due to the resignation of former pres- 
ident, Thomas J. Fagan, of Boston, Mass., 
who tendered his resignation Oct. 28 to 
become effective Nov. 2, Vice-President 
B. W. Heald of Milwaukee, Wis., suc- 
ceeded him as president of the United 
Horological Association of America. 

The resignation of Mr. Fagan had 
been expected for some time for reasons 
explained to the affliated organizations 
and members throughout America in a 
bulletin of Nov. 18 by the executive 
board chairman. 

Mr. Heald has served, and still serves, 
as national legal advisor of the Associ- 
ation, and brings to his new duties a 
wealth of experience in horological af- 
fairs that should be a highly valuable 
asset to the organization. Mr. Heald was 
a prime mover in the licensing of watch- 
makers in Wisconsin and is secretary of 
the Wisconsin Board of Examiners in 
Watchmaking. 





New Jewelers’ Association of Boston 
Has 100 Members; Seeks 500 
by Jan. 15 


Boston—The Jewelers’ Association of 
Boston, a new organization with a char- 
ter membership of over 100, from all 
branches of the jewelry trade in Metro- 
politan Boston, was organized and of- 
ficers elected at a meeting Nov. 10 at 
Hotel Bellevue. Officers elected were: 
President, Charles Levy, 373 Washing- 
ton Street; vice-president, Louis Katz of 
I. Alberts’ Sons, Inc.; treasurer, Norman 
Hayes of D. C. Percival & Co., Inc.; 
financial secretary, William Goldman, 333 
Washington Street and recording secre- 
tary, Milton Orkin of William J. Orkin, 
Inc. 

Members of the trade expressed their 
indorsement of the association, for they 
have felt the need of an adequate organi- 
zation to coordinate the activities of the 
different branches of the trade. 

A membership committee has set a goal 
of 500 members by Jan. 15. Directors 
include: Louis Schwartz, 373 Washington 
Street; Max Alberts of I. Alberts’ Sons, 
Inc.; Louis Sheinman, 373 Washington 
Street; Louis Jacobson, 373 Washington 
Street; A. Cohen, 333 Washington Street; 
Joseph Ettinger of Solomont & Ettinger; 
John Perry of Norling & Bloom Co., Inc.; 
Hector Papanti, 5 Bromfield Street; Louis 
Cohen of I. Alberts’ Sons, Inc., and Morris 
Trachtenburg of Hub Watch Co. 





1121 Employees Greet H. M. Birks, 
Montreal, on 70th Birthday 


MonTreEaAL, CAN.—‘“The happiest years 
of a man’s life are not his schooldays, but 
his last decade,” W. M. Birks, chairman 
of the board of Henry Birks & Sons, 
internationally known jewelers, told a 
large number of executives and employees 
at the close of the business day on Oct. 24, 
when they gathered to pay tribute to 
both Mr. and Mrs. Birks on their 70th 
birthday. 

Oddly enough, they were born on the 
same day in the same city, Montreal. 
They had met at the age of 5. Mrs. 
Birks accompanied her future husband, 





who played a flute solo at his high school 
graduation, and Mr. Birks remarked 
that “She has been accompanying me ever 
since and we have had a very happy 
life.” 

Mr. Birks was presented with a tray 
on which a map of Canada had been 
engraved, showing the twelve cities in 
which the firm has stores. He was also 
given a leather-bound book containing 
messages from all the employees of the 
company, with their 1121 signatures. 
Mrs. Birks had previously been pre- 
sented with a silver-framed picture of 
her husband. 

The presentation of the book was made 
by A. de Jersey, executive of the Mon- 
treal store. That of the silver tray, which 
was the gift of the 12 store managers, 
was made by H. S. Porter, manager of 
the Ottawa branch, established 37 years 
ago as the first. Miss Maude Griffiths 
presented the picture to Mrs. Birks. E. 
L. Gallagher, managing director of the 
local store, was chairman of the affair. 

Mr. Birks is a governor of McGill 
University, and a leader in many of this 
city’s charitable enterprises. 





JOSEPH BERLAND 





Jewelry Manufacturer, Diamond Importer 


Joseph Berland, 58, founder of the 
jewelry manufacturing and diamond im- 
porting firm of the same name now lo- 
cated at 6 W. Forty-eighth Street, New 
York, died Nov. 19 at his home. AIl- 
though ill for a number of months, he 
continued actively at his business until 
the day of his death. 

Mr. Berland came to this country from 
his native Russia 50 years ago, and started 
in the jewelry business as a lad of 16. He 
founded the firm of Joseph Berland 35 
years ago, on the East Side, from which 
it moved to Nassau Street, then John 
Street, uptown to Forty-seventh Street 
and early this year to new and larger 
quarters at 6 W. Forty-eighth Street. 

Mr. Berland traveled for many years 
throughout the nation and for the last 
15 years made annual trips to Europe. He 
was a member of the Jewelers Craft As- 
sociation, the Jewelers Square Club, the 
Masons, the Shriners and B’nai Jeshrun. 

Besides his widow, two daughters and 
two sons, Harry and Seymour, survive. 
The latter, partners in the firm for sev- 
eral years, will continue the business in 
association with Mr. Berland’s sons-in- 
law, Bert Goldman and Mortimer Auer- 
bach. 





Every Elgin Is Now Assembled in 
Dust-Free Atmosphere 


Excin, ILt.—First watch manufacturer 
in the country to install air-conditioning, 
The Elgin National Watch Co. reports 
great benefits from its extensive steam- 
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powered system, construction of Which 
was started early last year. The gyg 

is designed to remove dust from the rs 
control the degree of moisture COfttess 
cool the air in summer, and heat ‘jt i 
winter. It brings an even greater q. 
gree of standardization to the condi- 
tions under which Elgin timepieces a, 
assembled. All windows are tight} 
sealed against infiltration of raw outsid, 
air and dust. 


EEeEyEEaEyEyEyEyEyy————————E—EE x= 
In the Field of Advertising 
and Trade Promotion 
Serer enn 2 A LRA 


A special holiday offer in Community 
Plate consists of a 57-piece service fo 
eight and a holiday chest finished jp 
brown mahogany, lined with red ye. 
veteen and white satin and equipped 
with protectopanes which fit tightly jp 
the chest and exclude the air so as to 
prevent dirt and tarnish. The chest js 
guaranteed fade-proof and tarnish-proof 
and carries the Good Housekeeping seq| 
of approval. The chest comes free with 
the holiday set. With every set is jp. 
cluded free of charge an electric flasher 
window display consisting of a back- 
ground representing a starlit sky and 
three silvery candles to flank the chest 
with their flashing lights. 

* * # 


Dr. Preston Bradley, who broadcasts 
on Columbia’s station WBBM in Chi- 
cago, for the Longines-Wittnauer Watch 
Co., on Mondays, Wednesdays and Fri- 
days, 6 to 6:15 P.M., was recently the 
guest speaker at a dinner of Chicago's 
famous “26” Club. The club sent to the 
Longines-Wittnauer Watch Co. a scroll 
to “express the appreciation of the mem- 
bers of the ‘26’ Club to the Longines- 
Wittnauer Watch Co. for sponsoring Dr. 
Bradley’s talks over the radio.” 

* * * 


The trade-mark “Kon-ite,” has been 
registered by A. Sauer & Co., Cincinnati, 
O., manufacturers and wholesalers of 
jewelry. Kon-ite, the registration nun- 
ber of which is 362,264, is the composition 
buckle and keeper on leather watch at- 
tachments which have gained popularity 
here and abroad. 

* . * 


An attractive booklet for jewelers to 
distribute to their customers has just been 
prepared by the Concord Watch Co, 
10 W. 47th St., New York. It illustrates 
and describes a wide selection of ladies’ 
and men’s Concord and the more moder- 
ately priced Cortland watches, made by 
the Concord Watch Co. in Bienne, Switz- 
erland, as well as Concord and Cortland 
clocks. Concord will imprint the book- 
lets with the name and address of its 
customers. 

* * * 

Elmer Wheeler, president of Tested 
Selling Institute, has just completed 4 
sales training course designed to get- 
erally assist clerks in selling all types 
of merchandise for General Shaver Divi- 
sion of Remington Rand, Inc., Bridgeport, 
Conn., makers of electric shavers. More 
than 50,000 sales clerks throughout the 
country have registered for the course, 
according to Edward V. Hickey, general 
sales manager of General Shaver Divi 
sion. Some of the largest chain store 
groups in the country have enrolled all 
of the clerks in their electric shaver de- 
partments. 
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It is not only a courtesy to the salesman to either pro- 
vide a private room, or let him use your own office—it’s 
to your own interest as well. Let’s give the salesman 
that consideration—we’ll all profit. 


oa 
4 


What's the matter with jewelry credit 
selling? Something is. The U. S$. Department of Com. ~ 
merce has been making a study of retail credit selling and 
collections in various classes of consumer goods, and its © 


| robberies constitute 
one of the greatest problems of the trade—one that now- 
adays appears to be of much greater consequence than 
smuggling. 

We are not referring now to such things as the win- 
dow smashings, in which the loss of merchandise, in many 
cases, is not as great as the replacement value of the 
broken windows. 

We're talking about the hold-ups of traveling sales- 
men. 

Robberies of this nature were probably greater during 
the month of October than at any time in recent years. 
Losses in three big cities alone in just one day during 
October were estimated at $300,000. 

The frequency with which these hold-ups occurred, the 
dispatch with which they were executed, and the amount 
of loss involved point to something more than mere hap- 
hazard chance. ‘The men who are entrusted with jewelry, 
ofttimes valued at as much as $100,000, are men of dis- 
cretion and experience. ‘They shroud their comings and 
goings so that their movements are usually known only 
to their employers, and are wary of chance acquaintance- 
ships of the road. Yet, try as they may, they are singled 
out with unerring accuracy as prize victims for hold-up 
men. 

Attacks on them may occur in railroad stations; or as 
they step into a taxi; or, if traveling by auto, they may be 
followed into the country and then held up. 

Why and how are stick-up men able to pick them out 
so accurately? One reason is because too often the retail 
jeweler fails to provide a place where they may show 
their wares in privacy. Consequently, their samples are 
exposed to the view of anyone who may be in the store, 
or perhaps merely passing by on the sidewalk. If one of 
these passersby happens to be a stick-up artist, the sales- 
man is immediately a marked man. 

These hold-ups cost you money. Sure, the insurance 
company pays the loss, but don’t forget that a wave of 
robberies sends insurance premiums shooting upwards, 
and that the cost of this insurance has to be added into 
the price of the jewelry you buy, and increases the ex- 
pense of your own insurance. Compare present insur- 
ance rates with those of 20 years ago, for instance. 


report just released discloses some surprising and interest. — 
ing facts. 4 

One startling thing which it shows is that of all the ree © 
tail classifications, in which installment selling is an im. ~ 
portant factor, the jewelry business makes the worst show- © 
ing in the percentage of installment sales which has to be ~ 
charged off as bad debts. 4 

Why should this be so? The average size of the ae- 
count doesn’t explain it. Both in lines where the unit 
of sale is relatively small, such as automobile tires and 
accessories and men’s clothing, and in lines where it is 
large, like automobiles and furniture, the percentage of 
bad debt losses on installment accounts is far lower than 
in jewelry. 

Men’s clothing and auto accessories and tires have to 
charge off cnly half as large a percentage of their install- 
ment sales as do jewelry merchants; furniture loses only 
one third as big a proportion; household appliances only 
a quarter as much; and the bad debt losses on time pay- 
ment sales by automobile dealers are microscopic. 

It isn’t because a bigger proportion of jewelry is sold 
on time payments than in other lines. Twice as big a per- 
centage of all sales of furniture and household appliances 
is made by the installment method as in the jewelry field 
and the proportion of automobiles sold on time is half 
again as large. 

Nor is the difficulty due to anything inherent in the 
jewelry business itself. In sales made on regular 30-day 
open accounts, jewelry collections compare very favorably 
with these other lines. 

Bad debts eat up only one quarter as big a percentage of 
total open account sales of jewelry as in household ap- 
pliances, little more than half as much as in auto tires 
and accessories, and very substantially less than in furni- 
ture, men’s clothing, or even automobiles, all of which 
show a much better record in the collection of installment 
accounts. 

It looks as though credit jewelers are either a little too 
liberal in granting credit, or a bit lax in their collection 
methods, or perhaps a little of each, and that some tight- 
ening up all along the line is needed. 


6 
C heistmas Club money for many years 


has been an important source of holiday business for the 
jeweler. This year it will be especially so, for whereas 
the general level of spending in retail stores in recent 
months has been somewhat below that of a year ago, the 
amount of Christmas Club money now being distributed 
is several million dollars more than last year. The total 
is $330,000,000 which will be shared by about 7,000,000 
individuals, announces the Christmas Club Corporation. 
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